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In the recent years there is increasing number of people interested in veganism. Th is is also 

a  visible trend in the Czech Republic (and other EU countries) where veganism is lifestyle 

associated mainly with “generation Z”. Especially young people who were born aft er the fall of 

Communism and enjoyed free access to information tend to be more perceptive to the failures 

capitalism and globalisation including pollution, environmental degradation, production 

unsustainability, animal exploitation and suff ering used and treated as an agricultural 

commodity. Th is critical approach is refl ected in the lifestyle of increasing number of young 

Czechs with many implications including family relations, ecological and animal-focusing 

behaviour or political preferences. Th is article’s main aim is to provide sociological and political 

characterisation of vegans in the Czech Republic and to answer primary research question: who 

are Czech vegans? Th is article serves as certain corrective to the image of vegans and provides 

unique information about the segment. Research is based on an online survey conducted among 

1,167 Czech vegans and 1,128 Czech vegetarians.
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Introduction

Veganism is a relatively new phenomenon in Central and Eastern Europe and is mainly 

associated with younger people who enjoy free access to internet information. Especially 

social networks and technological development of recording devices led to increasing 

number of audio-visual materials of abused and battered animals within meat and dairy 

industry. Increasing awareness concerning food production and processing, together with 

a refl ection of the environmental impacts of agriculture led to popularity of compassionate 

way of life among this segment of population. Th e segment seems to be increasing and which 

is still relatively unknown from socio-demographic and socio-economic perspectives. 

Th is article’s main aim is to present Czech vegans from socio-demographic and socio-

economic perspective which will provide key information about the segment’s specifi city, 

including its political dimension. Th e article is based on data collected online on social 

networks and other social media between the 8th and 31st of October 2018. A questionnaire 

containing 50 questions was spread over the internet via several “entry gates” on Facebook 

and via websites of NGOs and initiatives dealing with animal protection and veganism. As 

for Facebook following sites were used: Soucitně (39,000 followers), Vegan Fighter (30,723 

followers), Svoboda zvířat (30,534 followers), Otevři oči (offi  cial) (10,231 followers), Platforma 

pro udržitelný rozvoj a etiku (11,109 followers), Česká veganská společnost (7,247 followers), 

Hlas zvířat (6,304 followers), Zvířata nejíme (4,443 followers) and Vegazín – zdravě a eticky 

(3,679 followers). 

In total the questionnaire has been answered by N = 2,295 people, out of these there 

were N1 = 1,167 vegans and N2 = 1,128 vegetarians. Despite the research target group being 

vegans, the author decided to also collect a  sample of vegetarians due to fact that many 

vegans consider themselves rather vegetarians as they have very strict personal defi nition of 

veganism and therefore veganism is seen as an “ideal status”. Vegetarians in this research 

serve as “control sample” which helps to highlight the diff erences between vegans, vegetarians 

and Czech omnivores.

Th e article is divided into fi ve parts. Th e fi rst part provides theoretical context of 

veganism, which is placed into several most relevant theories including rational choice, 

constructivism, environmentalism, (eco)feminism, pacifi sm or postmodernism. Th is part 

is used to demonstrate large variety of approaches in which data relating to vegans might be 

interpreted. Th e second part introduces existing research and available data. Th e purpose of 

this part is an introduction to veganism and existing information about vegans in the Czech 

Republic. Th e third part contains data from the survey and introduces Czech vegans in the 

socio-demographic perspective as a specifi c segment. Th e fourth part provides and interpret 

data how Czech vegans become vegans and what are key factors leading to veganism. Th e fi nal 

part deals with the social and political activity of vegans as citizens. Despite parts are based 

mainly on descriptive statistics author tries to add practical explanatory comments based 

on long-term empirical experience and put data in broader theoretical context. Hopefully, 
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this part will contribute to answer principal research question: “Who are Czech vegans?” and 

many related questions dealing the segment, factors and motivations dealing with veganism. 

It will also help to provide answer about political and value preferences of vegans. 

Th ere are some methodological limits especially in relation to online survey. First of all, 

aft er posting a request to fi ll out the questionnaire on the internet the researcher is losing 

control over who is fi lling in the questionnaire which is freely spread in cyberspace. In order 

to limit the possibility of the questionnaire being fi lled in outside the target group there was 

a limited set for IP addresses. As a result, only one questionnaire could be fi lled in from one 

IP address. Furthermore, the questionnaire had segmentation part at the beginning and 

a requirement to indicate an identity of “vegan” or “vegetarian” in order to proceed to the 

subsequent parts. 

Second methodological weakness is the fact, that internet was used as a communication 

medium which naturally limits the target group as some vegans with limited IT skills or 

older people may stay out of reach. On the other hand, vegans are mainly young people and 

veganism is also very rare among older people. Nevertheless, there is no other practical way 

of collecting the data. If we consider that there are approximately 1-2 % of vegans within 

Czech society, then to collect data from representative sample involving 1,000+ vegans 

would mean to personally contact approx. 50 to 100 thousand people on the streets which is 

also out of reach for large survey companies. In other words, the use of social networks for 

data collection or “netnography” is not rare (e.g., see Hessel – Shofi eld – Lee – Mimno 2015; 

Ulusoy 2015). 

Th e third methodological weakness is that there is no possibility of verifying whether 

vegans match criteria for veganism and that questionnaires are fi lled in by the “correct 

people” as the identity defi nition was left  on the respondents. Furthermore, there is 

no generally agreed defi nition for veganism. Th erefore, the article is using an “inclusive 

approach” to veganism and the survey was open to everyone who defi ne themselves as 

vegan. Nevertheless, for the article’s purposes it is necessary to provide some defi nition and 

distinguish veganism and vegetarianism as the words might be confusing at times. 

One of the leading associations is the Vegan Society which has used the following 

defi nition since 1988. Veganism is “A philosophy and way of living which seeks to exclude—as 

far as is possible and practicable—all forms of exploitation of, and cruelty to animals for food, 

clothing or any other purpose; and by extension, promotes the development and use of animal-

free alternatives for the benefi t of humans, animals and the environment. In dietary terms it 

denotes the practice of dispensing with all products derived wholly or partly from animals.” 

(Th e Vegan Society 2018). Despite the defi nition slightly changed over time, it is evident that 

veganism goes beyond dietary requirements and that there is strong ethical, animal and 

nature centric element practiced within the daily life. For this reason, some authors (Cherry 

2006) claim, that veganism is cultural movement with various dimensions.

Vegetarianism is merely dietary practice based on avoiding meat consumption which may 

include health, ethical or religious reasons. For example, Buddhists avoid the consumption of 
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meat and there are also some dietary restrictions in Judaism, Christianity and Islam. However, 

in western societies (including Central Europe) practices and motivations diff er and therefore 

there are many kinds of vegetarianism based on meat consumption selectivity. For example, 

semi-vegetarians make diff erences between white and red meat, lacto-vegetarians do  not 

eat meat and eggs, but consume dairy products. Similarly, polo-vegetarians eat poultry, but 

not fi sh and other meat (Global Health Centre 2018). In other words, vegetarianism mainly 

concerns dietary practice,1 while veganism goes beyond this dietary approach and tries to 

implement animal and nature sensitive approach also in other daily activities and lifestyle. 

However, this diff erence is also further demonstrated on the gathered data. 

