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Abstract: The article presents results of critical theoretiead empirical analysis
of cooperation between Polish enterprises basedtwa models: made by
T. Ozawa and M.E. Porter, and followed by markeeerch concerning opportu-
nities to support cooperation of Polish enterpriseslish companies seem to opt
for confrontation as the main market strategy, hgson the development of one
company while worsening the position of rivals le¢ same time. The aim of this
paper is to show possibilities in supporting Polempanies to build their capa-
bilities, as well as identifying barriers, in traitisn from confrontation to coopera-
tion.

The article is divided into four parts. In the fifgart, the stages of development
of economy and enterprises in Europe are definatl véference to T. Ozawa
model. The analysis covers the internationally grgeed innovation indicators
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with regard to cooperation aspectth the second part, the authors analyse the
essence and forms of cooperation between compartiesthird part of the paper
concentrates on the market research of the supp@ans available for Polish
enterprises. In conclusion, a brief summary of tein findings was given, con-
cerning the opportunities and barriers of institurtal approach towards coopera-
tion between Polish enterprises.

In the paper, two types of research methods wezd:usethods of data collec-
tion and methods of organizing and processing imfation, especially methods of
systems, cause and logical analysis of institutisn@port.

Introduction

Companies which want to be effectively competitbrethe market do not
have to use only their own resources, knowledgmpetences and proce-
dures. They may also cooperate with external pestteeobtain solutions
from outside, through the purchase of patents enahdes, and above all,
through cooperation with other companies. This idéapenness is ex-
pressed by the concept of open innovation (Cheghrd2003). Innovative
enterprises are based largely on the cooperatitnather entities. Cooper-
ation in the field of innovation allows companias access mainly to
knowledge and technology. While cooperating, theralso a great poten-
tial for synergies, as partners learn from eackrot@ooperation in the field
of innovation can take place along the supply chaitlude customers and
suppliers in the joint work on the development efrproducts, processes,
and may relate to the scientific cooperation witltrepreneurs. Collabora-
tion between companies may include entities witna country, as well as
partners from different countries.

Due to the great importance of the entrepreneussldgvelopment in
the national economy, it is important to recognize activity of public
institutions in supporting initiatives of coopematibetween the enterprises
in Poland, apart from financial support. The stafj@evelopment of the
Polish economy slowly impacts on appearing newlehgés. At the be-
ginning of transformation the most important need dreation a strong
private sector in economy was an access to thdéataphis phase is not
finished, however, while gathering EU financinguse government’s guar-
antee schemes, the access of entrepreneurs taaxeurces of financing
increased very much, especially micro, small andiome entities. Policy
to support SMEs is carried out in many areas astitiional levels. On
the other hand, Polish legislation and activities focused on financial
demand and building innovation initiatives, whiambstantially provides
better access to finance of this group of actors.
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This article concentrates on the opportunitiestgswithin the activity
of institutions supporting entrepreneurs and itrermssessment. This re-
search arose on the basis of the literature webrtttical approach to coop-
eration issues and an analysis of the assumptiothganciples of opera-
tion of presented institutional programs and atiési

Method of the Research

In the paper two types of research methods werd: usstly, regarding
data collection and secondly, methods of organiaing processing infor-
mation. Especially the methods of systems, cauddamical analysis can
be enumerated.

Moreover, methods of description and critique &f literature (analogy,
deduction, induction and reduction) were used whkilelying Polish and
foreign papers, providing the view on existing gtmards of innovation in
the functioning of enterprises in the economy. &halysis covered then
the indicators included in European Innovation 8board, Exploratory
Approach to Innovation Scoreboard, Global Summayovation Index,
and STI indicators (Science, Technology and Innowt with regard to
cooperation aspects. The important aspect was agsis and synthesis of
the methods describing the input of cooperatioimtovation performance.
Within the process of analysis and selection soxaenples of the attitudes
to strengthen linkages between enterprises weradfddithin the selection
of such indicators, those factors which relate doperation with the as-
sessment of their performance in Polish market vaenatified.

By reviewing economic theories of T. Ozawa and MREtter exploring
enterprises’ behaviour on the market in the contéforms of cooperation
and by empiric research of opportunities and wdysupport available for
the companies by institutions, the authors makessthdy from two per-
spectives. First, they try to deduct if the entisgs are prepared to coop-
eration and have accurate opportunities given Isfitinional support.
Then, they describe the approaches towards inehaltsupport at the lo-
cal, regional and central levels considering coaip@n development of the
companies regarding the already existing help énattea of external finan-
cial sources or creating networks.
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Economic Development Level of Countries
Based on T. Ozawa’s Model

T. Ozawa’s model is a theoretical study explainiagan’s foreign direct
investments (FDI) at the early stage. The objeabifvéhis model is to ex-
plain FDI within a framework of comparative advagea specifically by
considering the factor endowments of the home astl ¢ountries (Ozawa,
1979, pp. 72-92). T. Ozawa observed developmeniapfinese foreign
investment, comparing to an American model, antkdtthat it requires a
different type of explanation. He noticed a shaetafjland and also natural
resources (especially energy and mineral resoussefyemovable scarci-
ties which would limit the prospects for industreadpansion. That is why
Japanese firms were compelled by necessity, cangsdke resource con-
straints at home, to extend their subsidiaries seas through direct in-
vestment (Phongpaichit, 1990, pp.15-16).

Ozawa underlined that FDI does not only transfeiita but a larger
package of resources, including technological andagerial assets which
are specific resources of the country of originstith a perspective, for-
eign investment, derived from technologically adseth country, can en-
hance the efficiency of the less developed couatryhe production of the
labor intensive goods. The objective of the inve&do increase the return
on its assets, since labor is more abundant ansl ¢heaper in less ad-
vancedcountry. The Japanese model shows that this typevelstment
creates trade by increasing the comparative adyanté less developed
country in the production of labor intensive godtls essential that in this
area the “Japanese style” has been opposed torigr investment in the
USA, a highly developed country, which substitutetign production to
trade. It is worth adding that the structure ofalsse investment did not
last and had evolved to become more comparabletmf other industrial-
ized countries. The Japanese economy does not itegamodel anymore,
as Japan largely invests in services and in teolitally sophisticated
sectors.

T. Ozawa summarizes his model as an “industry-cgplgroach”. Firms
relocate more or less mature industries abroadderao keep exploiting
some competitive advantage, while overcoming tleeemse of domestic
costs (Sachwald, 2013, pp. 47-49). It is eviderk.i®zawa's analysis, that
the framework can be applied to the cases of newlystrialized countries
(Miyamotoet al, 2011, p. 117).

