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Abstract: In this article, the author has attempted to analyse the problem of making purchase decisions concerning 

both everyday consumables, such as food, beverages, household chemicals, cosmetics, etc., and durable goods (real 

properties, cars, furniture, audio/video devices and household appliances) in the Polish households. They are often 

made independently by a single person representing the given household, and to a certain extent, they also constitute 

an outcome of the arrangements between the household members. Therefore, the main point of the study was to 

determine whether the consumption structure in the Polish households develops according to the traditional model as 

assumed by the neo-classical economics, or if a democratic model starts to prevail. Another issue studied was the 

influence of the most significant demographic characteristics, such as sex, age, education, social group or place of 

residence, on the manner in which the said decisions are made. It seems that the survey results analysed are 

sufficient grounds for claiming that the democratic model of the purchase decision making, with regard to both the 

everyday shopping and buying of durable goods, will gradually become more and more popular in the Polish 

households primarily due to predominance of this model in younger households. 
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1. Introduction 

 

In accordance with the currently predominant trend in economics, namely the neo-

classical economics, a household was perceived as a uniform decision making entity. It was then 

considered to be a kind of “black box”, and whatever happened within the household was 

disregarded. Not until the works of G.S. Becker (1981, 1990), economics started analysing the 

                                                 
1 This article has been developed under the grant provided by the Ministry of Science and Higher Education for 
“Informative activities of household members versus their economic behaviour”. 
2
 The original article was published in: Wilk, K., Hetmańczuk, A. (2012), Common Europe – Ukraine and Poland – 

New Socio-economic Challenges. Poznań-Wrocław: Wydawnictwo Wyższej Szkoły Bankowej, pp. 269-281. 
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processes taking place inside a household. In Poland, broad-scale studies of these problems have 

actually only been conducted by W. Tyc (2007). 

Within the framework of the studies financed under the grant of the Ministry of Science 

and Higher Education for a project entitled “Informative activities of household members versus 

their economic behaviour”, the problems studied included the degree in which purchase related 

decisions for both everyday use consumables, such as food, beverages, household chemicals, 

cosmetics, etc., as well as durable goods, i.e. cars, furniture, household appliances, are made 

independently by a single person representing the household, as well as the extent to which such 

decisions constitute an outcome of a collective agreement between various household members. 

Therefore, the main point of the study was to determine whether the consumption structure in the 

Polish households develops according to the traditional model as assumed by the neo-classical 

economics, or if a democratic model starts to prevail. Another issue studied was the influence of 

the most significant demographic characteristics, such as sex, age, education, social group or 

place of residence, on the manner in which decisions are made. 

This article provides a discussion on the results of the survey conducted in December 

2010 by the Public Opinion Research Centre (CBOS) upon request of the Wroclaw School of 

Banking. A standardised survey was conducted on a sample of N = 500 households selected by 

application of a target and amount method entailing their structure and number (5 and more 

persons, 4, 3, 2 and 1 person households), source of income (employment: permanent, seasonal, 

social coverage: old age pension, disability pension, social benefit, unemployment benefit), 

territorial differentiation: town and country, in 7 agglomerations (associated with territories of the 

provinces existing by 1998): Wrocław, Rzeszów, Białystok, Szczecin, Kraków, Poznań and 

Warsaw. 

However, quantitative surveys have not always provided binding answers to the questions 

of the reasons for certain trends, therefore, the studies discussed in this article will be extended by 

focus group surveys to be performed in the mentioned agglomerations. 
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2. Making everyday shopping decisions 

 

In order to determine the manner in which purchase decisions are made with regard to 

everyday consumables, the following question was asked: “Who usually decides what to buy 

during everyday shopping (food, cleaning supplies, etc.)?” Those surveyed were provided with 

three reply options: 

a) whoever is the buyer makes the decision independently (the respondent could indicate the 

given person’s role in the household), 

b) the buyer considers the requisition of other household members, 

c) one person prepares a shopping list (again, the respondent could indicate the said person’s 

role in the household). 