It is also important to note, that there is certain level of animosity between vegans and 

vegetarians. Th e reason is that vegans try to follow ethical rules and live a compassionate 

life in respect to animals and the environment and therefore try “as far as is possible and 

practicable” to avoid all forms of animal exploitation. As a result they consider ethical claims 

of vegetarians as hypocritical because some vegetarians consume dairy products, eggs, fi sh, 

or poultry which has signifi cant moral and ethical constraints.2 Furthermore, the animal 

ethics of vegetarians is diff erent, with a tendency to draw on utilitarian reasoning (see Lund 

et al. 2016) as well as the personal profi les of both segments with important implications for 

values and empathy (Kessler et al. 2016). Th erefore, vegans oft en label vegetarians similar as 

“Carnists”. Carnism refers to ideology by which people support the use and consumption of 

animal products. It is a belief system supported by the variety of the defence mechanism and 

unchallenged assumptions that meat consumption is normal or even necessary. As pointed 

out by social psychologist Melanie Joy (2009) carnists accept meat consumption as natural, 

normal or necessary as a result of classifi cation of some species as food while other species 

are considered within given culture as non-edible (Joy 2009: 9; Vandrovcová 2015). Simply 

said in reference to carnism vegans consider as hypocritical to “pet a dog with one hand and 

eat steak with the other” as vegans (or ethical vegetarians) rejects dualism between humans 

and non-human animals on the whole (Broad 2013: 790). Dualism is very important element 

within various theories, in whose context is veganism introduced in the following part.

1 / Th eoretical Background

To deal with veganism in socio-theoretical context is not easy as veganism is multi-

narrative phenomenon due its signifi cant ethical, environmental, health, educational, social, 

geographic or psychological dimension. Nonetheless, all these dimensions are materialised 

within unique lifestyle which emerged as a result of new social reality and critical refl ection 

of contemporary developments which might be interpreted in the context of various theories. 

For example, these include the rational choice theory, constructivism, the communication 

theory, critical theories such as (eco)feminism and environmentalism or (post)modernism. 

It is not this article’s aim and scope to explore veganism in the context of all relevant theories 
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in full detail, however, it is worth providing theoretical context and using it in the later parts 

for data interpretation. 

Rational choice theory perceives human beings as rational actors who seek benefi t 

maximalisation and cost minimalisation. In relation to veganism the benefi ts might be 

physical, with health and environmental benefi ts, as well as economical, as in some cases 

a vegan lifestyle is less costly, or psychological (not participating in the system mistreating 

animals). As noted by Anna Barcz, all dimensions of veganism have its empirical (realistic) 

part (see Barcz 2017), which is necessary factor infl uencing rationality. Rationality is oft en 

put in the contrast of emotive and sensual behaviour and lays its base on facts and arguments 

entering the evaluation process. While some aspects are personal and might be subjective (e. 

g. psychological benefi ts), vegans oft en stress some empirical evidence based on biological 

predisposition of humans (mammals) to be herbivores rather than carnivores or omnivores.3 

In this perspective vegans consider humans to be herbivores who have developed ability to 

consume meat in the case of food defi ciency, however, meat and animal products are not 

considered as optimal nutrition. Th e fact that people consume meat and animal products is 

seen as “comfort” (which might also be explained by the rational choice theory), custom and 

tradition with strong infl uence of upbringing and refl ected social patterns. In other words, 

meat consumption is a culturally entrenched and normalised construct (Twine 2017: 195). 

Here is a direct link to social constructivism.

However, it is important to note, that rational choice also works in the opposite direction 

against veganism. For example, as pointed out by Adorno and Horkheimer, rational choice 

and cold logic dominating over emotions and feelings may lead to increasing alienation in 

relation between people and animals, or nature in general (Adorno – Horkheimer 2009: 

97). As a result, ethical dimension is supressed by economic approach aimed at maximising 

fi nancial benefi t and minimalizing costs within animal industry.4

Social constructivism opens similarly signifi cant perspective as rational choice theory but 

shift s the attention to the terms of construction of reality, identity change or social learning. 

Vegans oft en highlight that perception of majoritarian (omnivore) population is highly 

constructed by marketing campaigns. Pictures of smiling pigs and TV advertisements with 

happy cows in the mountains hide the food industry’s cruel practices and the realities of 

mass production (e.g., see Drew 2016). As a  result, a majority of consumers are living in 

a state of comfortable ignorance which is fostered by marketing agencies and the animal 

industry. Th ose living in a state of ignorance (carnists) have clearly negative identity while 

vegans who undergo the process of dystopia gained new – positive identity (Cherry 2015: 

55–74). Due to information asymmetry there is the tendency of vegans for activism in order 

to reveal and inform regarding the animal industry’s cruel practices. Th e ongoing campaign 

to enact online streams from slaughterhouses in order to “reconstruct” the reality or stream 

Vigil events aimed at discovering bad conditions animals live in is a good example. Th is 

issue’s key aspect is communication which may lead to converging perception of the reality 

and converging attitude to the common values vital for spreading veganism.
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Th is attitude is very close to the communication theory associated mainly with the works 

of Karl Deutsch. Deutsch in his works claims that increased interaction (communication) 

leads to convergence of values and positive relations. Opposite development characterised 

by decreasing interaction may indicate crises and war. Deutsch works were focusing on the 

impact of communication for security (e.g., see Deutsch 1957). Nevertheless, his works may 

be put also in the context of veganism as there are communication issues between vegans 

and omnivores or carnists. Vegans oft en highlight that communication regarding dietary 

habits is “toxic” due to people being systemically misinformed by the animal industry which 

starts at elementary schools during formal education and research studies (funded by the 

animal industry) about positive impact and necessity of animal-based products on human 

health. Th ese studies oft en penetrate popular life-style webs and public sphere in general, 

including the education plans of medical specialists, nutrition advisers or future teachers. 

As a  result, there are signifi cant communication barriers in the society contributing to 

conserving a  state of ignorance, preventing and delaying the creation of a  society where 

animals are fairly treated and respected.

Critical theories such as feminism focus more on gender aspects of veganism, which is 

also partly infl uenced by a constructivist attitude. Feminists argue that animal protection 

and animal rights are inadequate as the legal framework and attitude towards animals 

is patriarchal. Similarly to women, ecofeminists oft en see animals to be perceived by the 

majoritarian society as less valued “others” which leads to unfair dualism. Furthermore, 

some aspects are going deeper eating habits. For example, the association that eating meat 

is masculine - “real men shall eat big portion of meat”.5 Similarly, feminists oft en highlight, 

that eating plants, fruits and vegetables is associated with women rather than men and that 

aggressivity towards animals have gender predisposition: e.g. why slaughterhouse workers 

are dominantly men and majority of vegans are woman? (see Adams 1991a, 1991b). Th is 

imbalance has its opposite side as well: being a male vegan is much more diffi  cult due to 

external pressure created by mainstream society. Furthermore, society accept veganism 

much more positively among men justifi ed by health reasons rather than ethical reasons 

based on values and feelings of compassion, attributed to women. For centuries men were 

fi ghters or hunters. 

A  slightly diff erent attitude towards thoughtfulness and gentleness which are central 

to environmentalism or ecofeminism, which also raises its position against dualism and 

anthropocentrism also ecofeminism (Alloun 2015). Veganism has signifi cant environmental 

dimension as animal industry is linked to deforestation (both due to livestock production 

or production of food for animals), is water and energy demanding and certain species 

produce high level of gases contributing to greenhouse eff ect. It is out of the scope to provide 

full detail of environmentalism, but it is worth noting that vegans oft en argue that using 

land for plant production is much more effi  cient than using land for animal production. 

Increasing world population together with the increasing burden on environment creates 

signifi cant challenge for survival of mankind, which was demonstrated in many books (e. 
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g. Limits to Growth or Silent Spring) and led to divide between Cornucopians and (neo)

Malthusians. Vegans believe, that avoiding animal production can be helpful for decreasing 

environmental burden. However, this process requires some sort of change in personal 

attitude: thinking and lifestyle. Here veganism fi ts into deep ecology or the works of Arne 

Næss, combining ecology with Gandhian non-violence principles – Ecosophy (Næss 1990). 

