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Introduction

SMEs1 are generated by the market economy, the only formula able to decrease costs 
of manufacturing components of a simple product. By using sophisticated technology and 
! exible manufacturing systems, they obtain reduced costs.2 " e market continuously of-
fers opportunities for those working at a low cost, competitive, of high-quality, driven by 
modern technology.3 Unfortunately, transnational corporations that came to Romania did 
not # nd a su$  cient number of Romanian SMEs able to integrate and cooperate with them 
for the production of complex products. In the absence of a vision of economic develop-
ment, foreign investors have organized empirically the Romanian market inducing per-
verse e% ects: bringing technology from import and the prescription of business (know-
how), cheap labor from Romania and importing many components and assembling them 
in Romania. Natural sel# shness of the individual producer who wants to minimize its costs 
to occupy a market share as high as possible, do not generate signi# cant macroeconom-
ic development if cooperation in production is not fostered to generate chain revenue.4

1 " e new de# nition introduces three di% erent categories of enterprises. Each corresponds to a type of relation-
ship which an enterprise might have with another. " is distinction is necessary in order to establish a clear 
picture of an enterprise’s economic situation and to exclude those that are not genuine SMEs. In general, most 
SMEs are autonomous since they are either completely independent or have one or more minority partner-
ships (each less than 25%) with other enterprises. If that holding rises to no more than 50%, the relationship 
is deemed to be between partner enterprises. Above that ceiling, the enterprises are linked. Depending on the 
category in which your enterprise # ts, you may have to include data from one or more other enterprises when 
calculating your own data. " e result of the calculation will allow you to check whether you comply with the 
sta%  headcount and # nancial thresholds set by the de# nition. Enterprises coming above these lose their SME 
status. Source: http://ec.europa.eu/enterprise/policies/sme/� les/sme_de� nition/sme_user_guide_en.pdf

2 W. Szpringer, Prowadzenie działalności gospodarczej w Internecie, Di# n, Warszawa, 2005, p. 15-18.

3 Z. Kierzkowski, Analiza poziomu rozwoju społeczeństwa informacyjnego w Polsce, XII seminarium problemo-
we WOD, Sorus, Poznań, 2009, p. 14-18.

4 http://www.fse.tibiscus.ro/anale/Lucrari2009/045.%20Hagiu.pdf
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" e country emerged in 2000 from a destructive recession lasting three years 
thanks to strong demand in the EU export markets. Romania hopes to adopt the euro 
currency by the year of 2014.5 " e SME development policy in Romania must be based 
on two categories of premises:
•  internal, which should re! ect the development level, the actual state of economy, the SME 

sector situation and the key problems they are facing in the context of their actual crisis;
•  external, which refer to the vision, the strategy and the directives on which European 

Union’s functioning is generally based – on those referring to small and medium si-
zed enterprises in particular.6

" e Romanian, and similarly Polish, business environment is currently facing a series 
of challenges that need to be addressed appropriately in order to gain a # rm position in the 
European business framework and maintain it on the long run. Alina Hagiu in ‘Business 
environment in Romania under the impact of globalization’ de# ned three challenges: ‘" e 
# rst challenge comes in the form of an increased maturity of Romanian companies that can 
be observed through the adoption and use of modern business techniques and market ap-
proaches and is re! ected in an intensi# ed competition in almost all business areas and in-
dustries. Starting with 1993, the year when the Association Treaty to the EU was signed, it 
was obvious that the Romanian society, and the Romanian business environment in parti-
cular, will su% er major changes until and a+ er the e% ective membership in the EU. " is rep-
resents the second challenge that Romanian companies are confronted with and it is also 
re! ected in an increased competition, but manifested on a di% erent level. " e third challen-
ge is represented by the greater than ever extent of the globalization of business, which for-
ces Romanian companies to compete not only at a European level, but at a global one, with 
# rms with more experience and knowledge than theirs. " erefore, as one can notice, com-
petition is the key word in the current and most certainly future business environment.’

Given these considerations, the question regarding the ability of Romanian and 
Polish companies to successfully be present in such an environment where geographi-
cal boundaries disappear one by one is appropriate.7 

Poland and Romania by joining the European Union gave their SMEs bene# ts8 
which they were not able to make use of during the communist times. It is con# rmed by 
the existence of the Small Business Act.

The environment of running a business by SMEs in Romania and Poland

SME’s contribution to the EU’s principal economic objectives is re! ected and well 
documented in both the Lisbon strategy and Europe 2020 strategy. One step further, the 

5 Factbook, CIA World

6 http://www.rmci.ase.ro/no11vol1/Vol11_No1_Article1.pdf

7 L. Ilie, A. Horobet, MBA education: a must in a competitive Romanian business environment, LBUS, 2007.
Source: http://mpra.ub.uni-muenchen.de/6430/1/Paper_Ilie_Horobet.pdf

8 Some information on support EU for SMES is available on European Small Business Portal (http://ec.europa.

eu/small-business/index_pl.htm), Enterprise Europe Network (http://www.enterprise-europe-network.

ec.europa.eu/index_en.htm) and o$  cial website of European Union (www.europa.eu).
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Small Business Act for Europe (SBA) establishes a comprehensive SME policy framework 
for the EU and the states belonging to it. " e SME Performance Review represents one of 
the main tools applied by the European Commission to monitor the implementation of 
the SBA. 9 At present the environment of conducting business in the EU is de# ned in the 

‘Small Business Act’ for Europe (SBA) – a set of 10 principles to guide the conception and 
implementation of policies both at the level of the EU and of a Member State. " ese prin-
ciples are vital to bring added value at the EU level, create a level playing # eld for SMEs 
and improve the legal and administrative environment all over the EU:
11.  Create an environment in which entrepreneurs and family businesses can prosper 

and entrepreneurship is rewarded
12.  Ensure that those honest entrepreneurs who have faced bankruptcy are quickly gi-

ven a second chance
13.  Design rules according to the “" ink Small First” principle
14.  Make public administrations responsive to the needs of SMEs.
15.  Adapt public policy tools to SME needs: facilitate SMEs’ participation in public 

procurement and better use the possibilities provided by State Aid for SMEs
16.  Facilitate SMEs’ access to # nance as well as develop a legal and business environ-

ment supportive to timely payments in commercial transactions
17.  Help SMEs to bene# t more from the opportunities o% ered by the Single Market
18.  Promote the upgrading of skills in SMEs and various forms of innovation
19.  Enable SMEs to transform environmental challenges into opportunities
10.  Encourage and support SMEs to bene# t from the growth of markets10

" e SBA review presents an overview of the progress achieved in implementing the SBA, 
and de# nes new actions to respond to challenges resulting from the economic crisis. Between 
2008 and 2010, the Commission and EU Member States took actions to decrease administra-
tive burden, facilitate SMEs’ access to # nance and support their access to new markets. 

Although most initiatives foreseen by the SBA have been initiated, a review of im-
plementation so far shows that more needs to be done to help SMEs.11 In Poland you 
can see a lot of governmental institutions which support SMEs by # nancial aid, among 
others through Kapitał Ludzki. From the perspective of the owners of SMEs the actions 
taken by PARP are visible and e$  cient.

