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Abstract. Information management is of great importance to an organization. The quality and quantity of information influence 

the decision-making conditions, and with the increase in their value, the risk of failure and the uncertainty of undesirable effects 

are reduced. To a large extent, the accuracy of the decisions made depends on the quality of information held by the recipient. 

For the proper functioning of the organization, it is essential that the information acquired, processed, developed and circulated 

is of appropriate quality, i.e. it has a set of characteristics that determine the usefulness of information defined by the users. The 

article emphasizes that it is the effectiveness of the organization’s information system on which it depends to whom, in what 

form and on what level the information of the desired quality will be provided. Moreover, it was pointed out that it is necessary 

to systematically examine the information needs of the organization in order to meet the users’ expectations and the need for the 

organization to have the capacity to systematically reject useless information, information overload, and information selection. 
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Introduction

Observing the dynamics of civilization changes, especially the development 
of modern technologies, a number of different phenomena accompanying the 
contemporary information society are noted. The development of telecommunica-
tions technology and electronic media resulted in improved communication and 
increased access to information. However, the excess of information does not mean 
more certainty in decision-making.

The ease of  producing and distributing information, coupled with a  lack 
of control and quality assessment, is one of the reasons for the overproduction 
of information, one of the most damaging effects of the development of modern 
information and communication technologies. In  professional literature, it  is 
referred to as: information overload, exponential growth of information, infiltration 
of information or information flood.

As it can be seen in the information society itself, the ability to access informa-
tion is no longer sufficient for the user. Information skills such as information search, 
information analysis and information usefulness assessment are necessary.

Hence, it is imperative that care and attention be given to information of the 
right quality, according to the information requirements of the users. 
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What are information needs?

Dawid Nicholas1 defines information needs as the requirements related to infor-
mation or its use. Information theorists indicate that the information need is  in 
practice a description of the organization’s vulnerability, illustrating the scarcity 
of knowledge on a given topic2.

According to P. Sienkiewicz, the need for information in  the organization is 
a phenomenon of information demand related to the need to eliminate the infor-
mation gap.

Satisfaction of the organization’s information needs, as a manifestation of the 
information gap identified by users, depends on three factors3: 

1. Scope and internal information complexity of information need.
2. The degree of sufficiency of the user’s knowledge and skills to indepen-

dently obtain useful information from the environment that can meet this 
need and, consequently, fill in the information gap.

3. Advanced technology of information acquisition tools. 
In view of the above conclusions, it can be stated4 that every user in an organi-

zation should know their information needs and what information is necessary 
to perform the basic functions and activities, such as creating and implementing 
programs and plans. A  manager should identify what information needs are 
inadequately met and which are not at all satisfactory as well as to what extent 
information flow is used for efficient decision making and management..

It is essential to ensure the proper functioning of the organization’s information 
system5 in order to systematically examine the organization’s information needs, 
in particular the human information needs. To meet these needs, the information 
provided to human beings should be of adequate quality. The attention to proper 
quality of information should be an important element in the strategy of any organ-
ization, bearing in mind that the human information needs can be understood only 
if we describe and understand the information environment.

Undoubtedly, the effectiveness of an organization’s information system depends 
on what information will be delivered, to whom and at what level of organization 
in the appropriate content and form.

The information system of an organization should not only supply the users with 
information of sufficient quality according to their needs, but it should also have 
the ability to: 

1 Nicholas D, Assessment of  Information Needs in  the Internet Age: Ideas, Methods, 
Means. Warsaw, 2001. 

2 Flakiewicz W, Information Systems in Management, p. 35, [in:] Wrzosek M, Information 
Processes in the Management of Hierarchical Organization. Warsaw, 2010, p. 102.

3 Ibid., p. 103.
4 Ibid.
5 Analysis of many the information system definitions allowed to assume that the informa-

tion system is called an organization-separated system that aims at collecting, storing, processing, 
providing and transmitting information according to  the needs (quantity and content) and 
requirements (defined information format) of the users, P. Sienkiewicz, System Engineering, [in:] 
Wrzosek M, Nowak A, Identification of Information Processes in a Hierarchical Organization. 
Warsaw, 2010, p. 66. 
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• Reject useless and low quality information,
• Suppress the phenomenon of information overload,
• Select information according to the requirements and tasks at each level 

of the organization. 
On the basis of the analyzed literature it can be concluded that good knowledge 

of information needs of an organization can ensure the effective implementation 
of its tasks and functions. 