Moreover, T. Ozawa formulated his economic develemimmodel as
consisting of four stages (Puchalska, 2010, p.:351)
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- stage 1 — the development is driven by factorsroflyction; it is char-
acterized by activity based on natural resourcéahbmr-intensive indus-
tries;

— stage 2 — investments-driven development; it israstiarized by the
production intermediates and capital goods andstfucture construc-
tion;

- stage 3 — innovation-driven development; arisesrwthe country is rich
in human capital and is manifested in researchviactand develop-
ment;

— stage 4 — wealth-driven development; it is charaxd by the devel-
opment of modern industries, flexible, diverse pritbn, using various
innovations.

Ozawa’s point of view can be used to discover dhffiees in the level
of development of the European countries in cortjanawith the ability to
cooperate. Cooperation is perceived as one ofrilierd of innovation. The
interesting results are presented by the Innovatitmion Scoreboard,
which gives the picture of a very little level afaperation between small
and medium enterprises in Poland. The measuremamiefvork used in
the Innovation Union Scoreboard analyses the pedoce of the EU in-
novation system and distinguishes three main tgpesdicators (the Ena-
blers, Firm activities and Outputs) and eight iren dimensions, captur-
ing in total twenty five different indicatdrsThey all together create Sum-
mary Innovation Index (Sll). The Member States deessified into four
performance groups based on their average innaovagoformance. Den-
mark, Finland, Germany and Sweden are “Innovateadérs” with their
innovation performance high above the EU averagestia, Belgium,
Cyprus, Estonia, France, Ireland, Luxembourg, Né&hds, Slovenia and
the United Kingdom are “Innovation followers” wigierformance above or
close to the EU average. “Moderate innovators” dassified below the
EU average innovation performance at relative perémce rates between
50% and 90% of the EU average. This group inclu@esatia, Czech Re-
public, Greece, Hungary, ltaly, Lithuania, Maltagldhd, Portugal, Slo-
vakia and Spain. “Modest innovators” are: Bulgatiatvia and Romania
with innovation performance well below the EU agg&lUS, 2014, p. 4).

! The Enablers capture the main drivers of innovafierformance external to the firm:
Human resources, Open, excellent and attractivearek systems as well as Finance and
support. Firm activities describe the innovatioresgths at the level of the companies,
grouped in dimensions like: Firm investments, Liggs & entrepreneurship and Intellectual
assets. Outputs cover the effects of innovatioivides in dimensions of Innovators and
Economic effects. See more in: IUS (2014).
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The most innovative countries perform very well @t dimensions:
from research and innovation inputs, through bussinanovation accom-
plishments up to innovation and economic effedtsS(12014, p. 6). Their
performance reflects a balanced national reseandhirmovation system.
Considerable differences between the Member Statis$ particularly in
knowledge excellence, internationalisation, andrass innovation coop-
eration. Particularly large differences are seeth@international competi-
tiveness of the science base and business innovediaperation as meas-
ured by aspect called Linkages & entrepreneurship.

In the dimension Linkages & entrepreneurship theoltion leaders
(Belgium, Denmark, Sweden and the UK) are perfoghime best. SMES in
these countries have more deeply rooted innovatagabilities as they
combine in-house innovation activities with joinhbvation activities with
other companies or public sector organisations. fEsearch systems in
these countries are also geared towards meetindetmand from compa-
nies as highlighted by high co-publication actasti

All the Modest and Moderate innovators achieve esdrelow the EU
average and Poland is performing relatively weaknegompared to the
other Moderate innovators. Within the Moderate irators the best per-
forming country (Greece) performs almost four tinggher than the least
performing country (Poland) (IUS, 2014, p. 16). Tiheovation perfor-
mance in Poland has only slightly improved betw2e@6 and 2013 and
due to more prompt growth of the EU, the relatieéigh performance has
been declining from 54% in 2007 to about 50% in2Ms the result Po-
land dropped from being a Moderate innovator ufl @6tL1 to be a Mod-
est innovator in 2012. Poland is performing belbe EU average for most
indicators. Relative weaknesses are: the numbBCaf patent applications
in social challenges, license and patent reventms fabroad. Relative
strengths of Poland lie in the category of non-Ri&Bovation expenditures
and youth with upper secondary level education. High growth is ob-
served for R&D expenditures in the business se@tmong declines in
growth are observed in measures like: number ahiative SME’s collab-
orating with others, number of new doctorate gréekiaSMES innovating
in-house and sales of new innovations (IUS, 20p41p6, 65).

As the most important aspect for strengtheningcti@peration of com-
panies it may be pointed out the indicator callee tinnovative SMEs
collaborating with others”. This indicator measuties degree of involve-
ment of SMEs in innovation cooperation. It is caesed as the share of
SMEs as the sum of SMEs with innovation cooperatictivities, i.e. firms
having any cooperation agreements on innovatiorradipas with other
enterprises or institutions within the three yeafrshe survey time. Com-
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plex innovations, particularly in ICT, often depeond the capability to
draw on varied bases of information and knowledgeto collaborate on
the growth of an invention. This indicator procesgée transfer of
knowledge between public research institutions @mdpanies or between
firms. For Poland, these indicators show the louest| comparing to the
CEE countries presented at Figure 1. It is limiieSMEs since almost all
large corporations are involved in innovation caagien.

SME’s innovating in-house indicator shows the sunSkIEs with in-
house innovation activities. Innovative firms arefided here as firms
which have launched new or significantly improvedducts or processes
either in-house or in combination with other firm#is indicator measures
the degree to which SMEs have innovated in-houke. ifidicator is lim-
ited to SMEs because almost all large firms inn@wzatd because countries
with an industrial structure weighted towards larfyens tend to do better.

Figure 1. Linkages and entrepreneurship performance acaptditthe Innovation
Union Scoreboard 2014

m SME's innovating in-house Innovative SMEs collaborating with others

Source: own calculations based on IUS (2014, pi832

A similar methodology was used to determine theb&lGummary In-
novation Index (GSlI), which in contrast to the Iufslex is based only on
the 12 indicators. Most of them are the same akanlUS, but there are
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also some differences. GSII index consists of fi@mplex components: the

potential, knowledge creation, innovation and gargaeurship (diffusion),

application, intellectual ownership (Arundel & Hatfiders, 2006, pp. 5-7).
However, both indicators have some disadvantageisfvin 2006 drew

attention of National Endowment for Science, Tedbgy and the Arts

(NESTA). According to it, these measures includentgascientific and

technological innovation, which in today's econaisiyot sufficient. This

method of measurement of innovation was specifictiie period of the
linear model of innovation. When innovation devalop accordance with
the interactive model, a method for measuring #well of innovation po-
tential of the economy should involve the aspeatisifg the large part of
innovation out of the R&D departments, includingrvimes (Zadura-

Lichota (Ed.), 2013, pp. 46-47). NESTA experts ajsestioned the eco-

nomic sense of expenditure on research and develaprarguing that

there is no evidence that these expenditures haveiluted to the growth
of prosperity. They criticize the meter, which e tnumber of patents as
not always effectively restrained by imitators, andarge part of them is

not of market interest (NESTA, 2015, pp. 20-21).