With a focus on non-violence veganism has its pacifi st dimension.

A similar case among critical theories is the “pacifi st” perspective highlighting injustice 

and unfair, violent treatment of animals. Pacifi sts focusing on unbalanced human/non-

human relationship, ethical dimension and oft en claims, that humans reduced life of 

animals from living creatures to goods, which is wrong and inacceptable. Th ey oft en stress, 

that animals are here “with us” and not “for us” and that this why humans have no right 

or moral justifi cation to enslave them. Arguments oft en stress recognition of individuality 

and peaceful inter-species relation between humans and animals. Peace is seen in a positive 

way: not just absence of violence but kind and protective attitude of people towards all 

living creatures. Th is thinking is close to the philosophy of Peter Singer. He adds, that 

many mentally handicap people have similar or even lower cognitive abilities than animals. 

Despite this fact, many people attribute to the animal’s lower status (Singer 2009: 567). Peter 

Singer in his book Animal Liberation (1975) about animal rights described this attitude with 

the term “speciesism” which is term similar to racism or sexism as it is based on exploitation 

and inequal unfair treatment. Speciesism is simply “prejudice or attitude of bias in favour of 

the interests of members of one's own species and against those of members of other species” 

(Singer 1975: 7). In a similar way, the term has been oft en used by other philosophers who 

defended animal rights, such as Tom Regan (1985) or David DeGrazia (1996) and others. 

Simply said, violence is signifi cant part of inter-species relations and any creature has 

individual interest to avoid pain and suff ering. In this sense the logic “do not do to others 

what is hateful to you” shall be applied.

It is important to mention, that speciesism has important ethical dimension. If we start 

considering animals as individual beings with just one basic right, i.e. to live, then all human 

activities aimed at animal production will deeply contrast. Vegans oft en compare holocaust 

and concentration camps operated by Nazis with modern animal production methods, also 

involving mass killings on well-organised factories, sometimes also including gas chambers. 

Th e process of mass extermination of animals in slaughterhouses is driven by cold rationality 

and the banality of evil (see Bauman 2010; Arendt 1995) – production process is fragmented 

into series of activities and the death at the end is unnatural and technical. 

Mass scale killings is central to the pacifi st perspective, which was put well in in the 

foreword of C. David Coates in relation to the book Old Macdonald's Factory Farm: “Isn’t 

Human a  wonderful animal? Killing live creatures in their millions in order to protect 

domesticated animals and their food. Th en killing billions of domesticated animals and eating 

them. Th is kills millions of people because consumption of all these animals is leading to 

degenerative and lethal diseases as heart diseases, kidney diseases and cancer. Consequently, 
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Humans torture and kill millions of other animals in order to fi nd a cure for these diseases. 

Meanwhile millions of human beings are starving and dying because their potential food is 

used for feeding pets. It is only possible to bitterly laugh at the nonsense done by the human 

who kills so easily and so violently – and once every year sends postcards wishing ’all the best’ ” 

(Coats – Fox 1989).

An interesting picture could be provided by (neo) Marxism, which may be helpful in 

analysing veganism. From the adapted Marxist perspective, there is a  class of vegans and 

ruling “class” of omnivores (carnists). Th ere is ongoing confl ict of values and perspectives. 

Central to Marxism are such terms as exploitation, capital or revolution. Contrary to classical 

Marxism, real exploitation is not in between carnists and vegans, but between carnists and 

animals (social pressure against vegans to consume omnivore food shall be not mistaken for 

exploitation). Th e capital serves to animal industry to economise production and hide the truth 

of mass production from the public eye. In this perspective, omnivores are both accomplices 

of injustice made on animals and victims of construction maintained and strengthened by 

the animal industry. Similarly, problematic is the term for revolution or violence justifi cation. 

Many vegans believe that consuming animal products will be seen as immoral in the future 

and that consuming vegan food will become new norm. Simply said, that people will “abolish” 

animal products as they abolished slavery, which was morally acceptable and legal for centuries. 

Here, Durkheim's functionalist theory springs to mind, which mentions that all social changes 

begin with some form of deviance and that yesterday’s deviance (veganism) may become 

today’s norm. In other words, deviance empowers social change. Nevertheless, we cannot 

expect something like a “vegan revolution” (in the terms of violent turnover involving masses) 

as veganism does not represent complex ideology with wide political agenda and vegans are 

small minority within population. Many aspects of animal exploitation of mass production are 

also used by international corporations and are inherent to Capitalist economic system which 

might well be criticised from a Marxist perspective.

Veganism also fi ts well into post-modernist discourse due its focus on human/non-

human relations, ethical principles and attack on established constructs. Post-modernists 

usually work with the concepts of subjectivity, construction and deconstruction, hyperreality 

or genealogy which are well applicable to veganism. Despite post-modernism, this may 

be simplifi ed as a “continuation of modern thinking in new ways”, there is also focus on 

modernity which had critical impact on animal exploitation. Modern animal production 

methods aimed at economisation of income from the animal industry shift ed production 

further away from the natural and traditional use of animals. In line with Jean Baudrillard 

we can think about the thesis that people prefer to respond to media images than to real 

people or places (Badrillard 1987). Th is can be extended to the hypocritical relationship 

between humans and animals. Vegans oft en argue that omnivores eat meat, but in reality, 

only few people are able to kill animals themselves and that people living in the cities have 

limited understanding of food production as the cruelty is hidden behind curtain of positive 

advertising showing happy animals. Another important inspiration of post-modernism 
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might be related to destination of the world and veganism as metanarrative. As noted by 

Jean Francois Lyotard, there are no longer any political or social metanarratives (Lyotard 

1984). From a post-modern perspective veganism is considered just a lifestyle. Unlike many 

others, limited and tentative. In Hegelian logic, veganism may be perceived as antithesis to 

animal exploitation with a perspective of being a dominant part of an emerging synthesis 

which is the beginning of the new cycle as a new thesis.

As visible from this basic overview, there are various theories which are useful for 

interpretation various aspects of veganism. Th ey are linked one to another, and sometimes 

well compatible. All theories provide a unique attitude worthy of exploration. For this reason, 

various aspects will be tested in contrast with empirical reality represented by collected data 

and hopefully will contribute to extension of previous research which is summarised in the 

following part.

2 / Previous Research

Th ere is relatively little data about Czech vegans and vegetarians from a  sociological 

perspective. However, this is a  global trend. For example, at Google Scholar among fi rst 

500 articles, from other than medical perspective only 15 deal with vegans and the topic is 

also rare in the Czech Republic. Th e Czech Information System of Research, Experimental 

Development and Innovations (RIV) contains only fi ve records dedicated to veganism. 

Furthermore, there is also very little primary data.

One of the fi st surveys was conducted in 2003 by the STEM/MARK agency. Th e survey 

found out that there are approximately 200,000 vegetarians in the Czech Republic (STEM/

MARK 2003, cited in Lidovky.cz 2018) which is roughly 2% of the population. However, the 

situation may have changed rapidly since then. Much more actual data is provided by Adam 

Zábranský (2017) who used data provided by Facebook for advertising purposes. From 

the published statistics it is evident that there are approximately 250,000 people interested 

in veganism on Facebook: 59,000 are men (24%) and 190,000 are woman (76%). Half of 

the people interested in veganism are between 13 and 18 years old with highest frequency 

between 20 and 26 years old (minimum 10,000 interested per every year of age). Th is is 

evident in Figure 1 whereby the 40+ category is missing, and which contains another 114,000 

people, 25,000 men and 98,000 women (Zábranský 2017). It is evident from the data that 

the highest proportion of people interested in veganism (compared to Facebook population 

of the city) is in Brno (6.76%), Prague (5.92%), Olomouc (5.48%), Havířov (5.13%), České 

Budějovice (5.06%), Frýdek-Místek (4.86%), Zlín (4.56%), Kladno (4.55%), Plzeň (4.36%) 

and Ostrava (4.30%). According to Zábranský, a  quarter of the Czech population live in 

these ten cities and half of the Czech Facebook users interested in veganism. Th e author 

indicates Pearson's correlation between the size of the city and number of people interested 

in veganism as P = 0.54 (Zábranský 2017) which is also evident in Figure 2 visualising data.
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Figure 1 Age of People Interested in Veganism 

Source: Zábranský 2017, based on Facebook, adapted by author.