The issue of meeting the information needs is addressed within the information 
process, which is one of the elements determining the efficiency of the information 
system of any organization. Based on the methodology of specific activities, the 
following steps will be taken: collection, processing and dissemination, to provide 
the user with quality information necessary to take the optimal decision. (Fig.1) 

Figure 1. Process of information fl ow within an organization
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Source: own materials 

The analysis of the interdependence of information needs6, decision-making 
process and information process allows us  to conclude that the effectiveness 
of decisions to lead the organization in a targeted, planned and controlled manner 
depends on the information held, and thus the level of satisfaction of the informa-
tion needs. 

The analysis of the interdependence of  information needs, decision-making 
process and information process allows us  to conclude that the effectiveness 
of  decisions that facilitate the management of  the organization in  a targeted, 
planned and controlled manner depends on the information held, i.e. the level 
of satisfaction of the information needs.

6 Michalewski G, Factors Affecting Information Needs, [in:] Information Processes in De-
fense and Security, Theory and Practice, Academy of Martial Arts. Warsaw, 2017, p. 47.
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Measurement and evaluation of information quality

In order to eliminate the phenomenon of excess information as well as low qual-
ity information, it seems necessary to implement effective mechanisms to measure 
and evaluate its quality7.

However, in order to measure quality, it is necessary to define the concept of quality. 
Quality is a difficult term to define unequivocally, chiefly because of its subjec-

tivity. Problems arise from the following8:
• Quality assessment is based, inter alia, on experience, knowledge, product 

demand,
• The concept of quality is changing as a result of the development of human-

ity and the passing of qualitative changes,
• The level of employee and supervisory awareness and the level of implemen-

tation of quality concepts in an enterprise influence the quality assessment 
and the practical approach to product quality,

• Customer requirements determine the level of product quality,
• Quality is a multidimensional and interdisciplinary concept.
The term quality was already known in antiquity. It is believed that for the first 

time the concept of quality (Greek: poiotes) was defined by Plato as “a certain degree 
of perfection”. Another approach was proposed by Aristotle, who defined quality 
as that what makes the thing the thing it is. He pointed out the close connection 
between this concept and its features. 

According to Kotarbiński, quality is defined as a set of diverse characteristics which 
determine the degree of social utility of the product, according to its purpose. Today, 
the definition of quality evolves. D.A. Garwin proposed a division of quality definitions 
into seven categories: general, production-related, product-related, user-related, value 
creation-related, multidimensional, strategic9. In numerous controversies, it was only 
established that quality has objective features, measurable as mass and shape, and 
subjective features, such as color or odor, judged by each person in a different manner.

The definition of quality10 should be considered in various aspects: philosophical, 
technical, economic, sociological, humanistic. In the philosophical aspect, it is under-
stood as something that is transcendental, to which we aim intuitively, but practically 
without any possibility of unambiguous definition. From a sociological point of view, 
quality is the attitude of consumers to specific qualities; in the humanistic aspect, it is 
understood as creating the quality of life and work, raising the level of culture in a society.

According to Z. Bosiakowski and A. Kostrzewa, “if we are talking about high tech-
nical quality, we mean that a given product or production differs very little from the 
well-known models representing technical knowledge in this case”11.

7 Lasota- Jądrzak A, How to Measure the Quality of Information? Scientific Journals Defense, 
Quarterly Magazine, No 4 (20) 2016 Year V, Academy of Martial Arts. Warsaw, 2016, p. 173.

8 Bugdol M, Quality Management in Public Administration Offices. Theory and Practice. 
Warsaw: Difin, 2008, p. 18.

9 Electronic source: www.governica.com , accessed: 8.04.2014.
10 Bielawa A, Perception and Understanding of Quality — a Review of Definitions. Studies 

and Works of the Faculty of Economic Sciences, No. 21, Szczecin, 2011, p.145. 
11 Bosiakowski Z, Kostrzewa A, Quality of Production as an Economic Problem. Economist, 

1969, No. 3, p. 757.
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In  economic terms, quality is  the degree of  product compatibility with the 
requirements of the consumer, and these in turn result from their needs, income 
and prices12.