The impact of globalization on the business environment in Romania and Poland.12

In the opinion of many European entrepreneurs limiting business activities to the 
EU area only – despite good conditions existing – is a short-term policy, or even a mis-

19 http://ec.europa.eu/enterprise/policies/sme/facts-� gures-analysis/performance-review/index_en.htm

10 # ink Small First, A Small Business Act for Europe, 2008, Source: http://eur-lex.europa.eu/LexUriServ/Lex-

UriServ.do?uri=COM:2008:0394:FIN:en:PDF

11 http://ec.europa.eu/enterprise/policies/sme/marketaccess/� les/internationalisation_of_european_smes_� nal_

en.pdf 

12 A. Hagiu, Business environment in Romania under the impact of globalization, Source: http://www.fse.tibiscus.

ro/anale/Lucrari2009/045.%20Hagiu.pdf
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take. It is bene# cial for the whole EU for European companies to export goods, servic-
es and, above all, the ‘know how’. It is possible among others thanks to the developing 
e-commerce technology in global environment. Currently, many researchers examine 
the future of countries in transition in conditions of globalization and unprecedented 
growth of transnational companies.13 

Questions they wish to # nd answers to relate to how they will evolve in these 
countries, which direction they are heading for. In Romania and Poland, the priva-
tization process continues, the economic situation is changeable, especially because 
of the changes that have led the Romanian and Polish companies to # nd themselves 
in competition in which organizations with tradition participate, having the relevant 
experience in the competitive # ght.14 A major issue is how the small and medium 
enterprises can face the process not only of privatization but also globalization. In 
this context, globalization is characterized by intensifying competition between en-
terprises both international and national, by the emergence of new production and 
services areas, as it was mentioned before, which provides new opportunities for or-
ganizations which are able to bene# t from them and by increasing the number of en-
terprises that choose to implement an internationalization strategy.15 New interna-
tional division of labor leads not only to intensifying competition between companies 
belonging to industries capital, such as those dominated by the techniques of peak, 
but also between „labor intensive” industries such as food, regional goods, clothing, 
leather, traditional buildings which dominated the Romanian an Polish economy. In 
case of Romania and Poland one should not forget that the ‘know how’ there is not as 
advanced as in West Europe.

Small and medium enterprises (SMEs) o+ en act as suppliers of large enterprises 
that are already on their way to globalization. With the entry of new organizations 
from abroad onto the Romanian and Polish market or with the internationalization 
of companies’ activities in Romania and Poland, the latter must remodel their atti-
tude towards the quality and the promptitude of the o% ered services versus price and 
distribution policy of their products and services. " ere have been changes a% ecting 
the Romanian and Polish enterprises management, too. To achieve this goal it is nec-
essary to adapt some competitive organizational structures to use modern methods 
and techniques, especially IT-based ones, of leadership.16 In recent years the role of 
foreign investment in re-launching Romania’s and Polish economy has been increas-
ing. On the one hand an infusion of foreign capital is needed, on the other hand there 
are interest groups that block, at least indirectly, this process.17 Promoting strategic 

13 M. Niedźwiedziński, Możliwości komponowania harmonijnego współdziałania w strukturach gospodarczych, 
XII seminarium problemowe WOD, Sorus, Poznań, 2009, p 54.

14 S. Dumitrescu, G. Marin, O. Puiu. World Economy. Pitesti: Economic Independence Publishing House, 2006

15 J. Cantwell, Piscitello. # e Internationalization of business and economic development. # e case of Central and 

Eastern Europe. Budapest: World Economic Institute, 1996.

16 D. Miron. International Trade. Bucharest: ASE Publishing House, 2003.

17 UNCTAD. World Investment Report. 2008.
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alliances may represent the basis of the development of Romanian and Polish econ-
omy in the coming years. A signi# cant condition for their e% ective functioning, is 
the partnership with the 50-50 ratio of forces. For this reason the government should 
support the Romanian and Polish companies by providing facilities to prevent their 
lack of liquidity. In this way the Romanian and Polish economy would attract trans-
national companies, at the same time maintaining their national sovereignty, even if 
some would just become a link of the international chain’s value. Without support 
from the state, Romanian and Polish companies will be gradually destroyed by the 
competing # rms and especially by those in the neighbourhood. Specialists say that 
globalization of an enterprise depends more on factors speci# c of the # eld of activity 
than on factors typical of the organization.18

E-commerce in Romania

Romanian trade represents one of the national economy branches that is in an in-
tense process of re-organization, the trade # eld having the main part of its activity al-
ready private, a lot more than other # elds of the Romanian economy.19 In Romania, the 
domestic trade during this period is marked by the qualitative changes radical for mod-
ernizing the exchange of documents, agents and means of trade, old forms of exchange 
prevailing modern forms gradually being replaced, according to the concept of sustain-
able development and globalization.20 Romania’s largest trading partner country is Italy, 
the two-way trade reaching $22.6 billion in 2010. " e key Italian exports to Romania 
include computers, integrated circuits, aircra+  parts and other defense equipment, as 
well as automobiles. 

Romania’s chief exports to Italy include: cut diamonds, jewelry items, integrated 
circuits, printing machinery, and telecommunications equipment.21In 2010, the Roma-
nian market of online trading has been marked by strong reinforcements, and the total 
value reached 225 million euros, up by 12.5% in comparison with 2009, when mar-
ket estimates ranged from 200 million euros. In 2011 the market could reach 350 mil-
lion.22

E-commerce in Romania has eclipsed conventional retail sales over the last sev-
eral years as increasing salaries and escalating disposable income have driven good 
growth in the retail sector. " e acceptance of online trading in Romania is increas-
ing rapidly. Products such as digital cameras, laptop computers, home appliances and 
mobile phones are the most popular items with Romanians while making online pur-
chase.23 

18 I. Bari. Contemporary global issues. Bucharest: Economic Publishing House, 2003.

19 www.zf.ro.

20 http://www.contabilizat.ro/� le/cursuri_de_perfectionare/economie_generala/am� teatru_economic/cap7.pdf.

21 http://www.antena3.ro/Romania-ocupa-locul-al-II-lea-in-topul-destinatiilor-preferate-de-investitori 

bss_48518_ext.html.

22 http://www.link2ec.ro/index.php?id=27&art=67

23 http://ecommerce-journal.com/articles/27581_internet-and-e-commerce-industry-romania.
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In the year of 2006 Romania was the only24 country in Eastern Europe that worked in 
electronic commerce25 (online) by means of the bank card. Neither Poland nor the Czech 
Republic, Hungary or other advanced countries had created conditions for the function-
ing of such a system of convenient payment for products and services represented by elec-
tronic commerce.26 " e increasing Internet penetration and credit card use all over the 
country is the key growth driving force for the e-commerce. With the increase of online 
access a bigger number of shoppers, including those from smaller towns, are also able to 
perform online transactions applying popular e-commerce portals, e.g e-bay or Amazon.