Note: Data as of March 27th, 2018. 

As Adam Zábranský pointed out there is a very intensive increase in number of people 

interested in veganism. For example, in the period between September 16th, 2017 and March 

27th, 2018 the average increase in all categories was 137 %. Th is trend might be infl uenced 

by several factors including educational institutions, greater openness to veganism, 

popularisation of veganism and vegan groups high activity on Facebook. Th is claim may be 

supported by the fact that in the users in the age category with 15, 16 and 17 years produced 

the highest increase of 236%, resp. 183% and 187%. It is at the age when children start 

attending high school. With regard to cities, the highest increase is observable in Hradec 

Králové (157%) and Pardubice (156%) and the lowest is in Kladno (by 96 %). Prague is close 

to average with the increase by 135% (Zábranský 2017). However, this trend seems to be 

unsustainable as it would mean, that in around four years the whole Czech population will 

be interested in veganism. It is important to note that people interested in veganism may 

not be vegans and there is also question how much vegans follow the principles of veganism. 

Even though veganism is an increasingly interesting lifestyle, there is a doubt how much is 

veganism just “trending phenomenon”. For this reason, it is still impossible to estimate real 

number of vegans. 
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Figure 2 Share of People Interested in Veganism

Source: Zábranský 2017. 

Note: Data as of March 27th, 2018.

Increasing interest in veganism is observable also on Google. According to Google 

Trends in 2018 the searched term “veganism” reached the highest level of 100. In 2015 the 

interest was approx. 50% lower. Th e term was mainly searched in Prague and Brno (value 

100), followed by Olomouc (82), Moravian-Silesian region (73), Central Bohemian region 

(72) and lowest search was in Vysočina and Karlovy Vary Region (Google Trends 2018). We 

can expect that internet may play important role on the way to veganism and the value on 

Google search may refl ect location of vegans within the Czech Republic. 

Figure 3 Search Value of the Term “Vegan”

Source: Google Trends, 2018.
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However, the above data provides very little idea about who Czech vegans are in the 

terms of gender, age groups, socio-economic status etc. Research presented in this article 

will bring better understanding of the segment and fi ll the gaps.

3 / Vegans in the Socio-Demographic Perspective

As mentioned earlier the data set is composed of data provided from 1,167 vegans and 

1,128 vegetarians. Among vegans, there were 882 women and 285 men which is roughly 

24.4%. Women were also much more common among vegetarians with the ratio 938 women 

to 190 men representing 16.8% of the total. Th erefore, men are more common among vegans 

than among vegetarians which opens debate related to gender inherently present in feminist 

approaches. Average age composition of both segments is also very similar. While age average 

among vegans is 27.65 years (30.79 years for men and 26.63 years for women), vegetarians 

are 27.68 years (30 years among men and 27.2 among women). Vegan women are on average 

half a year younger than female vegetarians and among men it is opposite. However, it is 

important to note that average age might be tricky indicator, therefore it is worth visualising 

the age structure which is presented in Figure 4. 

Figure 4 Age Structure of Vegans in the Czech Republic

Data visualised in Figure 4 correlates with the Facebook data presented by Zábranský 

(2017) when Pearson’s correlation coeffi  cient is P = 0.83 and when data is adjusted (there is 

a two year’ delay between both data collection) then correlation is even stronger. Th e high 

correlation value is logical and confi rms statistical signifi cance of the research based on later 

data. However, the age structure also correlates to the age structure of vegetarians where 
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P = 0.88. Despite high correlation there are some diff erences. For example, from Figure 5 

it is evident that vegetarianism is more common among older people than veganism. Also, 

while veganism has its centre between 19 and 32 years of age, it is between 16 and 28 among 

vegetarians. Th is diff erence invokes the question of how these groups are related and what is 

the migration in between both groups. For example: for how many vegans is vegetarianism 

as a starting point and whether there is also opposite migration. It is interesting that male 

vegans are more common around the age of 30 while vegetarians are more common around 

the age of 25.

Figure 5 Age Structure of Vegetarians in the Czech Republic

Th e survey respondents (vegans) mainly live in Prague (almost 31% of respondents) 

and in South Moravian region (18.1% of respondents) with its capital Brno. Th ese two 

metropolitan cities are over-represented if compared with real share on population. Th is 

can be explained by the fact, that both cities are well known for universities and therefore 

there is a concentration of young people. Furthermore, it confi rms that the veganism trend 

is associated mainly with big cities. Nevertheless, despite the size, half of the vegans live in 

cities with less than 100,000 inhabitants. Concentration of vegans in big cities is to certain 

degree paradox because theories oft en stress alienation of people from nature, which shall be 

theoretically stronger in urban areas than in countryside. However, aft er the end of WWII 

we can talk about the end of modernity and nowadays we can talk about the fragmentation 

of post-modernity without super narratives. As a  result, veganism may be interpreted as 

a consequence of the plurality present in bigger cities and relatively the low proportion of 

vegans in small cities with slower infl uence of post-modernity. 
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Table 1 Regional Allocation of Vegans in the Czech Republic

Region No. of Vegans Share (%) Population Share (%)

Prague 360 30.85 1,272,690 12.05

Central Bohemian 89 7.63 1,274,633 12.07

South Bohemian 58 4.97 637,460 6.04

Vysočina 30 2.57 512,727 4.85

Plzeň 55 4.71 574,694 5.44

Karlovy Vary 18 1.54 310,245 2.94

Ústí nad Labem 54 4.63 830,371 7.86

Liberec 29 2.49 439,262 4.16

Hradec Králové 34 2.91 555,683 5.26

Pardubice 37 3.17 505,285 4.78

Olomouc 60 5.14 639,946 6.06

Moravian-Silesian 95 8.14 1,236,028 11.70

South Moravian 211 18.08 1,169,788 11.08

Zlín 37 3.17 590,459 5.59

Note: Regional population is based on the 2011 census. 

As presented in Figure 6 there are approximately 19.5% of vegans living in small 

municipalities up to 5 thousand people and from a certain perspective 49% of vegans are 

living in the municipalities smaller than 100,000 people and slight majority of 51% in the 

cities larger than 100,000. It means that majority of vegans are from six cities with population 

higher than 100,000 which includes Prague, Brno, Ostrava, Plzeň, Liberec and Olomouc, 

however Ústí nad Labem or Hradec Králové are close to the 100,000 border and therefore 

may have been mistakenly indicated as the cities within higher category by respondents. 

However, this does not change the fact that veganism is the phenomenon in bigger cities. 
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Figure 6 Size of Municipality that Vegans and Vegetarians Live in

Another important factor is education. As mentioned earlier veganism is particularly 

associated with young people and it might be expected that university education in 

humanities is particularly more common among vegans. Th is is due to nature of veganism 

which requires complex and critical understanding of the relationships between humans and 

animals or environmental problems. For this reason, it might be expected that veganism will 

be more common among students with orientation on humanities, rather than those with 

technical or practical education. Similarly, people with higher education enjoy better living 

conditions. If we defi ne focus on post-material value as necessary precondition for veganism, 

then vegans will be more common among professions with higher socio-economic status. 

