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THE MEANING OF PUBLIC RELATIONS IN THE MANAGEMENT 

OF THE ENTERPRISES 

 

ZNACZENIE PUBLIC RELATIONS W ZARZĄDZANIU 

PRZEDSIĘBIORSTWEM 

 

ЗНАЧЕНИЕ УПРАВЛЕНИЯ И В СВЯЗЯХ С ОБЩЕСТВЕННОСТЬЮ 

В КОМПАНИИ 

 

Abstracts 
   The article shows the importance of identity and culture in shaping the company's 

image. The image of the company is most often the basis for a continuous distinction on 

the market, building relationships with demanding consumers and creating trust. The 

identity of the business creates the elements that identify the company, distinguishing it 

in this way from the others available on the market. The image of the company is very 

important for the success of the actions undertaken, independent of their character. The 

company should aim to create a unique identity, which is not only a company name or a 

logo, but also has a high character and quality. 

Keywords:Management, image, enterprise, identity, strategic decisions. 

Streszczenie  

    W artykule ukazano znaczenie tożsamości i kultury w kształtowaniu wizerunku firmy. 

Wizerunek przedsiębiorstwa czyni najczęściej podstawę do bezustannego wyróżnienia 

się na rynku, budowania więzi z wymagającymi konsumentami i kreowania zaufania. 

Tożsamość przedsiębiorstwa tworzą elementy, które identyfikują firmę, odróżniając ją w 

ten sposób od innych dostępnych na rynku. Wizerunek przedsiębiorstwa ma bardzo duże 

znaczenie dla powodzenia podjętych czynności, niezależnych od ich charakteru. 

Przedsiębiorstwo powinno zmierzać do tworzenia unikalnej tożsamości, która jest nie 

tylko nazwą firmy czy logiem, ale także ma swój charakter i wysoką jakość.  

Słowa kluczowe: zarządzanie, wizerunek, przedsiębiorstwo, tożsamość, strategiczne 

decyzje. 

Аннотация 
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     Изложение: целью данной статьи является показ влияния качества знаний на 

развитие предприятия. "Валютой" новой экономики стал капитал, имеющий 

фигуру знаний. Идентичность предприятие создает элементы, которые 

идентифицируют компанию, отличающий его таким образом от других 

имеющихся на рынке. Имидж компании очень важен для успеха принимаемых 

мер, независимо от их природы. Соответствующее управление знаниями имеет 

огромное влияние на качество деятельности предприятия, что переводится на 

ситуацию фирмы на рынке. Создающей силой  для рынка, нынче являются знания. 

Ключевые слова: знания, организация, запасы предприятия, управление, ноу-хау, 

экономика, экономика на знаниях. 

 

Introduction 
  

Preamble 

An essential resource of each 

organization is knowledge, the value of 

which as an intangible stock in the next 

years is growing. Knowledge is the 

analysis subject of many disciplines, as 

well as a significant and strategic resource 

in each organization. The developing 

opportunities of economic entities depend 

on the appropriate use of available 

reserves, and also on their quality. An 

important role in the development of 

economic entities attributed to knowledge, 

as well as its transfer, and the skills of its 

use. 

Currently, the main most dynamic 

factor, which is responsible for the 

enterprise development, is knowledge, as 

well as its management, which lead to a 

significant degree of quality. Combining 

these two aspects, it is obvious that they 

are closely related. This is due to the fact 

that knowledge significantly contributes to 

increasing the effectiveness of actions 

aimed at improving the enterprise quality. 

Thanks to this, it becomes possible to 

improve the value of the enterprise, as well 

as its competitiveness in the market. It is 

important that enterprises in their activities 

use a variety of tools that will affect the 

knowledge development, for example, 

training, scientific conferences or sharing 

their own experiences with other 

employees. The corresponding knowledge 

management reflects the activities of the 

whole organization. 