Among 497 persons who replied to the question, 335 (67.40%) claimed that the decision 

on the structure of everyday purchases is made by the person doing shopping, 139 (27.97%) 

persons stated that the one doing shopping responded to the requisition of other household 

members, and 23 (4.63%) persons said that a list was prepared by one person. 

 

 

A characteristic feature of the results obtained is that more women than man provided 

answer a), whereas more men than women answered b). While taking the detailed question about 

the person making the independent purchase decision into consideration, as shown in Table 2, it 

is evident that the independent everyday shopping decisions are mostly made by women, since 

the survey conducted implied that men made this decision only in 53 cases, which accounts for 

merely 16.51% of all independent decisions. 
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In terms of everyday shopping, the model deeply rooted in the Polish households during 

the former socialist era, i.e. everyday shopping performed by women making independent 

decisions, is predominant. This model is popular yet strongly diversified in terms of the 

respondents’ age (Table 3). Despite the small number of the youngest respondents, for whom the 

results may have been random, it is evident that the older the persons surveyed were, the more 

independent their decisions during shopping were, whereas collection of the requisitions among 

the family members became less and less popular. However, one must bear in mind that the 

persons representing the youngest and the oldest group lived relatively more frequently in one-

person households. 

Nevertheless, it should not pass unnoticed that the replies were considerably diversified 

with regard to the respondents’ education, which may be surprising to some extent, since one 

could expect that the democratic model of everyday purchase decision making would have been 

more common among more educated persons. 

An insufficient number of representatives of certain social and professional groups does 

not allow for a profound analysis of diversification of the replies provided (Table 5). The only 

significant difference in the foregoing structure of replies is a far higher percentage of 

independent purchase decisions in the group of old age pensioners and a far lower percentage of 

those collecting requisitions from other household members. However, it probably results from 

the fact that old age pensioners belong to the oldest group of respondents as well as that one-

person households occur relatively more often in this social and professional group. 
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It is also difficult to notice significant differences in the income per single household 

member. The fact of the democratic purchasing model being more popular among the wealthiest 

persons is not absolutely definite, since this group was rather small (Table 6). 

The replies provided by those surveyed are fairly diversified in terms of their place of 

residence (Table 7). However, it should be noticed that with reference to the towns of up to 10 

thousand inhabitants and those of 50-100 thousand inhabitants, where the results deviated from 

the average the most, the overall number of respondents was relatively small. 
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However, the question why the model of independent purchase decision making was the 

least popular among those living the towns of 10-50 thousand inhabitants (from among those 

options for which relatively many replies were provided) will be left unanswered based on the 

quantitative survey results only. 

 

 

3. Purchase decision making for durable goods 

 

Another issue considered in the course of the studies was making purchase decisions for 

durable goods. Those surveyed were asked the following question: “How was the decision 

regarding the purchase of a car, furniture, audio/video devices and household appliances made?” 
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and were provided with five options of reply: 

a) one of the family members made the decision independently (Who?), 

b) one of the family members found an interesting offer and convinced others, 

c) another person found an interesting offer and convinced others, 

d) we all analysed the available options and picked the best one, 

e) atherwise. 

Among 272 persons who had actually made a purchase of durables within the previous 3 

years and answered the question, the largest share, namely 115 peons (42.28%), claimed that 

before making the purchase, all the household members jointly analysed the available options and 

picked the best one. However, in 88 cases (32.35%), the respondents replied that the decision on 

the choice of the best option was made by a single person independently. 54 persons (19.85%) 

answered that one of their family members had found an interesting offer and then convinced 

others about it. Other replies were provided very rarely. 

These results imply that with regard to the purchase of durable goods, the decisions are 

made in a definitely more democratic way than in the case of everyday shopping (this being 

probably due to higher unit purchase costs), since only in 1/3 of the households surveyed, the 

relevant decisions were made by a single person. The analysis of the results provided in Tables 8 

and 9 also implies that such independent decisions were more or less equally distributed among 

men and women. 

Having analysed the results provided in table 10, one can clearly notice that, as for the 

decisions regarding the everyday shopping, also in the case of purchasing durable goods, the age 

of those surveyed played a significant role in making the relevant decision in a household, and 

despite the fact the group of the youngest respondents was very scarcely represented again, the 

higher the age, the greater the inclination towards independent one-person decision making. As 

the age of those surveyed increased, one could notice a clear tendency of decrease in the 

percentage of households in which the decision was made collegially (replies b) and d) jointly). 