V. A. Zeithmal, A. Parasuraman and L.A. Berry 13 define quality as a realization 
that meets or exceeds the expectations of the buyer.Taking into account the multi-
dimensional nature of quality, D.A. Garwin identified five dimensions in which it can 
be considered14:

1. Absolute quality (“innate” product excellence) is “a state of excellence that 
distinguishes excellent quality from poor quality; (…) quality is the attainment 
of the highest standards as opposed to being satisfied with something sloppy 
or dishonest”.15

2. Quality related to  the product, more specifically to  the “sum of assessed 
attributes of the product”16. This is a measurable and precise variable.

3. Quality related to  manufacturing, understood as  “the degree to  which 
a particular product meets the design or specification”17 as “conformance with 
requirements”18 formulated during product design.

4. User-related quality (based on the subjective assessment of the consumer’s 
suitability for use of the product) is “usability”19, “property that characterizes 
the suitability of the product for the efficient fulfillment of the functions expected 
by the user”20.

5. Quality pertaining to  value21 is  “the degree of  excellence at  an acceptable 
price and the control of volatility at an acceptable cost”22. Thus, quality is what 
“causes changes in customer requirements, at an acceptable price level or cost 
of purchase or use of a product.” 23

12 Oyrzanowski B, Economic Quality Problems. Economist, 1969, No 2, p. 586.
13 Rogoziński K, New Marketing of Services. Publishing House of the University of Eco-

nomics in Poznań. Poznań, 2000, p. 205, [in:] Bielawa A, op. cit., p.146.
14 Garvin D.A, Managing Quality. New York: The Free Press, 1998, pp. 40-41, [in:] Ibid., p. 148.
15 Tuchman B.W, The Decline of Quality. New York Times Magazine, 2 November 1980, p. 

38, [in:] Ibid., p. 148.
16 Leffler K.B, Ambiguous Changes is Product Quality. American Economic Review, 1982, 

December, p. 16, [in:] Ibid., p. 148.
17 Gilmore H.L, Product Conformance Cost. Quality Progress, 1974, June, p.16, [in:] Ibid., p. 149. 
18 Crosby P.B, Quality is Free. The Art of Making Quality Certain. New York: McGraw-Hill 

1979, s. 15, [in:] Ibid., p. 149.
19 Juran J.M, Godfrey A.B, Yuran’s Quality Handbook, 5 edit. New York: McGraw-Hill, 1983, 

p. 4, [in:] Ibid., p. 149.
20 Olejnik T, Wieczorek R, Quality control and guidance. Warsaw- Poznań: PWN, 1982, p. 

123, [in:] Ibid., p. 149. 
21 Value is  an economic benefit, usability and product availability, both for the buyer 

and the manufacturer. See: Harry M, Schroeder R, Six Sigma. Applying the Quality Program 
to Financial Results. Kraków, 2001, p. 19, [in:] Ibid., p. 149.

22 Broh R.A, Managing Quality for Higher Profits. New York: McGraw-Hill, 1982, p. 3, [in:] 
Ibid., p. 149.

23 Szczepańska K, Quality Costs for Engineers. Warsaw: Placet, 2009, pp. 14–15, [in:] Ibid., 
p. 149.
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T. Borys24 defines quality by proposing two independent approaches: charac-
terizing and descriptive. In terms of value, quality can be treated as a synonym 
of utility. It  is about the degree of satisfaction of user expectations or require-
ments (usually technical) imposed by certain norms and standards. In the case 
of descriptive approach, quality is treated as an abstract, immeasurable concept; 
This is a collection of features describing the nature of the object under investi-
gation.

The concept of quality can also be considered institutionally in standards and 
legal regulations. According to the Polish ISO 900125 standard, which is equivalent 
to ISO 9000, quality is “the degree to which a set of inherent properties meets require-
ments,” although the scope of ISO definition has widened in recent years. In spite 
of the great transformation in the approach to quality, contemporary science has 
problems in standardizing the notion of quality, largely due to its abstractness, 
that is, “it does not exist in itself, and therefore it can only be considered in conjunc-
tion with the purpose it serves.” 26

Most authors emphasize subjectivity in  the perception of  quality and its 
relativity, indicating that the quality of the product is verified by the customer who 
judges the extent to which the product meets their needs. Regardless of the way 
it is defined, the genesis of quality science is connected with the manufacturing 
processes. At present, in general, five groups of meaningful qualitative criteria can 
be distinguished, as indicated by R. Kolman27: 

1. Usefulness, i.e., aggregate, resultant fulfillment of product requirements for 
product information (e.g. Information).