 

1. Importance of knowledge 

management in an enterprise 

At present, modern knowledge, in 

which science and intellectual capital play 

a key role, the importance of knowledge as 

a non-material advantage of the enterprise 

grows. The definition of intellectual 

capital comes from a secret asset 

representing a gap between the market 

value and the firm's bookkeeping. Other 

sources define it as the sum of available 

knowledge, by the means of people who 

create the co-society of the enterprise, as 

well as its practicality of becoming part of 

the firm's values. It is possible to state that 

intellectual capital is nothing but 

intellectual assets, which are the sum of 

the knowledge of an employee or a group 

of employees. These assets are the 

resources of the firm, which are subject to 

continuous change. This is an invisible 

resource that gives visible effects. 

Analyzing the definition of intellectual 

capital, you can see its relationship to 

knowledge management in the enterprise. 

Intellectual capital, which is treated as 

intellectual material, consists of 

knowledge, information, intellectual 

property and experience. Knowledge 
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resources are, therefore, the foundation, 

the basis for the creation of intellectual 

capital and its development. Intellectual 

capital therefore arises from the 

management of valuable knowledge for 

the organization, they are at the same time 

its component and raw materials. Skilled 

management of knowledge is one of the 

basic conditions for effective decision-

making in an enterprise. This is because 

knowledge management as an 

organization's intangible stock represents 

the source of the potential to achieve a 

competitive advantage. 

An enterprise that wants to receive this 

advantage should properly manage the 

available knowledge resource, which puts 

high demands and a lot of work on the 

managers' faces. However, now the 

managers know that this is one of the most 

important aspects in the enterprise, but it 

arises from the changing nature of the 

market, where the value of intangible 

resources is growing, high variability is 

occurring, and competition is also 

growing. The process of skilful 

management is known because of the 

acquisition, storage and use of knowledge 

helps the enterprise in realizing its goals. 

This is due to the construction of a work 

environment in which knowledge is used 

to make faster and at the same time more 

effective solutions that create a 

competitive advantage. 

There are two trends in knowledge 

management: static and dynamic. Static 

trend  is used in organizations in which the 

hierarchy has become deeply entrenched. 

Such enterprises are less open to change. 

Dynamic trend has an application in 

organizations with a modern business 

model, aimed at development, innovation 

and interaction. 

Regardless of what kind of trend this 

firm belongs to, it should be remembered 

that knowledge management is an 

important resource in activities about the 

strategic, operational and tactical nature. It 

should also be interpreted as an element 

that creates the culture of an organization 

that is oriented toward receiving, 

developing, transmitting, and in particular 

the use and preservation of knowledge. 

Organizations have different degrees of 

knowledge and management skills, which 

can be operated at different levels of 

maturity. The organization maturity 

determines the level and state in which the 

organization can achieve its goals. Its high 

level is the derivative of efficiency, the 

effectiveness of actions, the quality of the 

achieved results, the assurance of the 

optimal level of funds and the 

corresponding motivational system. 

The scale of the organization's success 

reflects the level of the organization 

maturity. This success can be understood 

as: 

• increasing the value of the 

organization for stakeholders 

• achievement of a certain result of the 

activity 

• development, growth, long-term 

survival 

• obtaining and maintaining a strong 

advantage with competition 

• the desire to reduce transaction costs 

• high efficiency. 

An important role in shaping the 

success of an organization is played by the 

organization’s strategy, which is shifted to 

the success of the organization and is 

based on knowledge. Other factors of 

success that play an important role in a 

competitive struggle are: 

• global strategy 

• qualified staff 

• large investment opportunities 

• cost item 

• wide range of products 
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• knowledge of the needs and 

expectations of clients 

• ability to manage strategically 

• flexibility 

• high quality of offered products, 

services and management  

• care for the environment 

• great financial strength 

• product and computer control 

systems 

• assurance of know-how sources. 

 

On the road to success and excellence, 

an organization must have a model to 

perform identification and prevent 

dysfunction. This model should be 

designed in such a way that it can indicate 

ways of improvement that lead to 

improved economic results, as well as 

competitive position obtained by the 

organization. This model should integrate 

well-known approaches to improving the 

quality of life, products, services, 

processes and systems. High quality 

products, repeatability of successes can be 

the effect of achieving the organization's 

maturity in the use of management 

methods. Maturity means the state of 

achievement of full development or a state 

of readiness for definite and set goals for 

the realization of an organization. It 

represents a state that is reflected by 

different levels. Therefore, the indication 

of spaces characteristic of knowledge in 

management has a significant role. 