As Figure 7 shows, 35% of vegans have a university education. On the contrary, there 

are only 12% with completed basic education, and 5% with practical education for manual 

professions, 46% with high school and 2% with higher specialised education. Among those 

with a university degree, a majority of 23% have degree in social science areas, humanities or 

law, 6% have a degree in technical specialisations, and 4% within natural sciences and just 2% 

within medicine or sports. Th e question within the questionnaire asked for a “completed” 

education and therefore it might be expected that vegans are mainly university students who 

are present among the 46% who declared completed high school education. 
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Figure 7 Education Level of Vegans

In total, there are 33.9% of vegan woman with a university degree and 38.2% are men. 

If we take the fact that vegans are a  relatively young group into consideration, then we 

can adjust education according to age. In vegan age group between 25 and 34 years, there 

are 52.7% woman with a  university degree and 49.3% men with university degree. Both 

numbers are much higher than share of university educated people in the same age group 

within the general population. According to the Czech Statistical Offi  ce (2018a) in the 25 to 

34 years age group there are 38% women with university degree and just 25% are men. In 

this sense education really matters as the proportion of young men with university degree 

that are vegans is twice as high as that in general population. Nevertheless, a  sample of 

vegetarians also shows similarly higher representation regarding university educated people 

in the segment according to age. In the same age group, 51.5% were university educated 

women and 43.6% were university educated men. Th is data supports the thesis, that vegans 

and vegetarians hold a  higher degree of education than the general population and this 

has some implications for theories. It is worth mentioning that education contributes to 

better analytical skills, shall develop critical thinking and provides information base. 

All these skills open opportunity for thinking about the contemporary world’s issues, 

including environmental issues or unfair treatment with regard to animals. In other words, 

education does not lead to veganism, but may contribute to evaluation, rational choice or 

deconstruction of reality, which may act as one of the drivers resulting in veganism or at 

least limited consumption of animal products among vegetarians.

Socio-economic group is another interesting factor. Among the respondents 32% are 

students, 18% work in administration (or having similar offi  ce job), 13% are self-employed or 



POLITOLOGICKÁ REVUE 1/2020 | 21

have their own business, 5% are manual workers, 5% work as teachers (or with children), 3% 

are sellers, 3% work in healthcare, 2% are unemployed, and 1% are retired, 1 vegan answered 

that he is involved in professional sport and 4 vegans are employed as security personal 

(army, police…). Th e rest (approximately 18%) indicated “other profession”. Th e number 

of students among vegans is not surprising as well as underrepresentation among security 

personal and sport representatives. Two professions where physical condition is important 

and requires high-quality protein which is easier and more comfortable to obtain from meat 

than plant-based products. Th is is in line with rational choice theory, however, there is also 

signifi cant constructivist factors due to nutrition stereotypes. Project Vegan Fighter is one 

of rare initiatives to break these stereotypes by promoting vegan sport representatives with 

excellent results and encourage more people to veganism.

4 / Becoming a Vegan: What Leads to Veganism?

In the previous part, the segments basic characteristics were presented providing 

certain idea with regard to who vegans are. However, there are many related questions. 

One of them is how a vegan becomes a vegan? One of the fi rst studies was presented by 

Christel Larsson, Ulla Rönnlund, Gunnar Johansson and Lars Dahlgren who dealt with this 

process among the Swedish youth (2003) who did research based on a grounded theory and 

analysed adolescents' perceptions in the framework of symbolic interactions. In the end they 

discovered three types of vegan: Conformed, Organised and Individualistic (Larsson et al. 

2003). Similar to their fi ndings in the Czech case transformation was also mainly motivated 

by internal reasons involving ethics, health, distaste or preference of healthy lifestyle. 

In the Czech case a total of 92% of vegans mentioned personal conviction and the role 

of values such as compassion, solidarity, good etc.; approximately 43% of vegans mentioned 

that veganism means natural and healthy lifestyle. Another 16% mentioned that they do not 

like meat or animal products, 13% also mentioned health reasons, 9% indicated “other 

reasons” and just 1% claimed that they were raised as vegans. From the cumulative logic it is 

evident, that almost all vegans have more than one reason to be vegan. It is also evident, that 

the role of values is most important and that health factors (such as anorexia or intolerance 

to animal products) are rare reasons and play a minimal role in becoming vegan. 

On the question “where did you fi nd the initial information on veganism” 504 vegans 

(43.1%) replied that the source was the Internet and 204 vegans (17.4%) replied that they 

cannot remember, 275 (23.5%) got their initial information from friends, 104 (8.8%) from 

a family member and 15 (1.8%) from TV and 65 (5.5%) from printed media or books. Th e 

most important medium being the Internet and the roles of friends or family members is 

also relevant. On the other side it seems that TV or printed media is minimal. It seems 

that the information environment and personal support may have important infl uence on 

veganism. 
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However, a  total of 20.6% of Czech vegans have nobody in their environment who is 

also vegan and therefore have to face negatives related to their lifestyle alone (see Horta 

2017; Maclnnis – Hodson 2015). Approximately same proportion of 20.1% of vegans claims 

that majority of their friends are vegans. In total 29.9% of vegans have a best friend who is 

also vegan. Th e most important share is associated with partners. In total 34.7 % of vegans 

have a vegan partner. Unfortunately, it is not possible to indicate how many vegans have 

a non-vegan partner and how many vegans are single. However, due to relatively high share 

it might be concluded that the partner’s attitude is very important in vegan relationships. 

Some vegans also have vegans in the family: 14.5% of vegans have vegan siblings (where at 

least one of them is also vegan), 9.6% of vegans have vegan parents (or at least one of them 

is also vegan) and 8.5% of vegans claim to have vegan children. With regard to colleagues, 

approximately 23,9 % of vegans know someone at their workplace who is vegan. 

Regarding factors that are important for the way of “becoming vegan”, the most important 

is their own will which scored a 4.3 on the scale from 0 to 5. Th e second most important 

factor is their partner’s support with the average value of 3.5 and in third place there are 

two factors with an average value of 2.8: family and media support. In last place was public 

support which scored an average of 2.5. However, there is slight diff erence in perception 

of these factors between women and men. While the perception of their own will or the 

partner is almost same, with regard to family support women put greater emphasis on that 

than men (2.8 versus 2.6). Th is is also the case with public support (2.8 versus 2.2) and the 

media role was (2.9 versus 2.6). In other words, next to their own will and their partner’s 

role, women tend more to give signifi cance to other factors. Th e media role is interesting, 

which may play important role in providing the initial visual impetus necessary for reality 

deconstruction, but later are not important in the process of transition to veganism. 

Some ideas concerning motivation can be given by associating veganism. In the 

questionnaire there was question to name three words associated with veganism. In total, 

51.5% of vegans (602) mentioned “compassion”, then scored “Love” with 21.1% (247) and 

“Life” with 7.9%. Other words were “Respect”, “Empathy”, “Freedom”, “Ethics”, “Peace”, 

“Awareness”, “Future”, “Consideration”, “Mind” and “Health”. Inter-personal relations 

and associations are extremely important within the constructivist approach. Th e above-

mentioned words have predominantly positive connotations which is in-line with the 

process of adopting positive identity.