2. Correctness — the degree of fulfillment of requirements concerning the 
conditions and manufacturing process.

3. Usability (operability, efficiency) — the degree of  fulfillment of  utility 
requirements.

4. Experience (satisfaction, contentment) — the degree of fulfillment of the 
experience requirements.

5. Cost-effectiveness (saving, efficiency) — the degree of economic perfor-
mance.

As can be seen, quality is connected practically to every aspect of the organiza-
tion’s functioning and is determined through the prism of the tasks performed by its 
individual elements. The multifaceted nature of the term quality makes it measur-
able28 both among theorists and practitioners. With regard to quality issues, can 
it be assumed that the quality of information is a measurable category? It seems 
that the fundamental issue of quality measurement is the adoption of a specified 
definition of quality. (Table 1). 

24 Borys T, Qualimetrics. Theory and Applications. Kraków: University of Economics, 1991, p. 15.
25 PN-EN-ISO 9000:2001, p. 3.1.1, p. 25.
26 Olejnik T, Wieczorek R, op. cit., p. 124. 
27 Stefanowicz B, Information. Warsaw: Warsaw School of Economics, 2004, p. 100. 
28 Measure — to measure, to measure something according to a criterion, to determine, 

to  check the size, the size of  something or  someone. The measure is  also the quantity, 
the number, the size or the size of something, the unit by which we measure the magnitude, 
value, degree, or level of something, [in:] Polish Dictionary. Warsaw: PWN, 1979. 
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Table 1. Measurability of quality depending on the defi nition adopted 

Group of quality 

definition
Description Measurability of quality

Transcendental context

In this context, quality 
is defined as the state 
of absolute integrity and 
perfection

Quality defined in such a way 
cannot be measured, but 
it is recognized when it is 
encountered.

Product-oriented 

In this context, quality 
is defined by product 
or service criteria, specifying 
the presence of specific 
ingredients, product 
characteristics or benefits.

Clearly measurable criteria

User-oriented 

This is a view only from the 
perspective of customer needs, 
quality is defined here as to 
best meet the user’s needs

Measured by surveying
customers

Production-oriented 

In this definition, quality 
is described as keeping up the 
assumed theoretical values 
specified in the production 
process or during the provision 
of the service.

Explicit measurement 
of the controlled processes, 
problematic when process 
measurement is impossible

Value-oriented

Quality in this sense 
is understood as a comparison 
of the benefit received to the 
stated price

Subjective evaluation 
of individual customers, 
assessment only 
in comparison with other 
products/benefits.

Source: Grela G, Quality as a Measurable Category. Scientific Journals of Ostrołęka Scientific 
Society 25, 2011, p. 342.

S. Tkaczyk states that “quality can be measured by comparing the actual state 
of satisfaction of the needs offered by the product with the expected state of satisfaction 
of the user’s needs, that is, the measure of quality is the degree of satisfaction of the 
customer’s expectations.” 29.

By  analyzing quality definitions, the author acknowledged that the quality 
of information reflects the degree to which the user meets the requirements. This 
category of quality allows us to treat the primary role of the user, emphasizing the 
fact that the quality of the information is a subjective one, depending on the recipi-
ent’s expectations, and that the quality of information is variable in the context 
of both the turbulent environment and the needs of the user. 

29 Tkaczyk S, Quality Engineering versus Materials Engineering. Institute of Organization 
and Management in Industry. Warsaw: Orgmasz, 2000, pp. 27–28, [in:] Grela G, op. cit., p. 342.
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Given the pace of  change in  the environment and within the organization, 
the effectiveness of the use of information depends on its quality, which should 
be measurable so that all users are confident that they are operating with reliable 
and accurate information.

In order to meet the recipient’s requirements, the information in question must 
not only accurately describe the reality but have the desirable qualities that will 
make it useful to them. On the basis of an analysis of the definition of informa-
tion, M. Strzoda30 pointed out the characteristic features of information. The basic 
characteristics of information were:

• Objectivity,
• Completeness,
• Communicativeness. 
Objective information is one that contains data which reflects the actual state 

of  things and phenomena. Complete information creates a  collection of  facts, 
events, features, objects in the dimension used for the needs of the organization. 
The communicability of information results from the receiver’s knowledge of the 
code and how it is transmitted as well as how it can be decoded, understood and 
assimilated.