Knowledge is the basis for the action and 

development of the organization. It makes 

possible the creation in an environment 

and contributes to the achievement of a 

lasting competitive advantage. Knowledge 

management processes require the 

definition of mechanisms and principles of 

behavior in the field of knowledge 

management. The survival of the 

organization in the market guarantees 

innovation, which is the key to the 

advantage in competition. 

 

2. The influence of the creative 

strategy on the organization development  

To the fundamental processes in 

organizations that are active in the modern 

economic environment, there can be 

accounted the following aspects: the 

change, innovation, entrepreneurship and 

creativity. Creativity is a social 

phenomenon. It means the ability to bind 

with itself different things, views, 

judgments, it strengthens, integrates, and 

revitalizes organizations. 

In the strategic dimension, creativity is 

expressed by the creation of new designs 

that are appropriate for: 

• the specific purpose of the 

organization 

• strategic foundations adopted by the 

organization 

• the adopted business model. 

The essence of creativity is the 

dynamic process of generating new and 

useful ideas. This process is placed in the 

context of the whole organization and 

makes it possible to obtain the desired 

organizational effects. Creativity is also 

treated as a systematic solution to the 

problems that arise. It is believed that it is 

also the first step before the organization's 

innovation. 

With the purpose of putting 

organizational creativity into practice and 

using it efficiently, the organization must 

fulfill the following conditions: 

• creating an appropriate environment 

(fostering creativity) within the 

organization 

• constant generation of creative results 

• creating the necessary conditions for 

the creativity development  

• effective encouragement of 

participants to participate 
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• creative integration of the whole 

organization. 

The combination of creativity, project 

quality, performance and other 

organizational processes should bring an 

improvement in the organization's 

functioning. Creativity is a system of 

knowledge and many processes, skills and 

tools that are needed to put these processes 

into operation and recognize differences in 

their implementation methods. 

 The next factor that influences the 

improvement of the effectiveness of the 

organization's functioning is creativity. Its 

development is influenced by a quality 

culture that unites employees into one and 

contributes to the process of improvement. 

The creation of appropriate conditions for 

workers to use their imagination, the 

initiative courage will help the workers to 

strive for the depths of their intellect. The 

culture and environment that will 

contribute to the creativity of workers is 

the necessary thing in achieving these 

processes.  

We can identify several types of 

creativity that have a significant impact 

on the innovativeness and success of 

the organization: 

• individual creativity - it is expressed 

in the creative potential of man 

and arises from the combination 

of the processes of intelligence 

and creative consciousness, as 

well as from the use of acquired 

knowledge and experience 

• collective creativity is the creative 

potential of the collective mind; it 

appears from the individual 

compounds of individual workers 

• creativity of the organization - the 

next kind of creativity that 

signifies the creative potential of 

the organization’s mind; it 

emerges from the mix of 

creativity of individual collectives 

and the creativity of individual 

workers in the organization 

• the collective creativity of the 

organization - the creative 

potential of the united mind of 

organization; it integrates the 

above-mentioned types of 

creativity into one cohesive, 

dynamic aggregate for general 

use 

• creativity of the environment is the 

last kind of creativity; it is 

expressed in the creative potential 

that is contained in the reports 

with customers, subcontractors, 

and all of them arising. 

Creativity appears in all areas of our 

lives, both in practical and user-defined 

dimensions. It represents a significant 

source of changes in social and economic 

processes. Therefore, in order for the 

organization to achieve the desired 

success, it is necessary to create conditions 

for people to develop and fully use their 

talents and potential. The organization 

should strive to create in them provisions 

of openness and curiosity of the world. 

Given the purpose, we can distinguish 

two types of creativity: 

• conceptual 

• operating 

Conceptual creativity is necessary in 

the development of new products, 

methods, concepts. 