EIS indicators (European Innovation Scoreboard)ewd#veloped and
supplemented in the form of the EXIS indicatorsgBratory Approach to
Innovation Scoreboards) in 2005. EIS indicatorsensmpplemented then
by (Arundel & Hollanders, 2015):

— agreater concentration on regional level thahatiational level;

— a more diverse range of activities relevant forowation, such as indi-
cators of demand or innovation management, as agetharketing and
organizational innovations;

— the partial indicators in the thematic areas.

Within EXIS indicators the factors connected witholledge transfer
from universities to entrepreneurs or financialezsp, like venture capital
or institutional financial support were evaluatéawever, there is also
subindicator concerning the percentage of firmgeoating internationally
in the field of innovation calculated from separdtga for processing and
service sectors.

STl indicators (Science, Technology and Innovatian® determined on
the basis of data collected by Eurostat, to supgaditities within the inno-
vation policy at local communities. In 2010 The &wean Commission
considered these indicators as corresponding gldseinnovation policy
and being a key element of the initiative underolkration Union and the
European Research Area (ERA) and monitoring tood Burope 2020
strategy (European Commission, 2015b). Dependintpemlegree of com-
plexity they can be divided into four generatiodadura-Lichota (Ed.),
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2013, pp. 52-53). First-generation of innovatiotigyoinvolves the linear
development of innovatiorfrom R&D to the market. Indicators of this
kind sign the volume of input and correspond to tomcept of first-
generation linear model of the innovation systergating investments in
R&D sector, expenditure on education, capital egiares, staff research,
college graduates, technological intensity etc.

Second-generation innovation policy was declarihg existence of
multiple effectsoccurring in the innovation process, where innaragys-
tems are created in the form of patents, publinatiguality improvement,
number of new products or processes. Second-geneiaticators were
accompanied by calculating indirect expenses amd résults in R&D
activities.

Third-generation policy, which is currently carriedt, put innovation
in the centre of attention in areas such as relsgaducation, competition,
regional policyetc. Third-generation indicators focus on enriching set
of indices analysing research-based innovation.prhreary task is to rank
national benchmarking and capacity for innovatidhe biggest difficulty
is to follow the international comparisons and thelusion the services
sector, where the product is the process, not ctabjein benchmarking.

From the point of view of the aim of this articleetmost crucial is the
fourth-generation of innovation policy, which istaally at the early stages
of formation. In relation to the third-generatioit, is based on the
knowledge transfer, cooperation and networking iohd (Milbergs &
Vonortas, 2015, pp. 2-5). These indicators inclkgawledge and network-
ing. It is assumed that the current approach tosoreainnovation based on
measuring the company’s machinery and equipmetiteonumber of doc-
torates or patents is insufficient in the inforratieconomy. Knowledge
can be dignified using composite measures and eapg#rformance indi-
cators. Moreover, no organization is able to bewative in isolation. Pro-
duction of technologically advanced innovation rieggithe cooperation of
many companies. Proper assessment of network egortmased on
knowledge is possible, provided the knowledge efrilles governing net-
works. What may be helpful in this task are comigosidicators of net-
working, which should include such elements asatsgic partnership,
licensing of intellectual property, cooperation the field of R&D,
knowledge sharing or cooperation within the cluster

Indicators of the fourth-generation, the work oniakhis currently un-
derway, include (Milbergs & Vonortas, 2015, pp. ¥¥nowledge indica-
tors, network indicators and conditions for innoeas.

Knowledge indicators, which are still the subjecassessment methods
as the ways in which knowledge is developed andedmnated is more
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complicated than in the case of patents or gradui#itean be measured
only by composite indicators of investment in knedde and complex
indicators of achievement. Modern innovation camlyabe developed by
individual companies, therefore most innovatiortgine the cooperation of
many different organizations. In particular, thjgpkes to high-technology
industries.

The essence of the network is especially impomntatht regard to meas-
uring networking in the form of strategic partnépshicensing intellectual
property, informal cooperation and exchange of Wedge, individual
relationships between organizations (eg. clust&shtemporary networks
are not only regional but also a national, and eglebal. Conditions for
innovation include socio-economic policy, changesiémand, infrastruc-
ture, social attitudes, the patterns and culturamdvation, as well as eval-
uation of technology options.

Forms of Cooperation with Domestic
and Foreign Partners

Relations between partners can be described usikg Rbrter's model of
five forced. Although in the model he concentrates on intgraficompeti-
tive rivalry, two other strategies can also be eerated: cooperation and
avoiding competitors.

Rivalry (named also as confrontation or conflicEcars when one of
competitors feels the pressure or sees the oppiyrtionimprove his com-
petitive position. He can use such tactics aseptmmpetition, advertising
battles, product launches, and increased custoer@ice or warranties.
The intensity of competition varies depending dv&@ humber of competi-
tors, the assortment of products, frequency aneciéeness of launching
new products, the level of prices, technology usleel,degree of organiza-
tion of the sector, the scope of customer senéte, All the mentioned
factors determine the nature of competition ingbetor — when the level of
competition is weaker, it is easier to compete.aRj¥ combines positive
and negative elements. On the one hand, it carftrea for improvements
and innovations in the industry; on the other hanzhn be a destructive
force leading to a dangerous phenomenon — marksindmce. Making
observations on the behavior of firms in Poland;ah be said that it is
currently the dominant type of relationship betwbasinesses.

2 M.E. Porter shows forces that determine the coitiyeintensity and therefore attrac-
tiveness of an industry: threat of new entrantseah of substitute products or services,
bargaining powers of customers (buyers) and sugpiietensity of competitive rivalry.
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Figure 2. The five forces driving industry competition

new entrants

bargaining threat of new entrants
\ 4 .
ESZ,V;{;? bargaining powers

industry competitors | Of buyers
suppliers rivalry among
existing firms

< buyers

A
threat of substitute
products or services

substitute producter
services

Source: Porter (1980, p. 4).

