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Previous research on family entrepreneurship has given relatively little consideration to the attitudes of 

a grounded-theory methodology, whose primary purpose is to develop theoretical underpinnings of 

consumer behaviour towards FEs. The paper is based on latent participant observation and individual 

in-depth interviews conducted in 2017. The findings indicate that FEs do not communicate their family 

identity explicitly and that consumers adopt ethnocentric attitudes towards FEs. Furthermore, young buyers 

for theory and business practice which are applicable beyond the Polish context.
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1. Introduction

further research into this area.

 

 

them and family firms.
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this paper is concentrated on individual buyers. While the evolution of 

much consideration.

in the current literature there is no consensus on a coherent and codified 

 

inter alia

decision premises.



 

2.2. Consumer Ethnocentrism (CET)

personality systems.
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produce outcomes that promote overall efficiency and labour productivity 
as they lead directly to cooperative behaviours that are conductive to 



 

other business partners is particularly important.
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1. Desk research with critical analysis  

2. Expert in-depth interviews 

3. Latent participant observation 

4. Consumer individual in-depth 
interviews with projective techniques  
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studies.
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individual characteristics and the characteristics of the community they 

research in various countries.

 



 

convenient location and time of purchase and finally the loyalty of buyers. 
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the place of merchandise production and doubts related to the proper 

dominated.

mentioned.

ad hoc

current representatives of the youth do not transfer all their communication 



 

in communication are product quality and proper price.
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analysis and may contribute to modern research and practice in the field 

value personalized direct relations.

selected research questions from the qualitative phases into research 

phase presented in the article can be used for a detailed preparation of 
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