Web shopping in Romania has seen a big development in the last years. E-commerce 
has also facilitated the growth in the courier market in Romania. " is segment has experi-
enced an increase in the number of deliveries by 400% to 500% over the past two years. In 
the years to come the number is expected to grow at a faster pace.27 Despite the presence of 
big international companies, a signi# cant role on the Romanian courier services market is 
played by smaller companies with annual turnovers of several million euros.28

" e monitoring system applied in Romania is www.tra# c.ro web. According to this 
site, the top 5 e-commerce sites in 2010, are as follows:
1.  www.eMAG.ro
2.  www.Dc-shop.ro
3.  www.okazii.ro
4.   www.shopmania.ro
5.  www.price.ro

" e largest electronic online shop has existed on the market since 2001; eMAG is the 
market leader in e-commerce and its market shares reach 20% of all sales and national 
brands in some categories. eMAG team has approximately one hundred and # + y employ-
ees, organized into several departments: retail sales, corporate sales, logistics, program-
ming, marketing, service, customer service management. Products can be bought from 
them very easily and the delivery system works fast and precisely. " e chief advantages 
of this shop are that they are user-friendly, the prices are lower than in brick-and-mortar 
shops29. " e second online shop in Romania is similar to the # rst one: it sells electronics. 
DC-shop is a company that operates both at brick-and-mortar shops and online shops. E-
commerce has helped the DC shop to pass safely over the # nancial crisis that a% ected Ro-

24 By implementing 3D secure system, Romania has become a center for processing online payments in CE-
MEA region (acronym for Central Europe, Middle East, Eastern Europe and Africa), provided that, at Euro-
pean level, there were at that time, only three countries experiencing this standard, namely Britain, Spain and 
Portugal. In 2004, the volume of transactions in 3D Secure system (Veri# ed by Visa and MasterCard Secure 
Code), reached the value of 19,410 (transactions), of which 84% were recorded in the last three months of the 
year. Source: http://upet.ro/annals/pdf/20100430.pdf

25 A study on the development of Romanian e-commerce, pp. 12, Available at: http://www.izzisale.ro/Studiu-

eCommerce-ANC.pdf [Accessed 20 June 2010]

26 http://www.bizcafe.ro/articole/comert-electronic-in-romania.html

27 http://www.zf.ro/business-hi-tech.

28 http://www.doingbusiness.ro/en/business-news/8334/small-companies-on-courier-market-in-romania

29 www.emag.ro.
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mania in the previous period. For them it is a very good way to do business because they 
have expanded the e-commerce on the Internet.30 Shopmania.ro promotes a new concept 
– that of „Smart Shopping”. You may search the largest base of products in Romania and 
# nd exactly what you are interested in. Shopmania o% ers good items at reasonable pric-
es31. Price.ro is not a store and does not sell directly. In case you wish to order a product, 
the order is directed to the online store that has listed the product and the price of your 
choice. Price.ro is similar to ceneo and skąpiec in Poland. For buyers price.ro may be con-
sidered a useful guide or a price consultant.32

Some global activities with the use of e-commerce technologies are observed in Ro-
mania and Poland. As a result of the project carried out in Romania, Gemius33 found out 
that, contrary to the extremely high awareness of online shopping, only 29% of all Inter-
net users have ever made an online purchase. It becomes even more surprising when the 
declarations of respondents of a positive attitude towards shopping is considered – 65% 
of them like such a manner of spending time. What is the reason for such cautiousness? 
A deep insight into the opinions on e-commerce provides the answer to this question. 
44% of Internet users consider this medium to be risky as far as # nancial transactions are 
concerned. Six percent of those, who have ever done shopping online, admitted that the 
higher level of security of payments would make them buy more frequently. Improving 
the security of delivery would also increase the frequency of shopping.34

E-commerce in Poland

" e most current research shows that the Polish online shopping market may become 
worth even up to € 5.9 billion by 2015. " e already existing e-shops are expanding with 
about 35% every year. Consequently, the predictions are extremely optimistic. Research-
Farm’s analysis, published by the Dziennik Rzeczpospolita, shows this increase. " e data in-
cludes products’ sales only, which means that the sales of tickets, trips or music have been 
excluded. Compared to other European countries, Poland still comes out poorly. Only 23% 
of Poles have purchased any item or service by means of the Internet. At the same time, 
50% of Germans and the Dutch, 60% of the British and almost 70% of Norwegians and 
Danes have made a purchase in this manner. On the other hand, you might also conclude 
this just shows the future e-commerce potential in Poland. Knowing the Polish market you 
may believe that within just a couple of years this gap will be decreased.35 " e rapid adap-
tation of (mobile36) Internet will support better access for more people to (mobile) web 

30 http://www.tra� c.ro/vizitatori/afaceri-comert-anunturi/saptamana.

31 http://www.tra� c.ro/vizitatori/comert-electronic/saptamana.

32 http://www.price.ro/index.php?action=info.

33 Gemius SA provides a wide range of Internet research to brand name clients throughout Eastern Europe. 

34 http://imetria.pl/pl/archives/2007-04-26/01

35 T. Karwatka, Usability w e-biznesie, Helion, Gliwice 2009, p. 47.

36 I. Pawełoszek-Korek, Technologie mobilne w dostarczaniu wiedzy, Wydawnictwo Politechniki Częstochow-
skiej, Częstochowa, 2009, p. 5-8.
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shops.37 Poles are spending yearly about 7 milliard PLN in online shops. " ey also spend 
even more (7.5 milliard PLN) in auction portals (such as allegro.pl). " ings they were buy-
ing in 2010 (Source: Euromonitor, Rzeczpospolita) are:
•  24% – electronic devices
•  11.4% – cosmetics
•  10.1% – # lms, books, games
•  7% – furniture, home accessories
•  6.2% – clothes, shoes
•  3.8% – food

" e cost-saving driven Pole decides to buy on the Internet to save some money 
in this way, especially when buying electronic devices. In fact, the online prices of the 
products are lower than those o% ered o\  ine.38 " e information obtained in research 
carried out by independent institutions shows that e-commerce in Poland seems to be 
developing better than in Romania. However, one should not forget that those coun-
tries are not as advanced as countries of West Europe.

E-business and e-commerce

Business-to-business e-commerce is the wholesale and supply site of the commer-
cial process, where businesses buy, sell or trade with other business. B2B e-commerce 
relies on many di% erent information technologies, most of which are implemented at 
e-commerce Web site on the World Wide Web and corporate intranets and extranets. 
B2B applications include electronic catalog system electronic trading system such as ex-
change and auction portals, electronic data interchange, electronic funds transfers, and 
so on. All of the factors for building a successful retail Web site that we discussed previ-
ously also apply to the wholesale Web site for business-to-business e-commerce.39

37 http://blog.goyello.com/2011/06/13/poland-europes-5th-e-commerce-market-and-growing/

38 P. Horsten, Poland Europe’s 5th e-commerce market and growing, Goyello Blog, 2011, Source: http://blog.goyel-

lo.com/2011/06/13/poland-europes-5th-e-commerce-market-and-growing/

39 A. O’Brien, George M. Marakas , Management Information System, McGraw-Hill/Irwin, New York, p. 360.

Figure 1: � ree elements of electronic commerce and the relations of their sizes 

Source: Electronic commerce, G. P. Schneider, Course Technology, Boston, 2007, p. 6
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" e following table describes selected aspects of e-commerce giving examples of 
them. 

Table 1 summarizes # ve categories of electronic commerce.

Table 1: Electronic commerce categories

Category Description Example

Business-to-
consumer (B2C)

Businesses sell
 products or services to 
individual consumer.

Walmart.com sells 
merchandise to consumer 
through its Web site.

Business-to-
business (B2B)

Businesses sell product or 
services to other businesses

Grainger.com sells industrial 
supplies to large and small 
businesses through its Web 
site.

Business processes 
that support 
buying and selling 
activities

Businesses and other 
organizations maintain and 
use information to indentify 
and evaluate customers, 
suppliers, and employees. 
Increasingly, businesses 
share this information in 
carefully managed ways with 
their customers suppliers, 
employees, and business 
partners.