On average vegans in the sample have been vegan for 4.3 years (5.3 men and 4.0 women), 

vegetarians are slightly longer as it is 5.85 years on average (6 years among men, 5.8 among 

women). When compared, there are no signifi cant changes regarding gender among 

vegetarians, but there is a signifi cant diff erence among women vegans and vegan men. Th is 

is most probably given by the relatively high number of new vegan women. As pointed out 

in Figure 8, the majority of vegans have become vegans in the last fi ve years. Th is trend is 

similar to vegetarians, however, there are more vegetarians with experience up to 6 years 

than vegans which is naturally crating higher average. 
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Figure 8 How Long Have You Been Vegan/Vegetarian?

When comparing years dedicated to veganism and vegetarianism it is evident that there 

is an increasing signifi cance of veganism over the last fi ve years. However, in the longer 

perspective there is relative majority of vegetarians which is logical as veganism is a much 

younger phenomenon. If we look at the numbers in total 265 vegan respondents (22.7%) 

stated that they have been vegans for a year or less. In total 215 respondents (18.4%) reported 

two years, 196 respondents (16.8%) three years, 129 people (11.1%) four years, 119 people 

(10.2.%) fi ve years, 57 people (4.9 %) six years, 27 people (2.3%) 7 years. Similar numbers 

are associated with vegetarians: 266 people (23.6%) a year or less, 164 people (14.5%) two 

years, 144 people (12.8%) three years, 104 (9.2%) four years, 109 people (9.7%) fi ve years, 

60 people (5.3%) six years and 43 people (3.8%) seven years. As for vegans in total 57.9% of 

the sample has experience less or equal to four years. Th e longer experience with veganism 

or vegetarianism, the less people are represented. However, in the sample there was also 

a person with 50 years’ experience with vegetarianism and another with 40 years’ experience 

with veganism. As shown in Figure 9, veganism has increased signifi cantly over the last fi ve 

years. 



24 | STAŤ / ARTICLE

Figure 9 First Seven Years of Veganism or Vegetarianism

However, the dynamics of migration between both groups and how many vegetarians 

(and when) turn into vegans is unclear. Th ere is also the opposite question: How many 

vegans (and when) fall back to vegetarianism or a diff erent form of reductarianism. When 

searching for answers it would be worth focusing on factors infl uencing such dynamics. 

However, there are some existing studies. For example, a  study published by Faunalytics 

focused on vegetarians in the USA where approximately 2% of population is vegetarian and 

another 10% are former vegetarians or vegans (Faunalytics 2014). Th e study was conducted 

on the sample of 11,000 Americans for fi ve years showed that key aspect for keeping attitude 

is a partner with same dietary habits: one third of vegetarians and vegans returned to meat 

during study due to the infl uence of close person within their environment (Faunalytics 

2014). Nevertheless, study focusing on veganism may fi nd diff erent results as veganism is 

a more principled lifestyle than dietary centred vegetarianism. Furthermore, veganism has 

many implications for attitude to political issues as much more emphasis on environmental 

dimension might be expected among them.

5 / Vegans and Politics

Due to the strong environmental aspect related to veganism, it might be expected that 

vegans are sensitive to environmental issues. In other words, environmental degradation is 

seen as the threat and vegans are more pessimistic than vegetarians regarding the planet’s 

future. With regard to the question: “Can you please estimate the percentage during your life 

that it is possible that there will be collapse of the planet and break-down of the ecosystems?”. 

While among vegans the average is 57.4% (53.6% among men, 58.6% among women), among 
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vegetarians It is 51.8% (47.7% among men, 52.6% among women). In both segments are 

women more pessimists than men about the planet’s future. It might be well expected that 

this factor is infl uenced by education levels. 

It is interesting that vegans that acquired basic education had average score of 62% and 

with increased education, fear for the future declined. Th e lowest were among people with 

technical university education (46.7% on average) while among men with university technical 

education it was just 40%. Th e lower estimations match those reported by vegetarians as 

visible in Figure 10.6 It is important to note that the type of education matters and that there 

is a diff erence between technical and humanity-oriented education. It is well possible that 

these diff erences are also linked to cornucopian versus neo-Malthusian attitude.

Figure 10 Estimated Likelihood Th at the Planet Collapses During Th eir Lifetime 

(Diff erence by Education)

Increased sensitivity to environmental issues is also linked to politics. In the 2017 general 

elections, vegans had a 79.5 % turnout of eligible voters which is comparatively high to the 

general population with a voter turnout of 60.84% (Czech Statistical Offi  ce 2017) or segment 

with the same age and occupation (approx. 61 %). In this sense vegans were more active 

citizens. As for preferences they voted for the Czech Pirate Party (42%), Green Party (37%), 

TOP 09 (7%), Civic Democratic Party – ODS (2%), ANO 2011 (2%) or diff erent party (4%). 

Approximately 4% of vegans cannot remember who they voted. Other parties like SPD got 

3%, STAN 1% and KDU-ČSL got 1%. Communists and Social Democrats failed to get votes 

(Just 4 people indicated vote for ČSSD and 3 people for the Communist party). In other 

words, Th e Czech Pirate Party and Green Party are dominant choices among Czech vegans. 

At fi rst sight the Pirate Party’s victory among vegans is surprising; on the other side Pirate 

Party has a very similar electorate to vegans and is very popular in general among young 
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people. As researched by Kantar CZ (2018) 40% of young people between 18-29 votes for 

Pirate Party and therefore 42% among vegans is not so surprising (Kantar CZ 2018). Much 

more important are two tendencies: the vote for democratic parties and refuse of populist 

or radical alternatives (ANO, SPD, KSČM) and the vote for the Green party which only got 

1.46% during the general elections (Czech Statistical Offi  ce 2017). In other words, vegans 

voted responsibly. Furthermore, when taking the vegan vote into the count, there would be 

only three parties present in the Chamber of Deputies: Th e Pirate Party with 102 mandates 

forming a single colour government, the Green party with 82 mandates and TOP 09 with 

16 mandates. 

Th e responsible vote was also demonstrated during the presidential elections in early 2018. 

In general, the voter turnout was 61.92% in the fi rst round and 66.6% in the second round 

(Czech Statistical Offi  ce 2018b). However, among vegans the turnout was 79% in the fi rst 

round and 76.8% in the second round. Here, vegans also proved to be more active citizens. 

Regarding the fi rst round, most votes were given to Marek Hilšer (42%) and Jiří Drahoš 

(30%). Th e general favourite Miloš Zeman who in the reality passed fi rst round with 38.65 % 

of the popular vote scored among vegans with 6% of votes. Th is has implications also for the 

second round where 82.2% of vegans voted for Jiří Drahoš and Miloš Zeman received just 

15.3% of vegan votes (2.5% of the respondents reported that they cannot remember who they 

voted for). Th is result is not surprising as there was very strong tendency among young and 

educated people to vote for Drahoš while Zeman scored among older people, unemployed or 

people with low living standard (Česká televize 2018).

Table 2 Vegans and Vegetarians During First Round of the Presidential Elections 

(2018)

Candidate Real result Vegans Vegetarians

Jiří Drahoš 26.60 % 30% 32%

Jiří Hynek 1.23 % 1% 1%

Marek Hilšer 8.83 % 42% 33%

Michal Horáček 9.18 % 5% 7%

Miloš Zeman 38.56 % 6% 7%

Mirek Topolánek 4.30 % 1% 2%

Pavel Fischer 10.23 % 8% 11%

Petr Hannig 0.56 % 1% 1%

Vratislav Kulhánek 0.47 % 0% 0%

Note: Th e results up to 100% are voters who cannot remember their vote. Rounded numbers.