Cooperation means business partnership with cotopeiin the indus-
try. Motives inclining companies to cooperate aveptotect themselves
against strong rivals, as well as the motivatioremtarge the competitive
potential of participants. Avoiding competitorsaistrategy for these enter-
prises who are not able to confrontation nor coa@n. They are weak
and have insufficient resources and competences torival or a partner in
business. These companies are active in a maikss.ni

Due to the fact that more and more business entitézide to imple-
ment the strategy of cooperation, it is worth thofw this phenomenon and
its forms. The most important forms of cooperatlmtween enterprises
industry include: monopolistic agreements, shartagreements, strategic
alliances, associations, joint venture, mergersauagplisitions (Gorynia &
tazniewska (Ed.), 2009, pp. 116-119).

Monopolistic agreements can be defined as any agmes between
businesses, which will exclude or restrict compmtitoy: limiting produc-
tion, fixing prices, dividing market, excluding enof a new competitor, or
restricting the use of new technologies. They Ugualse in an oligopolis-
tic industry. However, as monopolistic agreemerdgaydthe idea of fair
cooperation between companies, they will not bebgest of further analy-
Sis.

Short-term agreements relate to cooperation irouarfields, e.g. mar-
keting, corporate finance management, purchasirsgling policies.
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The form of cooperation with a much longer timeiban are strategic
alliances. They are negotiated between parties avisignificant competi-
tive potential in the industry. Alliances help tchéeve strategic objectives,
which may differ regarding participants. The maiotives to fix strategic
alliances are:

— entering new markets and starting cooperation méth partners;

— improvement of the financial condition and valuetloé company, in-
creasing profits, reducing costs;

— getting access to new knowledge, experience, téagyo

— rationalization of activities by making better ugaesources;

— strengthening companies’ position on the marketreiasing market
share;

— reducing risk.

B. Kozyra underlines that strategic alliances avedgopportunities to
gain knowledge and skills from partners, althoughay not always be the
benefit for both sides. Often before forming amaalte, companies clearly
define what part of their potential can be trarsféito the partner. In gen-
eral, in such cases they are divided evenly. Orteepartners shall trans-
fer modern technology, equipment as well as knogdednd employees’
training procedures, and in return receives e.gesgto cheaper labor or to
new markets (Kozyra, 2006, p. 53).

An export consortium is a special form of allianiteés a voluntary alli-
ance of firms with the objective of promoting theods and services of its
members abroad and facilitating the export of th@selucts through joint
actions. They are some of the least studied intieimaization networks.
However, they represent an attractive means ofcowaeing some of the
barriers that make internationalization difficult onpossible for many
entities, because they enable them to pool ressuhed may be scarce at
firm-level and exploit economies of scale withaegihg flexibility. For this
reason consortia are particularly suitable for endirms, whether they are
going international for the first time or trying acrease their existing de-
gree of internationalization. Members of exportsmniia retain their finan-
cial, legal and management autonomy. Firms are dhiles to realize their
strategic objectives by grouping into a separajallentity, which does not
imply a loss of identity for any member. By cooprg within an export
consortium, which combines the expertise and firsdmoeans of several
firms, SMEs can overcome the obstacles listed abodeeffectively enter
and develop foreign markets at reduced cost ahkd Aisthe same time,
members can improve their profitability, achievéogEncy gains and ac-
cumulate knowledge (UNIDO, 2003, p. 3). The maistable of the partic-
ipation in the consortium is a difficulty in chongipartners having similar
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motives of cooperation as those of other partidipéidoszewski, 2011, pp.
95-104).

It is also worth mentioning that export consortia @mmonly used on-
ly in some countries like Italy, Spain and Spaimeve their rapid devel-
opment was possible thanks to the strong suppgénized at the govern-
ment level.

Association can be concluded by small companiegjaveak position
on the market and small opportunities of develogm&hey do not have
a bargaining power with suppliers of raw materetsl production equip-
ment, banks and public institutions. Therefore,gbssibility to take part in
an association can help them to improve their jprsiin the market.

A joint venture is a legal organization that takes form of a short term
partnership in which companies jointly undertakigamsaction for mutual
profit. International joint venture is broadly dedid as joint venture that
involves countries from different countries coopi@ghacross national and
cultural boundaries (Yan & Luo, 2001, pp. 3-4). éelly, each entity
contributes assets and shares risks. They arevadety used by companies
to gain entrance into foreign markets. Foreign camigs form joint ven-
tures with domestic companies already present oe omarkets.
D. Campbell and A. Netzer point out that foreigmtpers generally bring
new technologies and business practices into tim yenture, while the
domestic companies already have the relationshipsraquisite govern-
mental documents within the country along with beemtrenched in the
domestic industry (Campbell & Netzer (Ed.), 2004, $-4).

Another significant form of cooperation are clustefccording to the
definition of M.E. Porter, clusters are geograptomcentrations of inter-
connected companies, specialized suppliers, semmiogiders, firms in
related industries, and associated institutiong. (@mniversities, standards
agencies, trade associations) in a particular fielt compete, but also
cooperate. Clusters are examples of cooperatidimeirsystem of the triple
helix — between the business community, the pusdictor and the higher
education institutions business (European Commis&015a). Clusters, or
critical masses of unusual competitive successitiqular business areas,
are a striking feature of virtually every nationedgional, state, and even
metropolitan economy, especially in more advancaibns (Porter, 2000,
p. 15; Porter, 1998, pp. 287-288). In working tbg@etSMEs can raise their
productivity, be more innovative, create more jabsl register more inter-
national trademarks and patents than they wouldldiee. The specificity
of clusters lies in the fact that companies beiogygetitors on the market,
at the same time work together in those areas,enther interaction is pos-
sible. In the literature, special term “coopetitiomas developed, joining
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together two words: cooperation and competitiorElmope there are some
branch networks known that help in the developnuntiusters: CLUS-
TERPLAST (joins 14 European clusters in chemical cta®,
ABCEurope (Advanced Biotech Cluster platform forr&e) and ENMC
(European Network of Maritime Clusters, joins 18stérs).

Finally, the last form of cooperation between gntiees — mergers and
acquisitions — may undoubtedly bring many advargagencerning either
bigger market share, reducing costs or gaining teshnologies, know-
how and other synergies (Megginsetnal, 2008, pp. 562-569). But due to
their character, in which the emphasis is put omagament and capital
control (Hooke, 1996, pp. 21-24; gekowiak & Lewandowski, 2009,
pp. 24-48), they might be treated rather as a fofricapital transformation
and in this sense it will be omitted in this paper.