Dell Computer uses secure 
Internet connections to share 
current sales and sales forecast 
information with suppliers. 
" e suppliers can use the 
information to plan their 
own production and deliver 
component parts to Dell in 
the right quantities at the 
right time.

Consumer-to-
consumer (C2C)

Participants in an online 
marketplace can buy and sell 
goods to each other. Because 
one part is selling, and thus 
acting as a business, C2C 
transactions are treated as part 
of B2C electronic commerce

Consumer and businesses 
trade with each other in the 
eBay.com online marketplace.

Business-to-
government 
(B2G)

Businesses sell goods or 
services to governments and 
government agencies. B2G 
transactions are treated as part 
of B2C electronic commerce.

CAL-Buy portal allows 
businesses to sell online to the 
state of California 

Source: Electronic commerce, G. P. Schneider, Course Technology, Boston, 2007. p. 6.
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Business-to-business (B2B) portals in Romania and in Poland

Business-to-business is probably the biggest part of e-Commerce.40 This cat-
egory contains both e-business marketplaces and direct links between business-
es. An example, in this case, could be the fact that many companies offer secure 
Internet or extranet e-commerce catalog Web sites for their business customers 
and suppliers. B2B e-commerce portals are also of extreme importance; they pro-
vide auction and exchange marketplaces for business. Others may rely on electro-
nic data interchange (EDI) via the Internet or extranets for computer-to-compu-
ter exchange of e-commerce documents with their larger business customers and 
suppliers.41

B2B e-commerce is for businesses that sell mainly to other businesses. An increas-
ing number of trade-related transactions between businesses take place online. " ese 
systems are o+ en created between a large business and its suppliers. " e business pur-
chasing the services usually establishes the rules and may assist its suppliers in setting 
up systems to work together electronically. Some companies exclude suppliers that are 
unable to work with them in this way.42

 Online B2B transactions include order management, electronic invoicing and pro-
curement. As for procurement, it helps companies to manage requisitions, catalogue 
searches and purchase approvals, as well as to place their orders. " ere are also Inter-
net-based companies that facilitate business to business e-commerce for particular in-
dustries. " ese can be found by searching on the Internet, but before doing any busi-
ness with them, it is vital to carry out a background check with business colleagues, 
their customers, chambers of commerce and trade promotion organizations in order to 
determine whether they are e% ective and reliable. Some trade promotion organizations 
provide online B2B services. If these are well organized, these are an excellent choice for 
small businesses.43

It is important to concentrate on the signi# cant B2B platforms. " ere is not much 
value to be gained from being listed in all possible services. Firstly, only a few big ones 
and some very focused and specialized ones tend to survive. Secondly, being listed on 
too many platforms makes it more di$  cult to maintain all entries. Finally, being listed 
on dubious platforms might even be negative in terms of reputation and might result in 
a signi# cant amount of email spam.44

Globally, the number of e-marketplaces for businesses is enormous. " is makes it 
di$  cult to identify those e-markets which are the most signi# cant. " e companies that 
are interested in international trade should be aware that e-marketplaces are potential 
sources of new customers, and access routes to global supply chains.

40 M. Kraska, Elektroniczna gospodarka w Polsce, Raport 2008, Instytut Logistyki i Magazynowania, Warszawa, 
2009, p. 117-126. 

41 A. O’Brien, George M. Marakas Management Information Systems. McGraw-Hill, New York, 2009.

42 http://www.inteco.es/# le/Z2BXQOTC8% aXKiMJlkT_g

43 http://www.inteco.es/# le/Z2BXQOTC8% aXKiMJlkT_g

44 http://www.emarketservices.com/clubs/ems/artic/HandbookEnglish.pdf
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eMarket Services has created a list of 52 signi# cant e-marketplaces in 17 industries 
based on two main criteria; the e-markets are well known globally in their industries 
and they have signi# cant global tra$  c.45 To # nd the right marketplace you can search 
the Directory of Electronic Marketplaces46. " e purpose of the directory is to make it 
easier for companies to # nd electronic marketplaces bene# cial to their international 
business. " e e-markets can be sorted according to industry and geographical focus.

Selected characteristics of B2B platforms in Romania

Pro! ttool47 is a business-to-business portal where over 129.000 Romanian and 
foreign companies have their information stored in a single database. Its purpose is to 
support departments such as: supply, marketing, import-export. Pro# ttool is an online 
marketplace that creates an opportunity to signi# cantly reduce operational costs: com-
panies can acquire their products at much lower prices and faster and they can access 
di% erent types of services like transportation, designing, constructions, # nance etc. eas-
ily and e% ectively. In the same time they can establish direct contact with potential sup-
pliers or customers, which can help them increase sales.48

B2B-Romania49 is, in fact, a large and complex database; its purpose is to improve 
the client-companies’ performances by making its sectors more e$  cient in the line of: 
identifying new potential clients, identifying new providers that can come up with the 
best o% ers, to improve relationships with future customers, providers or partners and put-
ting these partnerships on paper. More than 50,000 Romanian and foreign companies use 
www.b2b-romania.ro. " e fact that it is free of charge makes it even more accessible. " e 
portal o% ers its support for the following departments: communicating (contacts, busi-
ness correspondence, translating, interpreting), commercial sector (contracts and negoti-
ating), juristic # eld, business and # nance, tourism, agriculture, fashion, transports.50

Business to business NEWS51 is a b2b portal that provides business informa-
tion and online services for companies in the marketing sector. Over 10,000 Roma-
nian companies are using this portal in order to help their businesses improve and 
to increase pro# t. It may be quite di$  cult to apply b2bnews.ro because creating an 
account in order to use this website requires a lot of things: e-mails and websites are 
very important; the e-mail must be valid and the company must not use a free version 
(like yahoo, gmail, hotmail etc); the same goes for websites: each and every company 
must have a representative website hosted by a paid server (b2bnews.ro does not ac-
cept companies that have their own free websites for advertising or which are not 
up-to-date). " e most important factor is that in order for a company to bene# t from 

45 http://www.emarketservices.com/clubs/ems/artic/Signi� canteMarkets.pdf

46 http://www.emarketservices.com/start/eMarket-Directory/index.html#FromBanner

47 www.pro� tool.ro

48 http://www.pro� ttool.ro

49 www.b2b-romania.ro

50 B2B Romania, 2011, Source: http://www.b2b-romania.ro

51 www.b2bnews.ro
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b2bnews’ activity it is supposed to have a turnover of more than €2,000,000. What is 
more, the business area of any of the companies logged in b2bnews.ro must not cross 
Romania’s borders.52

Util21.ro53 is not a common b2b portal, it is actually a website which refers its us-
ers to other portals, in accordance with their preferences and needs. " e fact that no 
payment is required makes it very convenient for companies all over the world. Util21.
ro has its target not in one particular sector of business, but in all of them. Its key ad-
vantage is that users from other countries can immediately be directed towards a spe-
cial portal once connected to www.util21.ro; this probably explains why this portal has 
over 40,000 users.54

" ese business-to-business portals are the most commonly used websites of this 
kind in Romania and, although they di% er from each other, they do have similarities. 
" e number of users has grown a lot in the last couple of years; Pro# ttool, for instance, 
has over 129,000 users, followed up by B2B-Romania with over 50,000 users. b2bnews 
and util21.ro are not so popular, but still they count over 10,000 users; util21.ro-some-
where around 40,000). All of these portals have a major thing in common: they are 
free of charge. " us, any company can easily create an account and use it to the best of 
their interests. Alhough users are not required to pay to register on b2bnews.ro, they do 
have to meet the conditions mentioned before. B2bnews.ro is di% erent from other b2b 
portals when it comes to foreign clients. B2bnews may only be used by companies that 
operate in Romania, while Pro# ttool, b2b-romania and util21.ro can be used by clients 
not only from Romania but also from other countries. All those last 4 portals o% er an 
English version of their websites, which makes them easy to access for people all over 
the world.