Source: Author, based on his own research and Czech Statistical Offi  ce (2018b).
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If we consider the personalities of Marek Hilšer and Jiří Drahoš then vegans vote for 

candidates with liberal attitude to democracy and western orientation while in majority 

refusing political style of Miloš Zeman. Furthermore, Miloš Zeman is the least respected 

person among vegans. If we leave out approximately one third of the requested sample 

who refused or was unable to identify the least respected (living) person, then 557 people 

indicated Miloš Zeman, 365 people current prime minister Andrej Babiš, 254 people Donald 

Trump, then Tomio Okamura with 182 people, Vladimír Putin with 45 responses, Václav 

Klaus with 22 people and Miroslav Kalousek with 20 people. On the other side there are 

many respected (living) people among vegans: from Dalailama, Jaroslav Dušek or Gary 

Yourofsky, to Leondardo DiCaprio, Tomáš Klus, Moby, Dewii, Ben Crisovao, Michaela and 

Lukáš Vincour, Barack Obama, Marek Hilšer, Jiří Drahoš, Tereza Vandrovcová, Erik Tabery 

and others. It is important to remember that there are several times more respected people 

than people disrespected from various social fi elds. Noticeably, there are also popular icons 

among respected which is in-line with existing trends (see Doyle 2016: 777–790). 

Another aspect in which vegans are unique is waste separation. It was estimated that in 

2017 approximately 72% of the Czech population separates their waste (EKO-KOM 2018). 

In relation to vegans, just 33 vegans7 indicated that they do not separate waste (out of them 

are 12 men). In general, men who takes separation more seriously and also separate metal, 

bio and other waste contrary to “classical” paper, glass and plastics are better separators. 

Vegans are slightly better in separators then vegetarians, however, as presented in Figure 11, 

the diff erences are not signifi cant. In other words, both segments show a relatively consistent 

approach to waste separation. 

Figure 11 Waste Separation among Vegans and Vegetarians
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Th ere is no radicalism in the approach towards agricultural policy despite vegans call for 

conceptual changes. With regard to the question: “What measures should the state take in the 

area of food production” there were six possible (mutually exclusive) answers. Respondents 

had to choose their preferred solution from “I  do  not know” to slightly moderate forms 

(nothing; motivating to change in dietary habits) to more radical forms including “radical 

intervention – for example banning slaughter”. Figure 12 present the following responses. 

Around 20% of vegans are in favour of banning slaughter. From the responses it is evident 

that vast majority of vegans are aware that radical changes are not possible and may alienate 

people. Th ey simply understand that gradual change is necessary and that a  systematic 

solution is necessary. Th is attitude is contrary to the neo (Marxist) thesis of revolution. It 

is interesting that only around 66.9% of vegans8 are living with an “animal companion” 

in comparison to 77.7% of vegetarians. As researched by FOCUS agency, in total 58% of 

Czech respondents has animals at home (Focus 2018). In this sense both groups are up to 

the average.

Figure 12 Vegan Attitudes to the Animal Industry

Because political parties are reluctant to “veganise” political programmes, vegans are 

very active in civil society. Furthermore, certain forms of activism are understood as an 

important element in veganism. However, these are not aspects that vegans are unifi ed in. 

While some vegans are hardcore activists and push veganism almost everywhere other 

vegans are less pursuant and intrusive. In other words, there is a tension between activists 

and the rest as there is strong opinion, that activism may alienate the general population. 
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As one vegan respondent put it: “Activism may alienate the general population. When they 

see someone piercing their mouth with a fi sh hook, they might think vegans are abnormal 

and refuse good ideas”. Th e plurality of vegans indicated that the biggest obstacle with 

concern to spreading vegan ideas is simply prejudice and systemic cultural rooting of 

carnism. However, 59.3% of vegans indicated, they successfully persuaded someone to 

become vegan. 

For this reason, vegans rely on NGOs and are active citizens. However, this reliance 

is rather indirect. Only 1.5 % of vegan respondents indicated that they are members or 

directors of NGOs dealing with veganism or environmental protection, compared to 0.7% 

vegetarians. On the other hand, 21.7% of vegans (and 15.6% of vegetarians) are fi nancially 

supporting NGO having activities in the area of vegan interests and 9.8% vegans (8.7% 

vegetarians) indicated that they work as volunteers on vegan events and events dedicated 

to environmental protection. In total 17.8% consider themselves as activists visiting 

demonstration and happenings (compared to just 6% of vegetarians) and 6.8% of vegans (2% 

vegetarians) have their own blog or are writing articles about veganism. Th e vast majority 

of vegans are using cosmetic products not tested on animals or are trying in general to 

reduce the burden on the planet (77.4% of vegans, 71.9% of vegetarians), just 6.2% of vegans 

indicated that they only follow dietary habits – contrary to 19.9% of vegetarians. In total 

10 vegans are active in politics on a local level, compared to 11 vegetarians whereby 2 are 

active at a state or European political level. To sum up, vegans are slightly more active than 

vegetarians, however, the level of involvement show some limits. Activism is made only by 

one fi ft h of vegans and involvement in politics is low. However, this could be caused by the 

age structure of vegans and a greater degree of individualism.

Conclusion

Th is article’s main aim was to present Czech vegans from a  socio-demographic and 

a  socio-economic perspective and to provide key information regarding the segment’s 

specifi city. Th e article presented data from a  large online survey which provided data for 

three important areas. Firstly, who are Czech vegans from a socio-demographic perspective?; 

secondly, what are the key factors and motivations for becoming vegan?; and thirdly, what 

are the political and value preferences of vegans? In other words: are vegans’ rather radical 

activist or conscious citizens? 

Analysis in the third part confi rmed, that a  vegan lifestyle is mainly associated with 

large cities and centres such as Prague or Brno. In-line with expectations, it confi rmed 

that there is a high proportion of people with a university degree among vegans, especially 

those having a degree in humanities, social sciences or law. Socio-economic status of vegans 

showed that veganism is not only a student lifestyle, it tends to also spread into diff erent 

professions. Because the majority of vegans are women, veganism is also more common 
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among professions represented by women. Th e relatively high average age of 27.65 years 

shows that veganism is not the lifestyle of youth, even though the number of young people 

attracted by this progressive and sustainable lifestyle is growing rapidly. If we consider that 

contemporary vegans have been vegans for 4.3 years, it means that vegans turn to veganism 

at around 23 years of age: basically, this means 25.5 years old in the case of men and 22.63 

years in the case of women. 

Every year the number of vegans and vegetarians increase and over the last fi ve years 

the tempo doubled. From the responses it is evident that the Internet plays an important 

role in providing and spreading information and plays an important part in the initial 

transformation. However, for a quarter of vegans, friends have provided them with their 

information. Th e most important (in 92% of cases) are personal convictions based on values 

such as compassion and solidarity and in 43% also the belief, that veganism is a natural and 

healthy lifestyle. Among the factors that are the most important on the way to veganism is 

the support of their partner and much less support of the family and media. 

 Compared to the general public, vegans are much more active citizens regarding electoral 

participation. Th is was demonstrated during 2017 Czech Republic general elections and 

also during both rounds of the presidential elections in early 2018. If we consider populism, 

tense nationalism or communism as decadent and detrimental ideologies, then vegans 

demonstrated responsible voting. During elections to the Chamber of Deputies, vegans 

supported the Czech Pirate Party and the Greens which was not surprising due to electorate’s 

character. On the other hand, the study revealed that the traditional parties failed to work 

with this prospective segment. Th e vegan vote during presidential elections was clearly for 

the liberal democratic and pro-western oriented candidate Marek Hilšer. On the other hand, 

current president Miloš Zeman had very limited support and together with Andrej Babiš or 

Tomio Okamura are considered as least respected people. 

With regard to policies it is no surprise that vegans are consistent in separating waste 

and therefore are well up on the general society’s average. Regarding agricultural policy, 

a vast majority of vegans are in favour of stricter regulation regarding the animal industry. 