It is emphasized that information is a value for the organization, not an abstract. 
The most common information for a given reference system (machine, human, 
organization) is a description of the reality or conclusions resulting from the infor-
mation processes carried out, including analysis and synthesis31. It is also proposed 
that the term “abstract value” of information be converted into the concept of “use-
fulness of information”32.

Referring to the above proposal, it should be noted that, for the proper function-
ing of the organization, it is important to what extent the information given in a 
fixed manner is useful to the addressee of this information. Therefore, theorists 
in the field of knowledge point to objective attributes (features, values of informa-
tion) by which we can determine whether the given information is valuable to us.

Most of the publications refer to the same attributes but they are presented 
in different configurations and are called a specific attribute. The most frequently 
mentioned are the following attributes: relevance, comparability, efficiency, pur-
pose, addressability, availability.

In exchange for assigning particular attributes to information, E. Kolbusz pro-
posed the introduction of the concept of usability. Usability is relative and can 
be interpreted differently, depending on users’ needs. For a particular user, in a 
given situation, we obtain a certain configuration of the information attributes that 
make it usable. These attributes become a measure of the quality of information 
in terms of quality, and the assigning of values to these attributes as well as their 
evaluation enable the quality of information to be determined33. 

30 Ibid.
31 Ibid., p. 28. 
32 Majewski T, Zawadzki W, Prusiński N, Informative Conditioning of  the Information 

Process. Warsaw, 2002, p. 24, [in:] Ibid., p. 28.
33 Tkaczyk S, op.cit., pp. 27–28.
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L. English34 distinguishes the inherent and pragmatic quality of information. The 
inherent quality of information is identified with the accuracy of the data that cre-
ate the information. This is the extent to which the data accurately reflect the real 
object they refer to. The pragmatic quality of information is the degree of useful-
ness of  information, the degree to which the information enables the recipient 
to effectively and efficiently achieve the objectives set.

Based on the research, it was found that information is useful for those who 
request it only if it has a certain set of attributes, i.e. when it is:

• Up-to-date and refers to the current status of the given phenomenon,
• Reliable when it is possible to verify the originality and quality of the source,
• Suitable when there is a close association between information and the 

problem to be solved,
• Sufficient when there is no need to obtain additional information on a 

given subject,
• Concrete and understandable for the decision maker, where it  is to be 

clear to the recipient, resulting in quick and optimal decision-making35. 
According to M. Niedźwiedziński 36, several dozen qualitative qualities of infor-

mation are mentioned in the literature. The author has drawn attention to such 
attributes from his catalogue as: currentness, aggregation, purpose, value, accuracy, 
availability, uniqueness, completeness, profitability, credibility, fidelity, truthfulness.

Jerzy Kisielnicki 37 lists the following qualities: availability, comparability, reli-
ability, flexibility, processability, detail, stability, timeliness, priority, meeting special 
requirements.

As Upta Gupta38 observes, the success of a company in the 21st century depends 
on a well-functioning information system, where the information sets in such a sys-
tem should have the following characteristics:

• The usefulness of information in the subjective sense, its relationship with 
the problems solved (relevance) 

• Timeliness,
• Accuracy,
• Reasonable format (tailored to the user in the context of a problem solved 

without additional processing).
• Completeness (or rather sufficiency in the opinion of the recipient)
• Availability (including, on the one hand, information security conditions and, 

on the other hand, perceptual capabilities of the user).
An  interesting proposition, defining and ordering qualitative information 

according to four categories, is proposed by Floridi39:

34 English L, Total Improving Data Warehouse and Business Information Quality. New York: 
John Wiley & Sons Inc, 1999, p. 22.