When it comes to the business sectors on which each of these portals focuses its 
attention certain di% erences between them may be noticed: Pro# ttool supports depart-
ments such as marketing, import-export, supply, while b2b-romania concentrates on 
the following sectors: communicating (contacts, business correspondence, translating, 
interpreting), commercial sector (contracts and negotiating), juristic # eld, business and 
# nance, tourism, agriculture, fashion, transports; and by accessing util21.ro you can 
# nd portals that lead you to any business sectors.

Selected characteristics of B2B platforms in Poland

Zetntrada.network

Zentrada.network55 is the leading network of marketplaces, online shops and show-
rooms for the wholesale trade of consumer goods in Poland and Europe. Over 200,000 

52 B2B News, 2011, Source: http://www.b2bnews.ro

53 www.util21.ro

54 Until 21, 2011, Source: http://www.util21.ro
55 www.zentrada.pl
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commercial members and approx. 3,350 suppliers use the trading platforms and infor-
mation services for the transnational purchase and selling all kinds of trade goods in 
various quantities. So far zentrada.network has been running subsidiaries and market-
places in Germany, France, the Netherlands, Poland, the United Kingdom, Italy, Hun-
gary and Spain.

Zentrada.network exclusively appeals to commercial users, such as wholesal-
ers, producers, importers, retailers, mail order companies, eBay powersellers. " e ba-
sic membership is free of charge and available to all commercial buyers. In May 2011 
zentrada.network introduced TradeSafe. " is system ensures security of payment for 
the seller and reliability of supply (buyer protection) for the commercial buyer.56

Retourware24

Retourware2457 is a part of Optimum Global Trade group which operates on the 
international market of bankrupt and liquidated stocks, customer returns, ends of lines, 

overstocks, etc.. Retourware24 gives an easy access to the unique wholesalers from the 
UK, Germany, Poland, France, Austria, Belgium, the Netherlands, Spain, Italy. Retour-
ware24.pl constantly monitors the stocklots market. It stimulates the trade between 
thousands of European wholesalers every day.

Retourware24 platform and over 9000 registered wholesellers from both Eastern 
and Western Europe increase the e% ectiveness of trading the products from judical 
sales, returns, stocklots, bankrupcy. " e membership is charge for and the cost is de-
pendent on the selected option. 58

OPENKontakt.com

" e OPENKontakt59 B2B web site has been created to assist business people in 
# nding new business partners. " is site is available in four language versions: Polish, 
Russian, English and German. Its main task is to provide users with useful information 
related to international business, trade, export, import, law, taxes etc. It is the trade-
platform between business people from the whole world. OPENKontakt provides infor-
mation for medium and large enterprises and for small businesses too.

" ere are four language versions of the OPENKontakt web site and in each of them 
users post di% erent o% ers. " us, you can come across o% ers from Russia, Lithuania, 
Ukraine and others. " anks to cooperation with business websites OPENKontakt B2B 
O% er Exchange is present on 84 B2B sites in Poland, Russia and the USA. " is B2B por-
tal constantly increases the number of its visitors. " ey possess a whole network of as-
sociates working to deliver o% ers to other businessmen.60 

56 Publishing Program, Schimmel Media, 2011, Source: http://www.schimmel-media.com/publishing-program.

html

57 www.retourware24.pl

58 http://retourware24.com/informations/about-us#item1141
59 www.openkontakt.com

60 http://www.openkontakt.com/gb/wspolne/engo_servere.php
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HBI Bizbook

" e online database HBI Bizbook61 product gives customers the ability to reach out 
for the most up-to-date data from the Business-to-Business sector companies. In short 
HBI Bizbook are:
•  the access to over 130,000 companies,
•  the access to over 39 types of information presented by companies,
•  the ability to export information to Excel, wherever you are, you only need to access 

the Internet,
•  the ability to search for companies using an 18-criteria search,
•  the possibility to sort companies through 3 criteria.

HBI Bizbook is dedicated to companies, providing a quick and relatively cheap way 
to obtain the most current information about companies that are operating on the Pol-
ish market.62

Popular auction systems in Romania and Poland

Allegro63 is a popular Polish online auction system with its Head Office in 
Poznań. It was established in 1999. Allegro has been added to a lot of Polish web 
portals, which increased its popularity and assisted its rapid growth. The company 
has since used this approach to boost other Tradus-owned sites. European Allegro 
sites:
•  Czech Republic – Aukro.cz

•  Hungary – TeszVesz.hu

•  Russia – Molotok.ru

•  Ukraine – Aukro.ua

•  Bulgaria – Aukro.bg

•  Belarus – Allegro.by

•  Romania – Aukro.ro

•  Poland – Allegro.pl

•  Slovakia – Aukro.sk

•  Kazakhstan – Allegro.kz

•  Serbia – Allegro.rs

" e Allegro auction website has a big share of the market under its control. A+ er 
the # rst nine months of 2011, the company’s sales reached zl.2.75 billion, while during 
the whole of 2006 sales were just above zl.2.5 billion.64 Being extremely popular in Po-
land, Allegro is ranked in the 192nd place among the world’s most used online websites 
by Alexa Internet (4 December 2008) – compared to EBay UK in the 98th position and 
EBay Germany in the 64th65 www.ebay.pl.

61 www.hbi.pl

62 My HBI, HBI, Source: https://www.hbi.pl/page.php?page=helpMyHBI&Lang=en

63 www.allegro.pl

64 http://www.warsawvoice.pl/WVpage/pages/article.php/16200/article

65 http://www.alexa.com/siteinfo/allegro.pl
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eBay66 is " e World’s Online Marketplace with a global customer base of 233 mil-
lion. eBay has created a powerful marketplace for selling goods and services by a passion-
ate community of individuals and small businesses as well. Currently eBay is present in 
37 markets, including the United States of America. On any given day, there are millions 
of items listed on eBay, that belong to thousands of various categories, including antiques, 
toys, books, computers, sports items, photography and electronics, and many others.67 
" e most popular in the world eBay does not function at the www.ebay.ro domain. An 
auction system in Romania may be found at http://www.vinde-ebay.ro. 