Institutional Support of Companies at the Central,
Regional and Local Level

In the literature relating to entrepreneurship éssthere is much concern
towards financial and formal aspects of supporting entrepreneurs. In
this article, the authors want to focus on supfarthe companies, which
is concentrated on building the cooperation. Cariogrthe necessity of
enhancing the cooperation between the companiesauthors have to in-
dicate their development level as the strategieespf going forward in
their strategy. Therefore, a crucial role is plabgdhe institutions support-
ing their activities at different levels.

As most of the companies rise from small and mediired enterprises,
it is especially important to support their devetmmt at the local and re-
gional level. There are some organizations whigy phis role, declaring
consulting and integration of enterprises’ envirent At the Pomeranian
voivodship the leading examples are Pomeranian dRagjiChamber of
Commerce (Regionalna Izba Rozwoju Pomorza, RIGE) Romeranian
Development Agency (Agencja Rozwoju Pomorza, ARP).

Pomeranian Regional Chamber of Commerce is an iza#on of eco-
nomic self-associating voluntary entrepreneurs apey in Pomeranian,
West-Pomeranian, Warmia and Mazury, Kujawsko-Pomama and
Wielkopolska voivodships (RIGP, 2015). Statutoryiwaiies of the Cham-
ber are: representing and protecting the econamtécests of the members,
in terms of their activities, in particular withelState authorities, ensuring
and strengthening networking, exchange of expeeiemith domestic and
foreign business organizations, shaping and preamatihics in business.
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The aims of the Chamber are also: expressing timtoog on drafts of law
regulations regarding business, participation, utlde terms of the gener-
ally applicable provisions of law, in the draftinfjlegislation in this area,
presenting to the state administration bodies anlddal self-government
and political and social organizations, the infdlior® and assessments on
the functioning of the economy.

Pomeranian Regional Chamber of Commerce takestae part in giv-
ing opinions on such domestic and internationalilagns as: The Law on
Renewable Energy Sources, The Water Framework Bies@Assumptions
for water rights, Energy Road Map 2050, Polish Bpdvolicy, Transport
Development Strategy, Energy Security or Environmemd Water blue
print. It also actively takes part in the works BomeraniarRegional De-
velopment Strategy 2020, Long-term National Develept Strategy 2020
and Medium-term National Development Strategy 2Q075.

Pomeranian Regional Chamber of Commerce has aardlysgrowing
number of companies and organizations, admittingd® range of mem-
bers, more than 200 in 2015. These members arep remtrepreneurs,
small and medium-sized enterprises as well as langgortant companies
of the region (RIGP, 2015). Pomeranian Regionalnitiex of Commerce
also provides the Enterprise Development Fund. Rt@rpoint of view of
supporting the cooperation between the enterpiisgakes many initiatives
regarding agreements with national and internatiorganizations support-
ing the development of the companies and enhartle@igcooperation. The
domestic examples are: Gdynia Innovation CentreanGkl University of
Technology, Municipality of Gdynia, Academic Inctubis of Entrepre-
neurship, Kashubian Business Incubators, Europeagi@ss of Small and
Medium Enterprises. At the international level swdoperation is held
with: Lvov Chamber of Commerce and Industry, Bedtan Chamber of
Industry - Commerce Department in Mogilev, ChambeCommerce in
Antanarivo (Madagascar), Between Industry — ChamifeiCommerce
Chmielnick (Ukraine), Belgo-Polish-Luxembourg Chamiof Commerce
"Bepolux". Pomeranian Regional Chamber of Comméce member of:
Association of Chambers of Commerce of the BalBa,SRegional Office
of the Pomeranian Region in Brussels, Project Mamemt Association
Poland, Baltic Eco Cluster (BEEC), Maritime Clust®dansk Construction
Cluster, Malbork Tourism Cluster, what create mapyortunities to de-
velop cooperation between the members of the amespjoining the clus-
ters.

The interesting initiative of Pomeranian Regiondla@ber of Com-
merce in partnership with the Inter-Organizatiooli@&rity" in the Gdansk
Shipyard and Scientific Society for Organizatiord adanagement was
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implementing a project funded by the European $étiad (POKL 8.1.3)
"International cooperation element in the developmef Pomeranian
SMESs". Representatives of the Pomeranian entegphiad a possibility of
a free trip to Germany, the purpose of which wagproving the compe-
tence of Pomeranian enterprises in internationaperation, an increase of
organizational competences of managerial and teahstaff. In the study
visits participated the representatives of managermed highly qualified
employees Pomeranian small and medium-sized eigespoperating with-
in the industries of logistics, building, energyddnod.

Pomeranian Development Agency’s mission is worKmgthe harmo-
nious development of Pomerania, helping and engingaentrepreneurs,
business environment institutions and local autiesriand supporting initi-
ates and economic projects of regional significgdd®P, 2015). The main
objectives of Pomeranian Development Agency areoeraging entrepre-
neurship, assisting local authorities in the immatation of regional poli-
cy, supporting investment processes, handling Eidgypromotion of the
region of Pomerania and initiating and participgtin international coop-
eration projects.

Activities of Pomeranian Development Agency areiedrout in three
main areas. Firstly it is the implementation offigial support instruments
for small and medium-sized enterprises, secondbypporting the devel-
opment of entrepreneurship and thirdly, promotiérthe region and the
service for investors. Within the process of impdetation of financial
support instruments for small and medium-sized rpriges Pomeranian
Development Agency supports grant applicationsciwhincludes assess-
ment of formal and substantive documents, promoging providing in-
formation about the implementation of the grantgpams. It organizes
information meetings and training for local goveents, business institu-
tions and entrepreneurs in the delivery and setthidrof projects. Pomera-
nian Development Agency also monitors the implerggo of the grant
agreements, handles requests for payment of geswtensures technical
support for administrative grant programs. It takgs close cooperation
with the Polish Agency for Enterprise Developmehg Marshal's Office
and other institutions.

From the point of view of development of entreprasiip, Pomeranian
Development Agency provides SME research, suppofinancing expert
and innovative projects at an early stage of deretnt (through Equity
Fund of Pomeranian Development Agency).