 

 

 

 

 



PURCHASE DECISION MAKING IN POLISH HOUSEHOLD 

149 

 

 

 

 

 

 

For the decision on the purchase of durable goods, one can also notice a trend of decrease 

in the percentage of households where such decisions are made by a single person as the 

education level increases (except for the group of people with post-secondary education the 

representatives of which, however, were very scarce). Due to a small number of respondents with 

basic education, it is also necessary to further confirm a far lower percentage of households in 

this group where the decision in question is made based on a joint analysis of the available offers 

(Table 11) 
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As for the everyday shopping decisions, one can hardly notice a clear correlation between 

the association with a social and professional group and the manner of making purchase 

decisions, except for a clearly larger inclination to make independent one-person decisions by old 

age pensioners and possibly more frequent cases of joint analysis of available offers among wage 

workers in the private sector as compared with the wage workers in the public sector. Other 

groups, save for the private entrepreneurs, who manifested a higher than average inclination to 

consider the available offers jointly, were too scarcely represented to draw definite conclusions 

(Table 12). 

In the groups of the households whose members gained income from PLN 600 to PLN 

3,000 per person, being represented by the largest number of people surveyed, to some extent, 

one can actually notice an increasing tendency to analyse the available offers jointly rather than 

to convince other family members about the legitimacy of the option chosen by a single person. 

Nevertheless, one would definitely not observe a significant influence of the income amount on 

the inclination to make decisions independently. 

With reference to the place of residence of those surveyed, the replies obtained were fairly 
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diversified. However, without further detailed examinations, it would be difficult to make any 

definite conclusions on the origins of those divergences. They may result from a correlation of 

the place of residence with one of the previously investigated features. 

 

 

4. Conclusions 

 

It seems that the survey results analysed are sufficient grounds for claiming that the 

democratic model of the purchase decision making, with regard to both the everyday shopping 

and buying of durable goods, will gradually become more and more popular in the Polish 

households primarily due to this model’s predominance in younger households. 
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PODEJMOWANIE DECYZJI ZAKUPOWYCH W POLSKICH GOSPODARSTWACH DOMOWYCH W 
ŚWIETLE  WYNIKÓW BADAŃ ANKIETOWYCH 

 
Streszczenie: 

 
W niniejszym artykule autor podjął próbę analizy problemu podejmowania decyzji zakupowych polskich 

gospodarstw domowych zarówno w odniesieniu do dóbr konsumpcyjnych codziennego użytku, jak np. żywność, 

napoje, artykuły chemiczne, kosmetyki itp., jak i dóbr trwałego użytku (nieruchomości, samochody, meble, sprzęt 

RTV i AGD itp.). Z jednej strony decyzje te są często podejmowane niezależnie przez jedną osobę reprezentującą 

dane gospodarstwo, a z drugiej do pewnego stopnia stanowią wynik wspólnych postanowień członków 

gospodarstwa. Z tego względu głównym zamierzeniem badania było określenie, czy struktura konsumpcyjna 

polskich gospodarstw domowych rozwija się zgodnie z tradycyjnym modelem, zakładanym w ekonomii 

neoklasycznej, czy też zaczyna dominować model demokratyczny. Badanie dotyczyło również siły oddziaływania na 

podejmowanie decyzji istotnych cech demograficznych, jak płeć, wiek, poziom wykształcenia, przynależność do 

grup społecznych czy miejsce zamieszkania. Wydaje się, że wyniki badań ankietowych stanowią dostateczną 

podstawę, aby stwierdzić, że demokratyczny model podejmowania decyzji zakupowych, zarówno w odniesieniu do 

codziennych zakupów, jak i kupna dóbr trwałego użytku, będzie stopniowo coraz bardziej popularny w polskich 

gospodarstwach domowych, przede wszystkim ze względu na jego przewagę w gospodarstwach składających się z 

młodych osób. 

 

Słowa kluczowe: gospodarstwo domowe, podejmowanie decyzji, zakupy. 