If anybody wishes to attempt to do e-commerce in Romania the best site for this 
purpose is okazii.ro. It is a site that provides an opportunity to create your own page, 
where you can promote products, or simply sell them at an Ads site. Okazii.ro has the 
biggest selection of new or second- hand products. It is a sort of auction system.68

" e described above systems may be observed in rankings like, for example, on:
•  http://auctions.nettop20.com/
•  http://www.100auctionsites.com/ or
•  http://www.allpayrank.com/

Online shops versus auctions

As far as the behaviour of Romanian e-shoppers is concerned, online stores are gener-
ally preferred by them to auctions.69 " e domestic market reached up to 26% for the for-
mer, while auctions maintain at the level of 5%. Moreover, these two sites are perceived dif-
ferently by Internet users. " e reasons for buying in online shops are the following: home 
delivery (42% of respondents who have done shopping in online stores) and saving time 
(40%), while in case of auctions, it is the fact that you can # nd goods di$  cult to come 
across in any other places (55% of respondents who have done their shopping by means of 
online auctions) and order at any time (47%). " e e-shoppers also buy di% erent products 
in online shops and at auctions. " ey usually purchase phones, accessories (29% of Inter-
net users shopping in online stores) and books, compact discs, # lms (27%) in the former, 
whilst in the latter they mainly buy: computers (39% of Internet users who have ever done 
shopping in online auctions), phones and accessories (37%), clothes and jewellery (36%). 70

" e popularity of online shops over auctions is not a surprising phenomenon, taking 
into account the importance of security for e-customers. 36% of visitors to online shops 
mentioned higher security (comparing to auctions) as the main advantage in favour of 
online shops. On the contrary, 49% of Internet users taking part in auctions71 considered 
an easier procedure leading to the purchase as a great advantage of auctions.72

66 www.ebay.com

67 J. Middleton, Gurus on e-Business, " orogood, London, 2006, p. 172.

68 www.okazii.ro.
69 W. Kyciak, K. Przeliorz, Jak założyć skuteczny i dochodowy sklep internetowy?, Helion, Glliwice 2006, p. 47.

70 http://imetria.pl/pl/archives/2007-04-26/01,

71 M. Cortez, M. Michalczuk, M. Ogonowski, inni, E-sklep. Jak stworzyć, wypromować, zacząć szybko zarabiać?, 
Ringier, Axel Springer, Warszawa, 2010, p. 9.

72 http://www.gemius.com/pl/archives/2007-04-26/01
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Trends in e-commerce

B2C e-commerce moves for simple Web storefronts to interactive marketing ca-
pabilities that provide a personalized shopping experience of customers, and then 
towards a totally integrated Web store that supports a variety of customers shopping 
experience.73 B2C e-commerce is also moving toward the self-service model in which 
customers con# gure and customize the product and services they wish to buy, aided 
to con# guration so+ ware and online customer support as needed. It is illustrated in 
Figure 2.

Figure 2: Trends in B2C and B2B e-Commerce and the business strategies and value driving 

these trends 

Source: O’Brien J., Markas M..G, “Management Information Systems”, McGraw-Hill Irwin, 

New York 2009, p. 353

" e e-commerce segment in Poland is increasing. New participants are entering 
this market. In Poland the B2C # eld is showing a tendency on the part of big chains 
of super- and hypermarkets to establish online shops. In 2011, Tesco and Auchan74 are 
planning to launch their online stores in Poland. Zara clothing chain intends to expand 

73  J. Jakiełka, e-biznes dla MŚP, Wydawnictwo Wyższej Szkoły Informatyki I Zarządzania, Rzezów, 2008, p. 

107-109.

74  E-commerce: Auchan to Launch Online Supermarket in Poland, Market Publishers, 2011. Source: http://

marketpublishers.com/lists/10497/news.html,
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its e-sales too. " e market is also consolidating. Recently, Empik reported that it plans 
to acquire Merlin.pl, an online bookstore. At present, the potential transaction is in the 
process of being investigated by the O$  ce of Competition and Consumers Protection.75 
In Poland, Alma, the prominent chain of delicatessen, has developed its online service 
mainly in large cities. In the # rst quarter of 2009 the turnover of its e-store grew by 
400% a year. Another delicatessen chain, Piotr i Pawel, has also expanded its e-store’s 
operational area, to 40 cities in the vicinity of Warsaw. Additionally, electronic appli-
ance chains have developed their online sales. RTV euro AGD has already launched an 
e-store in Poland, and Media Markt was planning to start trial e-stores in Germany and 
Austria in 2009. Launching an online store in Poland as well was made dependent on 
that project’s success.76

In Romania online hypermarkets and supermarkets are starting to appear, for in-
stance there are Megamarket77 Casa De Comenzi78 . " e conclusion is that as there is 
a clear intention of e-shoppers to buy online, the future of e-commerce seems bright. In 
order to promote the expansion of online shopping, its security must be guaranteed. As 
saving of time is also a very important aspect for customers, quick delivery of products 
would be a welcome advantage. Last, but not least, online shops and auctions should 
pay more attention to information about the products they have on o% er. Meeting all 
these conditions would make the development of the e-commerce market in Romania 
faster and would result in bigger satisfaction on the part of the customers.79 E-retailing 
is another threat to stable trade retailers. With the increase in accessibility of the In-
ternet, electronic commerce has captured the interest of consumers, individuals and 
companies of all sizes and interests. " e competing among the existing # rms in the re-
tail market in Romania is stimulated by the equal size and power of dominant retailers, 
who are under pressure to increase their market share, the trend of extinction small re-
tailers through acquisitions, mergers or alliances, and high costs to exit this market. 80

In 2011 two major factors will have a huge impact on the Romanian e-commerce 
scene. " e Ministry of Communications and Information Society (MCIS) will launch 
the National Electronic System for paying taxes online (SNEP), adopted by Govern-
mental Decision. SNEP will allow all citizens to pay their taxes online all over the coun-
try. " e other factor is represented by a Call for Projects that MCIS will open for e-com-
merce. With this action, substantial funding will be available for the commerce business 
in Romania.81

75  E –retailers expect the e-commerce market to grown in 2010, PMR, 2010. Source: http://www.itandtele-

compoland.com/93357/E-retailers-expect-the-e-commerce-market-to-grow-in-2010.shtml

76 http://www.itandtelecompoland.com/73723/More-e-customers-in-Poland.shtml

77 Mega Market, 2011, Source: http://www.megamarket.ro/home.php

78 Casa de comenzi, 2011, Source: http://www.casadecomenzi.ro/

79 http://imetria.pl/pl/archives/2007-04-26/01

80  The model of the fi ve competitive forces on Romanian retail market, University of Petroşani 2010, Source: 

http://upet.ro/annals/pdf/20100129.pdf 

81  Doing Business in Romania: 2011 Country Commercial Guide for U.S. Companies, Source: http://export.

gov/romania/build/groups/public/@eg_ro/documents/webcontent/eg_ro_031139.pdf
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In the B2B area new services may be observed appearing on the Internet82, which 
may be re! ected in reducing costs and streamlining companies’ functioning. Examples 
of sophisticated services are:

Manubia – an interesting service for sellers who would like to gain information 
about their rivals on the auction market quickly. " e creators of this solution created 
a tool which provides valuable information allowing competing successfully. 83

Apaczka.pl is a company that performs courier and logistic services. By partnering 
with UPS, DPD and DHL they are able to handle a big number of packages .

 Apaczka.pl is a platform that o% ers advanced system solutions. For business cus-
tomers they have created a great deal of tools which may improve the process of ship-
ping. Apaczka may be integrated with companies’ IT system, an online store system or 
the payment system. Apaczka possesses a certi# cate issued by THAWTE to ensure that 
data is safe with them. 84

AnoMail – Anonimowa poczta was developed by Przemysław Rusiecki. " e most 
popular version of this product among its users is 2.0. " e name of the program execut-
able # le is AnoMail.exe. Source: http://www.anomail.pl/.