Equity Fund of Pomeranian Development Agency waabéished on 1
January 2009 as a seed fund, involved in the oreand development of
technology companies with above-average potentiaWi rate, higher
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than the market level of investment risk. The furalsed from the sale of
company assets are invested in further innovativ&niess projects. The
creation of this Capital Fund was 100% financedHh®sy European Union
under Measure 3.1 "Capital for Innovation" InnovatiEconomy Opera-
tional Program for the years 2007-2013. The amafirdupport was 35
million PLN. The Fund's portfolio of 37 companiesablished in the years
2009-2013. The Fund is managed by the Departme@apital Invest-

ments ARP. In 2014 Capital Fund activities includagervision of corpo-
rate governance in portfolio companies, which takésaccount the provi-
sions of investment agreements and the provisibriseoPomeranian De-
velopment Agency policy Code of Commercial Compangipervision of

the activities of the operating companies throucfiva involvement in the
work of their organs, involvement in the operatiaisompanies, in order
to create synergies companies within the industrthe area of products
and sales, active management of individual comganyeemployees of the
department, in order to use their experience inagegy these types of
entities, support for corporate bodies in the psea# raising capital, main-
ly of the equity, preparation and implementatiorthed exit strategy of the
companies and conducting the process of sellingaisets of the fund /
asset the company.

Pomeranian Development Agency also provides caatsuit and in-
formation on the possibilities and procedures fier tise of European funds
and starting a business, implementation of projeotsed at promoting
entrepreneurship and supports fundraising for tivestment. Pomeranian
Development Agency plays an important role in raglopromotion and
offering services for investors interested in tlcévaty in Pomeranian re-
gion, it supports preparation and implementatiorthef promotion of the
region, through its own activities and joint auities province and publish-
ing regional economic and statistical information.

Pomeranian Development Agency carries out projaasiced from the
EU funds, which are designed to support the dewvedoyp of regional and
local entrepreneurship and the promotion of PomaraWith the imple-
mentation of the projects it works with regionalrtpars, domestic and
foreign.

The examples of projects supporting developmerhefenterprises by
Pomeranian Development Agency are: The Systemarh@tion and Eco-
nomic Information for Pomeranian Region, Model tk&gic Competence
Development Services, Pomeranian Economic ObsegaRomeranian
Business Forums, Business to Business — buildiptorm for coopera-
tion between private investors and smart entrepimsn®atent for Property,
project RespEn, Creative Business Network, Train&ipred Pomeranian
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companies, The Economic Promotion and Informatiomé&ania Province
(SPIlG), Design Your Profit, The International Marie Cluster (Inter-
MareC), Pomeranian Innovation Leader, PomeraniafiirG(Gryf Pomo-
rza), Pomeranian Entrepreneurship Council.

The institution cooperating closely with the entegeurs and investors
both at the central and regional level, is thegPolnformation and Foreign
Investment Agencywhich helps investors to enter the Polish market an
find the best ways to exploit the potentials avdéato them. It guides in-
vestors through all the crucial administrative &ghl procedures, provides
access to the multifactorial information relatimglé¢gitimate and business
problems regarding the investments, supports thapaaies in finding the
appropriate partners and suppliers, together wdth locations. In order to
run the service to investors, a network of Regiomadstor Service Centres
was established across Poland, having as their gjg@ncement of the
regional investor services quality. Such officeswa access to the latest
investment offers and to regional microeconomi@d@teir task is also to
strengthen relations and contacts between the tongeand local authori-
ties. Polish Information and Foreign Investment Ageis supporting such
initiatives like Go Global and Go China, enhancihg Polish investors in
creating opportunities and investing abroad.

The example of such regional approach may be Inag8bmerania Ini-
tiative, which was established in 2011 to link Hwdivities of all the key
players related to the operation of foreign investm Pomerania. The
members of the initiative are: Marshal's Offices tity of Gdansk, Gdynia,
Slupsk and Sopot, Pomeranian Special Economic Z8hesk Special
Economic Zone, InvestGDA and Pomerania Developnfgggncy, the
coordinator of the initiative. The statements ofestors considering the
region as a potential location for new projectsvslimat they appreciate the
opportunity to work with the regional institutioimsthe system of so-called
“one stop shop” (Invest in Pomerania, 2015).

An important effect of the activities of Polish émfation and Foreign
Investment Agency and its regional offices is tlxpamsion of Business
Services Sector (BPO/SSC/IT services) in Polandli{RA2015). Apart
from the evident advantages in creation of jobtcwaaand regional devel-
opment, it possibly creates the opportunity of tigling the cooperation
between business and science, as the new sitesaaly planned in the
cities and regions offering the wide range of higb@ucation institutions,
including universities, technical universities amdearch institutes. Invest
in Pomerania implemented also the project "Smarhd?eki Up" whose
aim was to improve the chances of young peoplaenabour market, giv-
ing the possibilities of training in the context thie priority of BSS ser-
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vices, such as BPO / SSC, ICT, logistics or pradactStudents realized
together with companies from the region the prgjeéstwhich they gain
professional qualifications which are currently thest sought after Pom-
eranian by employers on the labour market.

The central level institution is also Polish Agerioy Enterprise Devel-
opment (Polska Agencja Rozwoju Przebtsirczaci, PARP), which is a
government agency providing support to entreprenedthin the imple-
mentation of competitive and innovative projectgldclares as the primary
objective to develop the sector of small and medsized enterprises in
Poland. To support entrepreneurs financially, PARBs the government
budget funds and European Funds. In the 2007-264&B8dial perspective,
the Agency was responsible for the implementatibrmeasures under
three operational programmes, concerning Innovaigenomy, Human
Capital and Development of Eastern Poland (PARBP5R0

One of the main tasks of PARP is supporting expatich involves
strengthening of the competitive position of thdisPoenterprises on for-
eign markets and making it easier for SMEs to nak@acts with foreign
companies in their business. Therefore, PARP offalish SMEs an op-
portunity to take part in economic missions orgadiground the world,
cooperative exchanges and fair events. Enterpusepé Network, operat-
ing under PARP, arranges opportunities for theepmémeurs seeking part-
ners abroad to publish their company profiles i @ooperation Offers’
Database available for access by about 600 netwoits in the world.
Moreover, Enterprise Europe Network offers compnshes services cov-
ering information, training and analysis measurethée field of European
Union law and policies, business activity, accessdurces of financing,
internationalisation of enterprises, technologysfar and participation in
EU framework programmes.