35 Nowak A, Wrzosek M, op.cit., p. 48.
36 Niedźwiedziński M, Features of  Information — an  Attempt to  Systematize. Warsaw, 

1987, pp. 361–369. 
37 Stefanowicz B, op. cit., p. 100.
38 Ibid., p. 101.
39 Floridi L, Information Ethics: On  the Philosophical Foundations of  computer Ethics, 

2002, [in:] Stefanowicz B, op. cit., p. 101.
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• Modal properties — reflecting the degree to which information is used, 
including the consistency of information and its actual existence,

• Humanistic features — among which the accuracy, integrity and richness 
of information,

• Illuministic properties — such as the variety of forms, the availability of infor-
mation, the ability to  communicate with different users, its systematic 
availability,

• Constructionist properties — correctness of information, its validity, norma-
tivity (elimination of information redundancy, minimization of losses).

In order to determine the quality of information, it is most often compared with 
reality. It is assumed that the higher the accuracy of information, i.e. its compliance 
with reality, the higher its quality.

Examination of information needs in police practice

The confirmation of the above considerations regarding the ability to measure 
and assess the quality of information may be based on practical examples of the 
methods used in the surveys conducted in one of the police organizational units 
and carried out for the purpose of a dissertation 40 on the process of managing the 
quality of information where, as a measure of satisfaction rating with information 
quality, the following scale was used: high, average, low (see Fig. 2).

Respondents were asked to provide an opinion on the assessment of the level 
of information quality in the organization in which they serve/work.

339 respondents participated in the study, including 103 women and 236 men. 
The largest part of the research sample was a group of preventive officers — 151, 
criminal officers — 133, supporting officers — 55. The most numerous part of the 
sample consisted of police officers and police staff serving in executive positions 
— 246 persons, managers — 93. In terms of education, the largest group of the 
research sample were respondents with a university degree — as many as 220 
persons, 118 people with secondary education and one person with vocational 
education.

Taking into account the service corps, the largest part of the research sample 
consisted of respondents representing the corps of aspirants — 132 people, then 
non-commissioned officers — 84 people, officers — 46 people, privates — 35 peo-
ple, police employees — 35 people. The respondents were varied in age, where the 
largest group was aged between 36–45 (150 persons), followed by the age group 
26–35 (135). Relatively the smallest group were respondents aged between 46 and 
55 (33 persons), while the least numerous part of the research group can be identi-
fied in the age of up to 25 (17 persons) and between 56–65 years (4 persons). The 
proportions of respondents by service experience were as follows: up to 5 years (55 
persons), 6–10 years (71 persons), 11–15 years (90 persons), 16–20 years (52 persons), 
21–25 years (56 persons), 26 years and more (15 persons).

40 Lasota-Jądrzak A, Influence of the Quality of Information on the Effectiveness of the Hi-
erarchical Organization. Warsaw: Academy of National Defense, 2016. 
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Figure 2. Please assess the level of information quality in the place of your work, 

taking into account the individual attributes of the information.
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Specification:
1. Simple, understandable language of information transfer
2. Comprehensive, complete information (when the user is not forced to seek 

additional information when making a decision)
3. Information timeliness
4. Credibility of the real information (the content corresponds to the actual 

course of the described phenomenon)
5. Availability of information (access to information at a time when it is needed)
6. Usefulness of information (the information received is relevant to the recipi-

ent for further use).
The results illustrate that most of the respondents assessed the satisfaction with 

information quality in an organization where they work at an average level, which 
means that there are some imperfections in the area that influenced the rating. 
According to the data presented in the chart, the credibility of information has been 
highly assessed, as per 339 respondents, as many as 137 (40%) have chosen such 
response. Most answers indicating low assessment were related to the availability 
of  information — 71 respondents (21%), whilst respondents who rated satisfac-
tion with the quality of information in the organization at an average level most 
frequently pointed to the usefulness of information — 230 respondents (68%).

In the author’s opinion, the results of the research show that respondents con-
firm the credibility of the source of information, but they note the problem of lack 
of access to information.

In the course of the study, the author also assessed the respondents’ on under-
standing of the content of information provided in the organization.

It has been found that for a  large group of  respondents the content of  the 
information provided is not sufficiently understood to be able to perform the 
task on their own. According to the study, 143 respondents (42%) per 339 said 
that the information they had been provided with was always understandable 
to them, while more than half of the respondents — 192 (57%), said that it was 
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understandable but only sometimes. According to the author, the results may indi-
cate that the content of the information provided in the organization is incomplete 
and incomprehensible to the recipient (see Fig. 3).