However, around one fi ft h are in favour of a  radical approach regarding a  state ban for 

slaughter. In this sense the majority of vegans are aware of the necessity of a  gradual 

attitude, change of public perception and systemic changes. Vegans are also very active 

in civil society. Most of them try to reduce their own burden on the planet. Compared to 

vegetarian’s, vegans are more active in the NGOs or with a personal contribution to animal 

and environmental protection. Results show some limits regarding participation in the 

politics in general, on a local or state level. Th is might be caused by the fact, that vegans 

are largely young people. However, as showed in the second part, vegans have become 

important segment of the society and therefore it might be benefi cial for some political 

parties to gain attention. 

Despite this study the vegan segment presented a certain complexity, there are still some 

blank spots in the research. For example, it would be interesting to research the infl uence 
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of the family environment on value system related to veganism and positions of vegans as 

it seems that veganism is a point of confl ict between generations. Research is related to how 

veganism is spread in relation to various environments and segments. How do vegans change 

attitude with regard to the environment and what environment is supportive to spreading 

veganism. So far, there were few studies dealing with the role of power and racial approach 

within the transformation (see McDonald, 1999). Research in these areas probably requires 

a behavioural approach. Finally, it is worth following vegans from socio-demographic and 

socio-economic perspective and extend the presented study with data in longer timeline. 

Finally, the article tried to put veganism in the broader theoretical context. All presented 

theories have some value to interpret aspects of veganism and therefore it is worth exploring 

veganism much deeper. Rational choice theory, constructivism and post-modernism seem 

very basic in this regard. 

Notes /

1  Th is does not mean that this dietary practice is motivated by ethical reasons.

2  E.g., the egg industry kills roosters in mixers just aft er hatching because they are not useful, dairy 

cows suff er from exhaustion during repeated years of (over)milking and when repeatedly separa-

ted from the calf, poultry suff ers in thick cages etc.

3  Vegans oft en stress that humans are much closer to herbivores than other groups based on dif-

ferences in facial muscles; type of jaws (angle); movement of the jaw joint and jaw; jaw muscles; 

mouth movement in contrast to the head; placement and type of teeth; chewing; composition of 

saliva (enzymes); type, capacity and stomach acidity (pH); length of small intestine; colon; liver; 

kidneys (vitamin A detoxication); nails or thermoregulation (sweating vs. quick breathing and 

tongue fl ushing).

4  One of the examples is slaughter or killings of non-productive (economically non-profi table) ani-

mals, such as cows unable to produce milk or male chickens who are at early stage of their life 

exterminated.

5  However, this stereotype may vary culturally and have various connotations depending on histo-

ry and geography (see Iselin – Linné 2018). Furthermore, in some cultures not eating meat is seen 

as a privilege.

6  Th e dataset used in this part was edited as some respondents reported a value more than 100%, 

which in the end increased the average unproportionally because some typed several digit-long 

numbers. For this reason, these numbers were set to 100%.

7  It is possible that they have a zero waste lifestyle and therefore not separating anything.

8  It is important to note that many vegans consider keeping animals at home as unnatural and 

therefore try to avoid keeping them in unnatural conditions.
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Summary /

In the recent years there is increasing number of people interested in veganism. Th is is 

also a visible trend in the Czech Republic (and other EU countries) where veganism is lifestyle 

associated mainly with “generation Z”. Especially young people who were born aft er the fall of 

Communism and enjoyed free access to information tend to be more perceptive to the failures 
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capitalism and globalisation including pollution, environmental degradation, production 

unsustainability, animal exploitation and suff ering used and treated as an agricultural 

commodity. Th is critical approach is refl ected in the lifestyle of increasing number of young 

Czechs with many implications including family relations, ecological and animal-focusing 

behaviour or political preferences. 

Despite the fact the segment seems to be increasing it is still relatively unknown from 

socio-demographic and socio-economic perspectives. Th us, the article aims to present Czech 

vegans from a  socio-demographic and a  socio-economic perspective and to provide key 

information regarding the segment’s specifi city. Th e article presents data from a large online 

survey (conducted between the 8th and 31st of October 2018 among 1,167 Czech vegans and 

1,128 Czech vegetarians and questionnaire containing 50 questions) which provided data for 

three important areas. Firstly, who are Czech vegans from a socio-demographic perspective? 

Secondly, what are the key factors and motivations for becoming vegan? and Th irdly, what are 

the political and value preferences of vegans? In other words: are vegans’ rather radical activist 

or conscious citizens? Despite the research target group being vegans, the author decided to 

also collect a sample of vegetarians due to fact that many vegans consider themselves rather 

vegetarians as they have very strict personal defi nition of veganism and therefore veganism is 

seen as an “ideal status”. Vegetarians in this research serve as “control sample” which helps to 

highlight the diff erences between vegans, vegetarians and Czech omnivores.

Th e analysis confi rmed that a  vegan lifestyle is mainly associated with large cities and 

centres such as Prague or Brno, and that there is a high proportion of people with a university 

degree among vegans, especially those having a degree in humanities, social sciences or law. 

Socio-economic status of vegans showed that veganism is not only a student lifestyle, it tends to 

also spread into diff erent professions. Because most vegans are women, veganism is also more 

common among professions represented by women. Th e relatively high average age of 27.65 

years shows that veganism is not the lifestyle of youth, even though the number of young people 

attracted by this progressive and sustainable lifestyle is growing rapidly. If we consider that 

contemporary vegans have been vegans for 4.3 years, it means that vegans turn to veganism at 

around 23 years of age: basically, this means 25.5 years old in the case of men and 22.63 years 

in the case of women. 

Every year the number of vegans and vegetarians increase and over the last fi ve years the 

tempo doubled. From the responses it is evident that the Internet plays an important role in 

providing and spreading information and plays an important part in the initial transformation. 

However, for a quarter of vegans, friends have provided them with their information. Th e most 

important (in 92% of cases) are personal conventions based on values such as compassion and 

solidarity and in 43% also the belief, that veganism is a natural and healthy lifestyle. Among 

the factors that are the most important on the way to veganism is the support of their partner 

and much less support of the family and media. 

Compared to the general public, vegans are much more active citizens regarding electoral 

participation. Th is was demonstrated during both the 2017 general and the 2018 presidential 
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elections in the Czech Republic. If we consider populism, tense nationalism or communism as 

decadent and detrimental ideologies, then vegans demonstrated responsible voting. During 

elections to the chamber of deputies, vegans supported the Czech Pirate Party and the Greens 

which was not surprising due to electorate’s character. On the other hand, the study revealed 

that the traditional parties failed to work with this prospective segment. Th e vegan vote during 

presidential elections was clearly for the liberal democratic and pro-western oriented candidate 

Marek Hilšer. On the other hand, current president Miloš Zeman had very limited support 

and together with Andrej Babiš or Tomio Okamura are considered as least respected people. 

With regard to policies vegans are consistent in separating waste and therefore are well up 

on the general society’s average. Regarding agricultural policy, a vast majority of vegans are in 

favour of stricter regulation regarding the animal industry. However, around one fi ft h are in 

favour of a radical approach regarding a state ban for slaughter as most vegans are aware of 

the necessity of a gradual attitude, change of public perception and systemic changes. Vegans 

are also very active in civil society. Most of them try to reduce their own burden on the planet. 

Compared to vegetarian’s, vegans are more active in the NGOs or with a personal contribution 

to animal and environmental protection. Results show some limits regarding participation in 

the politics in general, on a local or state level. Th is might be caused by the fact, that vegans are 

largely young people. However, as showed in the second part, vegans have become important 

segment of the society and therefore it might be benefi cial for some political parties to gain 

attention.