Zubibu is a one-stop turnkey mobile solution. It allows immediate setting up 
a browser-based mobile version of an online shop on a number of mobile devices. What 
is more, it gives you the possibility to launch native m-commerce applications for iP-
hone, iPod Touch and iPad, available to customers via the Apple App Store.85

Some of the above mentioned tools also function in the B2C area.
Social media constitute a very important direction of development of e-commerce 

systems both in B2B and B2C. It results from the fact that social media allow reaching 
speci# c recipients with the o% er. According to a recent report by PBI Megapanel PBI/
Gemius: ‘ Facebook had around 9.9 million users in Poland as of January 2011. " e po-
pularity of the portal has been growing gradually among Polish Internet users; still, the 
service has not yet surpassed Nk.pl, which boasts 12.3 million users. Among the largest 
web portals there are onet.pl with 12.1 million users and wp.pl with 10.9 million users, 
while the leading position among all services is still reserved for Google.pl, which was 
visited by 15.9 million people in January 2011.’86 " e top three most visited websites by 
Polish Internet users in October were onet.pl with 9.9 million users, wp.pl (9.8 million) 
and allegro.pl (9 million). In the places behind them there are YouTube, Wikipedia, 
Facebook, interia.pl, gazeta.pl, o2.pl and mozilla.com. In the global ranking, onet.pl 
reached the 229th place, wp.pl the 243rd whereas allegro.pl the 270th.87

82 D. Kisperska- Moroń, S. Krzyżaniak, Logistyka, Poznań 2009, p. 389.

83 http://www.ekomercyjnie.pl/manubia-sprawdz-konkurencje-z-allegro/ 

84 Apaczka.pl, eKomercyjne, 2011. Source: http://www.ekomercyjnie.pl/apaczka-pl/, 

85 Mobile e-commerce solutions, Source: http://www.zubibu.com/, 

86  Facebook has almost 10 milion users in Poland, PMR, 2011. Source: http://www.itandtelecompoland.

com/101894/Facebook-has-almost-10-million-users-in-Poland.shtml, 

87  100 most popular website in Poland, PMR, 2010. Source: http://www.itandtelecompoland.com/95869/100-

most-popular-websites-in-Poland.shtml 
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" e popularity of social network sites is growing, thus, not surprisingly SMEs 
also view social networking as a means of improving customer relationships, build 
communality, and establish feedback loops as regards their products and services. 
Social networking sites are an especially good choice for smaller businesses because 
SMEs o+ en do not have a peer group nearby to discuss with on relevant topics. On 
the Internet, SMEs would turn to a communality site catering to small businesses, 
which provides them with access to peers, information on starting up, and advice 
(e.g., at LinkedIn), they can be very useful in B2B context as a means of building re-
lationships with partners or building contact networks with other small businesses.88 
" e most current information on trends in this # eld may be found at the following 
addresses:
•  http://issuu.com/proseed/docs/proseed_nr11-ecommerce
•  http://www.internetstandard.pl/
•  http://interaktywnie.com/
•  http://www.reportlinker.com/r0792/Romania-industry-reports.html

Advantages and disadvantages of EC for small and medium sized businesses

" e advantages and bene# ts are as follows:
•  Inexpensive source of information. A Scandinavian study found that over 90 percent 

of SMEs use the Internet for information search (OECD 2001).
•  Inexpensive ways of advertising and conducting market research. Banner exchanges, 

newsletters, chat rooms etc. are nearly zero-cost ways to reach customers.
•  " e competitor analysis is easier. " e Scandinavian study found that Finnish # rms 

considered competitor analysis third in their use of the Internet, a+ er information 
search and marketing.

•  Inexpensive ways to build (or rent) a storefront. Creating and maintaining a Web site 
is relatively easy and inexpensive.

•  SMEs are less locked into legacy technologies and existing relationship with traditio-
nal retail channels

•  Image and public recognition can be generated quickly. A presence in the Web makes 
it easier for a small business to compete against bigger ones

•  An opportunity to reach worldwide customers. No other medium is as e$  cient at 
global marketing, sales, and customers support

•  Other advantages for SMEs include increased speed of customer payments, closer 
ties with business partners, reduced number of errors in information transfer, lower 
operating costs, and other bene# ts that apply to all businesses.

•  Disadvantages and risks:
•  Lack of # nical resource to fully exploit the Web, a transactional Web site may entail 

relatively high up-front # xed costs as far as cash ! ow is concerned for an SME.

88  E. Turban, D. King, J. Lee, T-P Liang., D. Turban, Electronic Commerce 2010, PREASON, New York 2010, 

p. 619.
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•  Lack of technical sta%  or insu$  cient expertise in legal issues, advertising, etc. " ese 
human resources may be unavailable or prohibitively expensive to an SME.

•  Less risk tolerance than a large company. If initial sales are low or the unexpected 
happens, the typical SME does not have a large reserve of resources to fall back on.

•  When the product is not suitable or is di$  cult for online sales (e.g., experiential pro-
duct such as clothes or beauty products; perishable products, such as certain foods), 
the Web opportunity is not as great.

•  Reduced personal contact with customers represents the dilution of what is normally 
a strong point for a small business.

•  Inability to a% ord entry to or purchase enough volume to take advantage of digital 
Exchange.89

Electronic business, commonly referred to as „eBusiness” or „e-business”, or an In-
ternet business, may be de# ned as the application of information and communication 
technologies in support of all the activities of business. Commerce constitutes the ex-
change of products and services between businesses, groups and individuals and may 
be seen as one of the principal activities of any business. Electronic business methods 
allow companies to link their internal and external data processing systems more e$  -
ciently and ! exibly, to work more closely with their suppliers and partners, and to bet-
ter meet the needs and expectations of their customers. In practice, e-business is more 
than just e-commerce. While e-commerce is a subset of an overall e-business strategy, 
e-business refers to more strategic focus with an emphasis on the functions that are en-
abled by using electronic capabilities.

" e evolution of electronic business depends a lot on technology and the way it 
evolves. Without the proper tools and knowledge, any e% ort of trying to succeed in e-
business proves useless. " e article has focused on a critical analysis of commerce bu-
siness models and using e-business tools applications. Relevant aspects of e-business, 
such as the environment for e-business in Poland and Romania in the present, infor-
mation90 concerning useful so+ ware to do business with in Poland91 and in Romania92, 
important IT devices helpful in doing business in Poland and Romania, have been dis-
cussed, in order to attempt to give the reader a better idea about what the meaning and 
signi# cance of electronic business really is.

89 E. Turban, D. King, J. Lee, T-P. Liang, D. Turban, Electronic Commerce 2010, PREASON, New York 2010, 
p. 618.

90 Some books on e-business for free may be found in EU Bookshop http://bookshop.europa.eu/is-bin/INTER-

SHOP.en� nity/WFS/EU-Bookshop-Site/en_GB/-/EUR/ViewBundles-Start?CatalogCategoryID=iEKep2Ix3hEA

AAEud3kBgSLq

91 At http://ec.europa.eu/enterprise/sectors/ict/ebsn/index_en.htm is available the eBSN eBusiness Solutions Guide, 
which may be useful in SMEs

92 Some information on e-Business for small and medium-sized enterprises is available at http://ec.europa.eu/

enterprise/sectors/ict/ebsn/index_en.htm and http://ec.europa.eu/enterprise/archives/e-business-watch/index.

htm
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Owners of medium-sized enterprises looking ahead should invest in IT.93 Com-
puter technologies have made the relations between owners of companies, employees, 
customers more transparent. Mobile technologies will have an immense IT impact 
on development di% erent systems of the online banking will be applied on very wide 
scale. Small and medium-sized enterprises will be using B2B portals, B2C, auction 
systems, online shops, Web sites. Many solutions in IT will be functioning in cloud 
computing94. 