Figure 3. Is the content of the information provided in the organization where you 

work understandable enough for you to be able to independently perform 

the assigned task?
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Source: Own research, 2015, (n=339)

Contrary to the content of the information received, the respondents positively 
evaluated the forwarding of instructions in oral form with regard to the perfor-
mance of the task entrusted to them. As it was found, per 339 respondents, as many 
as 237 people (70%) said that oral instructions were always understandable to them, 
whilst 100 people (29%) stated that oral instructions were understandable to them 
but only sometimes. According to the author, the results of the study may indicate 
the following: the respondents prefer personal contact with the supervisor, since 
oral information is passed directly from the sender to the receiver and there is no 
possibility of distortion, or the respondents were not entirely honest, as the ques-
tion was related to the superior-subordinate relation (see Fig. 4.).

Figure 4. Are the commands forwarded to you orally understandable enough for you 

to be able to independently perform the task assigned?
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As  it was demonstrated by the results of the research conducted, the intro-
duction of mechanisms related to the study of information needs enables a real 
assessment of the actual functioning of the organization and the identification 
of particular areas that need to be improved.

In the context of theoretical and empirical research, one can formulate a thesis 
that the studying of an organization’s information needs should be one of the 
most important challenges for any organization, since the effective implementa-
tion of the organization’s activities and functions will depend on the scope of the 
actions taken.

Conclusions

By analyzing the definition of information needs, it can be assumed that satisfy-
ing information needs is essential for the proper functioning of an organization.

The examination of information needs by assessing and measuring the quality 
of information in the police practice enabled the identification of the information 
quality management process.

Empirical studies have shown significant deficiencies in  the organization 
surveyed, which was confirmed by the vast majority of respondents, where the 
most severe were: excess of useless information (71%), prolonged information flow 
(68%), lack of effective technological and communication solutions (64%), extended 
organizational structure (56%), lack of information management training (57%).

Due to the research process conducted and the results of the theoretical and 
empirical study, the conclusions drawn as  a result of  the identification of  the 
information quality management process in  the organization surveyed made 
it necessary to propose changes that will improve the effectiveness of functioning 
of the organization in question. 
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Streszczenie. Zarządzanie informacjami ma dla organizacji ogromne znaczenie. Ilość i jakość informacji mają bowiem wpływ 

na warunki podejmowania decyzji, a wraz z przyrostem ich wartości zmniejsza się ryzyko poniesienia porażki oraz niepewność 

wystąpienia niepożądanych skutków. W dużej mierze od jakości informacji będącej w posiadaniu odbiorcy będzie zależeć trafność 

podjętych decyzji. Dla właściwego funkcjonowania organizacji istotne jest to, aby informacje pozyskiwane, przetwarzane, 

opracowywane i rozpowszechniane były odpowiedniej jakości, tzn. posiadały zespół cech decydujących o użyteczności, 

zdefiniowanych przez użytkowników informacji. W artykule zwrócono uwagę na to, że to od sprawności systemu informacyjnego 

organizacji będzie zależeć komu, w jakiej formie i na jakim szczeblu będą dostarczane informacje pożądanej jakości. Ponadto 

wskazano na konieczność systematycznego badania potrzeb informacyjnych w organizacji, w celu spełnienia oczekiwań 

użytkowników oraz konieczność posiadania przez organizację zdolności do systemowego odrzucania informacji bezużytecznych, 

nadmiaru informacji a także selekcji informacji. 

Резюме.  Управление информацией имеет большое значение для любой организации. Качество и количество 

информации влияют на условия принятия решений, а вместе с повышением ее ценности сокращается риск неудачи 

и возможность возникновения нежелательных последствий. В значительной степени от качества информации, 

имеющейся у получателя зависит правильность принимаемых решений. Для надлежащей деятельности организации 

в целом крайне важно, чтобы полученная, обработанная, разработанная и распространенная информация обладала 

нужным качеством, т.е. набором примет, обусловливающих ее полезность и определенных пользователями инфор-

мации. В статье подчеркивается, что от эффективности информационной системы организации зависит кому, в 

какой форме и на каком уровне будет предоставляться информация определенного качества. Кроме того, Автор 

отмечает, что необходимым элементом остается систематическое изучение информационных потребностей 

организации в целях удовлетворения ожиданий пользователей, а также  способность организации системно удалять 

ненужную информацию, чрезмерное ее количество и осуществлять селективный отбор сведений.
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