Among many activities of Polish Agency for EnteggriDevelopment
there has been a special tendency since 2013, ke prajects which en-
hance entrepreneurs to cooperate with their busiegronment organisa-
tions and research units. These activities wereeaddd to enterprises un-
der the motto “Cooperation repays!” with the instents and programmes
that facilitate access to information, funding apartnerships (PARP,
2015). In 2015 Enterprise Europe Network at thesRohgency for Enter-
prise Development and Investment Promotion Sedtiaollaboration with
the Consulate General in Cologne, ZENIT GmbH, tbeaF Point for EU
Research Programmes, University of Warsaw and than€il of Research
Institutes launched a cooperative exchange desifpredompanies inter-
ested in implementation of joint Polish-German ectg under the EU
Framework Programme Horizon 2020. This programmeooiperation is
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addressed to research institutes and companiestfirerimnovative indus-
tries like: ICT, Energy and Environment, NMP (Nagainologies, Ad-
vanced Materials and Production) or Transportation.

The authors also emphasize a huge impact of Basp@arstwa Kra-
jowego (BGK) on supporting entrepreneurship in Bdlalt is the only
state-owned bank in Poland. Since its inceptiom BGK contributed to the
socio-economic programs, government programs asa government and
regional development. Currently, BGK both realiaed is the originator of
many programs for the economic development of Raigerprises (BGK,
2015). It is a pillar of the government's investimprogram, under which
long-term financing of investment projects are oiged, including in-
vestments of strategic importance for the nati@w@nomy and the inter-
ests of the state. It conducts programs to promperts and infrastructure
programs and develops system guarantees. It patid in the financing of
local governments, utility companies and healtte dacilities, as well as in
the implementation of programs related to the impneent in the housing
market and access to housing. It is the leadin@futien in the process of
consolidation of public finances and cash flow sgsin Europe.

BGK provides de minimis guarantegrogram, implemented in the
framework of the "Program to promote entrepreneapréfirough guaran-
tees and warranties BGK". It fits in two aspecte@odnomic policies of the
government in the context of a slowdown — counyetical and striving
for continuous improvement of working conditionsr fentrepreneurs.
Guaranteede minimisare very popular with entrepreneurs, evidencéef t
scale of the program is the numbemeheficiaries, more than 78,000 com-
panies. Since the beginning of the program by te & January 2015,
BGK de minimisaid granted a guarantee for a total amount of appr
17.34 bin PLN. With the guarantee ofda minimis banks granted loans
worth a total of approx. 30,88 bin PLN (BGK, 2015).

Before enteringle minimis guarantegsrogram, BGK secured by guar-
antees only working capital loans, related to finarfcing of the current
business activities. The analysis conducted byBE& showed that among
guaranteed loans BGK's most often used dependeprtividers and the
purchase of materials, having periodic liquiditplplems. As many as 42%
of them are from the commercial sector. BGK expdntiee program to
cover the investment activities, which was partidyl important also for
the manufacturing sector.

The program covers the majority of banks operatm@oland, which
makes this product available in every part of thantry. The process of
guarantees is still the same — the company apjaigzotection of BGK in
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the same bank where it takes a loan. The procedillegmain transparent

and business friendly. Basic conditions for newrgntees are:

— the purpose of the loan: investments or expensasafifiect the devel-
opment of the company;

— guarantees are granted for 24 months from 19 Noger@13 to

31 December 2015;

- the maximum amount of the guarantee is 3.5 min RUN§0% of the
loan;

— maximum warranty period is 99 months;

— commission rate for the given guarantee of 0.5%apeum.

According to the BGK, increased investment actitiéds a direct impact
on economic growth. The projected increase in edipares on fixed assets
for 2014 was 4.5 percent (BGK, 2015). But the soéldhe contribution of
investment in the acceleration of growth may betéchcompared to previ-
ous episodes of economic recovery after perioddavéidown. Particularly
affected by the negative effects of this factorl Wé SMEs, which was
directed towards a large part of the EU funds mm ¢lrrent term. In the
years 2006-2011 SME investments accounted for leetwl€ and 50 per-
cent of total expenditures of enterprises in Polamd about one-quarter of
all investment in the economy.

Instruments supporting entrepreneurs in accessindsfto finance de-
velopment in the period of low economic activitydamntil the launch of
funds under the new financial perspective can laagquees of repaying of
loans intended for broad investment objectives e standard investment
loans and working capital loans to finance curmexyenditure associated
with running investments (e.g. credit to finance MjAand other working
capital loans to finance development goals (expetizat affect the devel-
opment of the business such as. to create a ngeenpyoor upgrading an
existing one, the implementation of a new prodinttpducing a new pro-
cess).

The guarantees will facilitate access to finanamlly defined invest-
ment objectives as well- as the instrument is inadibg to the actual trans-
fer of funds — it will be an element containedhe hature of support that is
planned in the new financial perspective. It is oh¢he forms ofde mini-
mis aid granted under the permissible aid to coveoam lor investment
rotating micro, small or medium-sized enterpriss¥IEs).

Warrantyde minimisis not a cash grant and is not directly relatethé
transfer of funds entrepreneur, do not producetaxgonsequences.

For working capital loans guarantege minimis
— is granted for a maximum period of 27 months,

— protects up to 60% of the loan,
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- does not include interest and other costs assdardth the loan,

— is secured promissory note entrepreneurs,

— commission rate guarantees have been given is 6f5B& guarantee on
an annual basis.

For investment loans guarantde minimis
— is granted for a maximum period of 99 months,

— protects up to 60% of the loan,

— does not include interest and other costs assdordth the loan,

— is secured promissory note entrepreneurs,

— commission rate guarantees have been given is 6f%8& guarantee on
an annual basis.

The most important effect of tltkee minimisguarantee scheme is a posi-
tive impact on employment in companies. Raisingjtaadhl funds for the
development of companies through guarantees stapee@b cuts, and in
some companies allowed to increase it. It is esathéhat in all companies
which are members of the program it created a tdtapproximately 22.5
thousand jobs, which is noticeable in the scale sfizhe economy. A very
important conclusion also relates to the develogroéonompanies benefit-
ing from the guarantee. Almost 60% of them coulkenavestments as a
result of the receipt of the loan witle minimisguarantee, and by changing
the position of the company (BGK, 2015).

Moreover entrepreneurs who start business acsyitie well as entities
that exist on the market and have plans conceraisigdevelopment may
receive support from business environment institigti These institutions
are: entrepreneurship incubators including acadeomes, science and
technology parks and technology transfer centehgyTsupport aspiring
entrepreneurs since the inception of the idea éatera company up to
achieving market stability. Incubators’ employeegbasize that they offer
“space, knowledge and networking”. Incubators’ offeclude: lending
legal personality, bookkeeping, legal, tax, businésoft and hard skills
trainings) and IT assistance, access to officeagtfucture, promotion
through the website of the incubator, training amehtoring. Conferences,
trainings and seminars organized for entreprenatgsan excellent oppor-
tunity for them not only to get knowledge, but alsacquire new contacts
and find potential partners for the future coopematincubators and sci-
ence parks also offer help in finding partners anapplying for EU grants
to start a business. Moreover, they offer finanaidistance in the form of
capital investment in new business through the iaitun of shares and
recapitalization of the company by a co-investor.Ploland there are 46
entrepreneurship incubators, 50 academic incubaods42 science and
technology parks.
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Barriers of the Development of Cooperative
Relations in Poland

As it has already been said, innovation and cridatare the result of coop-
eration (Dzikowski & Tomaszewski, 2014, p. 385-39R)e weak position
of Polish enterprises in this area is caused bgtafssubstantial barriers.
Among them, psychical, mental, organizational, ifagbnal and market
barriers can be enumerated.