Europe has created the European Cloud Computing Association (Eurocloud), 
which includes 27 countries, including Spain, for the purpose of spreading and stan-
dardizing the use of cloud computing and to create a Pan-European knowledge net-
work.95

Virtualization will be applied to a wide scale even in smaller companies. According 
to many specialists “Push marketing” is dead. E-commerce tools can help companies in 
this situation.

" e e-commerce shows an ascending growth rate, ending the second half of 2010 
with 570,000 transactions and a total volume of 43.5 million euro, up 68% from the 
same period last year, according to RomCard. " e forecasts for 2011 are optimistic, the 
development in electronic commerce, ePayment and RomCard are estimated to lead to 
a 30% increase in online credit card transactions.96

Regarding the Romanian e-commerce, the trend is also an upward one. " e num-
ber of online shops increases signi# cantly year by year. Based on the above presented 
data, we can talk about an e-commerce industry in Romania, but one which should be 
carefully examined, better regulated and promoted.97

Many small business owners have their business strategy, it is o+ en the case that 
this strategy does not include their Web presence.98 " e researchers determined ele-
ments that are important for small business owners developing an e-strategy. " e re-
search indicates that many owners perceive their Web sites mainly as an advertising 
medium and only few of them are ready for the move to actual selling and other e-com-
merce activities. Identifying the level of maturity of a small business owner’s e-strategy 
however can help us understand how prepared a small business owner is to move to e-
commerce.99

93 I. Flis, M. Makiewicz, Informator przedsiębiorcy, Warszawa 2009, p. 210-219

94 So far, mostly large companies have gone out onto the cloud, but gradually the SMEs are getting over their 
fear and enjoying the same bene# ts. " e estimates, then, are very positive and it seems that cloud computing 
will reach an increasing number of companies in very little time, which will take e-commerce onto the cloud. 
Source: http://www.emarketservices.com/clubs/ems/prod/E-Business%20Issue%20-eCommerce%20on%20the%20

cloud%281%29.pdf

95 http://www.eurocloud.org/

96 # eoretical and Applied Economics Volume XVII (2010), No. 9(550), p. 79-96.

97 http://upet.ro/annals/pdf/20100430.pdf

98 D. F. Galleta, # inking strategically about e-commerce to achieve competitive advantage, Łódź, 2009, p. 67-78

99 E. Turban, D. King, J. Lee, T-P. Liang, D. Turban, Electronic Commerce 2010,PREASON, New York 2010, 
p. 618.
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Streszczenie

Handel elektroniczny w Rumunii i w Polsce

Artykuł zawiera krótki opis analizy przeprowadzonej w literaturze specjalistycznej do-

tyczącej zagadnienia e-commerce w małych i średnich przedsiębiorstwach w Rumunii i Pol-

sce. Zostały omówione istotne aspekty e-commerce, takie jak środowisko funkcjonowania e-

biznesu w Rumunii i Polsce w chwili obecnej, scharakteryzowano oprogramowanie do prowa-

dzenia działalności gospodarczej z Rumunii i Polsce. Dodatkowo zostały przedstawione wy-

brane portale B2B i popularne systemy aukcyjne w Rumunii i Polsce.

Zauważa się, że autorzy skupili szczególną uwagę na prezentacji sytuacji e-commerce 

w Rumunii. Dla przedsiębiorców do rozpoczęcia i rozwijania działalności gospodarczej, ko-

nieczne jest stworzenie sprzyjającego środowiska biznesowego. Zapewnienie łatwiejszego do-

stępu do # nansowania, tworzenie czytelnych przepisów prawnych, rozwój kultury i przedsię-

biorczości są instrumentalne w zakresie tworzenia i rozwoju działalności. Tworzenie sprzyja-

jących warunków, w zasadzie oznacza zwiększenie potencjału wzrostu przedsiębiorstw, pro-

mowanie społecznej odpowiedzialności, w celu uczynienia działalności bardziej atrakcyjnej 

i efektywnej.

W pracy autorzy koncetrują się na analizie modeli commerce i na wykorzystaniu porta-

li e-commerce. Małe i średnie przedsiębiorstwa (MŚP) stanowią do 99% europejskich # rm. 

Ich mały rozmiar sprawia, że są bardzo wrażliwe na zmiany w branży i środowisku, w którym 

działają. Można zauważyć, że pomimo polepszających się możliwości i # nansowego wsparcia 

e-biznesu, systemy e-commerce wykorzystywane są tylko w niewielkiej liczbie małych i śred-

nich przedsiębiorstw. Główne przeszkody, które można wymienić to: bariera językowa, ogra-

niczenie handlu w obrocie krajowym, słaba znajomość popularnych na świecie portali B2B 

jak i brak zaufania do bankowości elektronicznej oraz zawiłe przepisy prawne dotyczące e-

commerce. Wnioski zawierają propozycje poprawy obecnej sytuacji poprzez pokazanie uży-

teczności i skuteczności e-biznesu oraz narzędzi IT.
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Summary

E-commerce in Romania and in Poland

" e article contains a brief description of the analysis performed in the specialist litera-

ture addressing the problem of e-commerce in Small and Medium Enterprises in Romania 

and Poland. Signi# cant aspects of e-commerce, such as the environment for e-business in Ro-

mania and Poland at present, information about useful IT tools to do business with in Roma-

nia and in Poland have been discussed. Additionally, some aspects of using B2B portals and 

popular auction systems in Romania and in Poland have been presented. It is noted that the 

authors have focused particular attention on the presentation of the situation of e-commerce 

in Romania.

In order for entrepreneurs to start and develop a business, it is essential to create a favor-

able business environment. Ensuring easier access to funding, making legislation clearer and 

more e% ective, also developing an entrepreneurial culture and support networks for business-

es are all instrumental as far as setting up and the growth of businesses are concerned. Creat-

ing a favorable business environment basically means improving the growth potential of busi-

nesses, promoting social corporate responsibility100, in order to make business more attractive 

and pro# table.

" e paper focuses on an analysis of commerce business models and using e-commerce 

portals. Small and medium-sized enterprises (SMEs) make up to 99% of European business-

es.101 " eir small size makes them very sensitive to changes in the industry and environment 

in which they operate. It may be noticed that despite some possibilities and # nancial support 

e-business systems are used only in a small number of SMEs.

" e main issues that are involved in this aspect are: limiting commerce to domestic trade, 

insu# cient knowledge of worldwide B2B and B2C102 portals, and distrust towards e-banking as 

well as some legal aspects.

" e conclusions contain some proposals to improve the current situation by showing how 

new e-commerce tools can become useful and e% ective. Finally, some trends in e-commerce 

are presented.

100 W. Olszewski, Szkoła i rynek edukacyjny, XII seminarium problemowe WOD, Sorus, Poznań 2009, p. 35.

101 European Commission to help businesses recover an extra 600 million in cross-broder debts, Enterprise Europe 
Northern Ireland, 2011, Source: http://www.enterpriseeuropeni.com/inx/news/index.asp?newsid=318

102 De# nition: Business that sells products or provides services to end-user consumers. B2C businesses play 
a large role in the rapid development of the commercial Internet at present. Source: http://www.marketing-

terms.com/dictionary/b2c/
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