 

Operational creativity is necessary 

when comparing, selecting and 

introducing creative concepts in practice. 

It takes into account the criteria of 

suitability of ideas and their 

transformation into innovation. 

Both these types of creativity can be 

associated with the innovation process. It 

makes possible the combination of 
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creative thinking and action. 

 

3. Knowledge as a factor in the 

organization’s success in conditions of 

economy based on knowledge (EBK) 

Changes that occur in a more similar 

environment as well as in the 

further environment of the 

enterprise entail a tremendous 

increase in the importance of 

knowledge, what follows an 

increase in the stock of 

information and their growth in 

detail. In this case, the EBK has 

three foundations: 

• a new interpretation of the science 

and research dynamics  

• a new processes theory of creation 

and diffusion of innovation 

• a new economic development theory 

that recognizes knowledge for the 

most important factor of 

production. 

We can distinguish three diffusion 

flows in the EBK: 

• theoretical and methodological 

• pragmatic 

• empirical. 

Knowledge management is the totality 

of processes that make it possible to 

create, distribute and use knowledge. 

Makes it possible for the organization to 

implement its goals effectively. 

A culture of knowledge has a 

significant impact on the positions and 

savings of workers. It is based on the 

following provisions: 

• managers willingly share the available 

knowledge and use the knowledge of their 

employees 

• labor collectives are the most frequent 

bearer of collected knowledge, jointly 

solve problems, which transforms into the 

development of creativity 

• the focus on contact with superiors and 

cooperation promotes the development of 

knowledge, as well as human capital 

• employees render a great tendency to 

active participation in knowledge 

management processes that focus on long-

wave goals such as creating databases, 

designing new products 

• changing nature of work 

• different approach to means calculation  

• pressure from customers and competitors 

to increase the market value  

• better quality and lower prices; it 

requires constant reduction of the activities 

costs to improve the processes within the 

organization 

• awards and distinctions for enterprises, 

which are evidence of high quality and 

excellence 

• other motivation of workers and the 

definition of boundaries in which they can 

act unhindered, and realize their goals.

 

Conclusions 
  

In conditions of the economy based on 

knowledge, knowledge has become an 

important factor that has an impact on the 

success of the organization. This resource 

has a strategic nature that has an impact on 

the growth of the enterprise value, as well 

as its competitiveness in the market. At 

present, the role of quality becomes more 

noticeable each time, and the available 

knowledge is transferred to this role, 

therefore, the enterprise's actions must be 

focused on correcting the processes that 

are carried out by economic entities for the 

purpose of further correct development of 

the enterprise. The enterprise success 

depends on the individual success of each 

employee. Therefore, it is essential to use 

the knowledge available to people with the 

aim of obtaining the greatest benefits for 

the company, as the appropriate 
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knowledge management is very important. 

Managers need to have the ability to 

motivate, as well as encourage others, to 

think effectively and to seek solutions. The 

essence of good management is the use of 

knowledge for productive purposes. Very 

often, the use of knowledge is the basis for 

assessing the firm's position in the market. 

Quality is the effect of correct 

management, as well as the corresponding 

organization of firms. This is the 

foundation for the productivity of the 

enterprise. In conditions of the economy 

based on knowledge, knowledge must also 

be qualitative, with respect to economic 

entities. The right management of quality 

and knowledge goes into the successes that 

are achieved by the enterprise. It is 

important that the knowledge, which 

passes to quality, must exist in all areas of 

the enterprise functioning. Enterprises are 

not capable of producing desirable quality 

without proper management. In this 

regard, it is very important to improve 

continuously both knowledge of workers 

and management. It is not possible to 

reach high quality without corresponding 

requirements to oneself, as well as the 

desire to develop certain standards that 

need to be improved. It is also not possible 

to reach high quality without attention to 

changes that occur on the market. In the 

activities of each business, the chances of 

success give continuous development, as 

well as the perfection of processes. By the 

means of knowledge development it is 

possible to find solutions for the 

optimization of funds, productivity 

growth, efficiency, quality enhancement, 

implementation of improvements. 
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