The most significant barrier of the developmentadperative relations
in Poland is low level of companies’ ability andllimgness to cooperate
with other entities. It remains a strong psychatagbarrier. This is mostly
due to the lack of confidence between institutiopattners in business.
This threat is enhanced by another obstacle —attie df skills in the field
of cooperation. The educational system in Polartugkly focused on the
individual achievements of students and requiresalitity to cooperate
(Zadura-Lichota (Ed.), 2013, pp. 46-47). Moreovbhg way of teaching in
Polish schools and universities does not motivatenyg people to work
together, as methods like case study are quitey/raeght adequately, even
though they often appear in the study programshdtuld be also under-
lined that students in Polish schools have problesitis acquiring and de-
velop soft skills like: building motivation, devgdimg creativity, supporting
initiatives, putting own goals, building self-camdince, expressing own
opinions and making confrontations with the poihview of others (Bizon
& Poszewiecki (Ed.), 2013, pp. 103-118). All aboestioned problems
contribute to limiting the dialogue between potahgiartners. The situation
is worsened also by the mental barrier — the |dckufficient knowledge
about the forms of cooperation that can be impléeteion the market.
Entrepreneurs do not know whether there are ckisted regional net-
works already established close to their area t¥igc They also ignore
the benefits the cooperation can bring and maylirésuhe transfer of
knowledge, diffusion of innovation and finally imasing the company's
competitive position. Finally, this low level oftansity of collaboration
consequently determines the degree of innovatigheoPolish economy.

Organizational barriers relate to the actual sta&fg@olish economy, in
particular poor formal relations between entitigsor cooperation of com-
panies in the field of R&D and superficial formsamfoperation in econom-
ic life.

Institutional barriers are associated in particméth the undeveloped
R&D sector, insufficient development of businessiemment, inefficien-
cies of central and local governments as well asducracy limiting access
to public funds.
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Finally, market barriers are connected with thedition of the Polish
economy and its competitiveness, and actual phiaieedbusiness cycle,
low level of innovation in the economy, low numhb#rpatents obtained
and limited financial resources (BOSSG, 2015).

Analysing barriers of the development of coopertiglations in Po-
land, one cannot forget the importance of actisitwvards supporting the
expansion of Business Services Sector (BSS) innBoli& it comes to job
creation and overall regional development, it magsibly generate the
profits for the economy. It also comes togethehwg¢neral opportunity of
tightening the cooperation between business arshsej as the new sites
are usually planned in the cities and regions offethe wide range of in-
stitutions of higher education, universities, tdachh universities and re-
search institutes. However, the assessment of thdgentages, coming
from this positive trend, is varied in the contexktbuilding innovation by
cooperation (PAlilZ, 2015). There are not so maxgmeples of such coop-
eration resulting in scientific publications, newt@nts or new start-ups.
There are few projects realised by universitiesstiogr with companies
placed in the same region and this opportunity khba strongly empha-
sized and enhanced. At the moment localization®fb Bentres is positive-
ly correlated with the presence of institutionshagher education because
of good access to graduates having professionaifigagons, which are
appreciated by employers on the labour market. & lierstill space for
creation and development of new ideas in teamwoslted by business
and science representatives.

Conclusions

While characterizing the position of Poland using model of T. Ozawa, it
has to be underlined that the level of economicibgment of Poland is
now between the second and third stage. This csiociican be made bas-
ing on the results of analyses of the Polish impod export structures in
1995-2012, as well as merchandise trade specializa#fter several years
of economic transformation, medium-skilled and testbgy-intensive
manufactures play the key role in the Polish econoamwadays. Moreo-
ver, there is a slow but a significant movementamis high-skilled and
technology-intensive manufactures. The path of egoo development in
Poland could be reached thanks to the increasdare of higher added
value industries, and technological sophisticafidiajewska & Buszkow-
ska, 2014, pp. 162-169). It means that the devedmpraf our country is
possible thanks mainly to investments, as wellragnessively to innova-
tions. However, conclusions made on the basisakesoards published by
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official offices, describing the stage of innovatidevelopment, underline
that Poland is performing below the EU averagenfost indicators.

From the point of view of M.E. Porter it should bBkso noticed that
Polish companies seem to opt for confrontatiorthasmain market strate-
gy, basing on the development of one company whilesening the posi-
tion of rivals at the same time. It looks, therefoas if Polish entities are
not ready or do not see necessities for cooperatittmnactual competitors.

In the context of tendency of entering the new etafydevelopment in
the future, involving the enterprises into wideoperation, the efforts of
organizations and institutions that are creatingyvagking forums of ex-
change, contacts and knowledge transfer have tgréatly appreciated.
Most of the institutions functioning in Poland wanlardly on the capital
facilities, making easier to get financing for t@mpanies, in the forms of
incubators, capital funds, guarantees for entezprislany of them are also
dedicated to ensuring the attractiveness of thistifotgions and the whole
country for potential investors, especially foremmes. Creating the oppor-
tunities for the companies in the form of easiereas to capital is a core
matter, taking into the consideration the stagdesfelopment of the Polish
economy, which is only twenty five years after thidestone of the trans-
formation. However, a step ahead is needed inutwed, which will allow
not only to collect capital, but also to convinaampanies to change their
strategic activity on the market from competitioncboperation. This must
be done in spite of the existing barriers in theeflgpment of cooperation
between enterprises, especially psychical, mentalanizational, institu-
tional and market ones. The possibility to suppletbe competitive po-
tential by joining resources and competences oérsé\entities, will con-
tribute to improvement of strategic and operatioaficiency, and thus
faster implementation of objectives and the achimm of outcomes. It
requires strong and wide support regional and akitstitutions in build-
ing efficient networks to gain results mentionedah Widespread coop-
eration between companies and thanks to the spml-effect, may contrib-
ute to accelerate Polish economy to the innovalioven stage.
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