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JOCTHU/KEHMUSA HEJIEM YCTONYUBOI'O PA3BBUTUA

Abstract

The essence of the category of social responsibility of business, its evolution and trans-
formation of approaches to education is defined. The role and importance of business
social responsibility for sustainable development is analyzed. The models of implementa-
tion of CSR models in the national dimension, at the local and regional levels are con-
sidered.

Keywords: corporate social responsibility, sustainable development, spatial develop-
ment, urban development.

Streszczenie
Zdefiniowano charakter kategorii odpowiedzialnosci spotecznej w biznesie, jej rozwoju i
transformacji podejs¢ do formacji. Analizowana jest rola i znaczenie spolecznej odpo-
wiedzialnosci biznesu dla zrownowazonego rozwoju. Uwzgledniono modele wdrazania
modeli CSR w wymiarze krajowym, na poziomie lokalnym i regionalnym.
Stowa kluczowe: spoleczna odpowiedzialnosé¢ biznesu, zrownowazony rozwoj, rozwoj
przestrzenny, urbanistyka.

AHHOTAIINA

Onpedenena CcywHOCmMb Kame2opuu COYUAIbHOU OMBEmMCmMEeHHOCmuY OusHecd, ee
9600YUSL U MPAHCHOpMayUs HOOX0008 K 00pazoeanuio. Ananuzupyemcs poib u
3HAYeHue COYUANbHOU OmeemcmeeHHOCmMU Ousneca Ona YCMOUYUBO20 PA3BUMUSL.
Paccmompenvt moodenu peanuzayuu mooeneti KCO 6 HayuoHaibHOM umepenuu, Ha
MECMHOM U Pe2UOHATbHOM YPOBHSX.

Knrwouesvie cnosa: ropnopamugHas COYUanbHAs OMEEMCMEEHHOCHb, VYCMOUYUBOe
paseumue, nNPOCMpPAHCMBEEHHOe pazsumue, 2padocmpoumesbCmeo.
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Statement of the problem in general outlook and its connection with important

scientific and practical tasks.

Using the terms “social responsibility” and
“sustainable development” as interchange-
able concepts is wide common. Although
there is a close connection between these
definitions, but these are different con-
cepts. Sustainable development is a gener-
ally accepted concept and common goal,
which gained international recognition af-
ter the publication in 1987 of the report of
the UN World Commission on Environ-
ment and Development “Our Common Fu-
ture” (Our Common Future, 1987). Sus-
tainable development refers to meeting the
needs of society, while meeting the ecolog-
ical constraints of the planet and not under-
mining the ability of future generations to
meet their own needs. Sustainable develop-
ment has three components — economic,
social and environmental, which are inter-
dependent. For example, the eradication of
poverty requires the promotion of social
justice and economic development, as well
as environmental protection. After 1987,
the importance of achieving these goals
was reaffirmed in many international fo-
rums, in particular at the UN Conference
on Environment and Development in 1992
(Rio de Janeiro Earth Summit, 1992) and at
the World Summit on Sustainable Devel-
opment in 2000 (United Nations Millen-
nium Declaration, 2000).

Social responsibility is directed to the or-
ganization and concerns its responsibility

to society and the environment. Social re-
sponsibility is closely related to sustainable
development. Since the idea of sustainable
development lies in economic, social and
environmental goals that are common to all
people, it can be used to unify the broad ex-
pectations of society, which organizations
that want to act responsibly need to take
into account. Thus, as an overarching goal
of social responsibility, an organization
should considered a contribution to sus-
tainable development. The principles,
practices and main themes of social respon-
sibility form the basis for the practical real-
ization of social responsibility in an organ-
ization and its contribution to sustainable
development. Decisions and activities of a
socially responsible organization can make
a significant contribution to sustainable de-
velopment.

The goal of sustainable development is to
achieve the sustainability of society as a
whole and the planet. It does not concern
the sustainability or continued existence of
any particular organization. The sustaina-
bility of an individual organization may or
may not correspond to the sustainability of
society as a whole, which is achieved by
solving social, economic and environmen-
tal problems within an integrated approach.
“Sustainable consumption”, “sustainable
resource use” and “sustainable lifestyle”
are applicable to all organizations and refer
to the sustainability of society as a whole.
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Analysis of latest research where the solution of the problem was initiated.

As a result of the evolution of theoretical
views on the of business ethics nature, cor-
porate citizenship and social responsibility
in the papers of Western Scholars such as
H. Bowen (Bowen H., 1953), K. Davis
(Davis K., 1960), A. Carroll (Carroll A,
1979; 1991; 2003) and others, the scientific

Aims of paper. Methods.

The purpose of the study is to determine the
category of social responsibility of busi-
ness, its interdependence with sustainable
development.

In the research, the commonly used in eco-
nomic science methods were applied: the-
oretical, comparative and retrospective

concept of Corporate Social Responsibility
(CSR) was formulated as a justification of
the need a responsible business relation-
ship with society and the environment.
However, an in-depth study of CSR in the
context of sustainable development is
needed.

analysis — to reveal the theoretical founda-
tions of CRS; generalization — to improve
methodological approaches to the analysis
of the CRS concept within sustainable de-
velopment.

Exposition of main material of research with complete substantiation

of obtained scientific results. Discussion.

The concept of corporate social responsi-
bility was formed in several stages. There
are many approaches as to periodization,

but also to the actual definition of this cat-
egory (Fig. 1).

Figure 1. Evolution of the CRS concept

Concept of consolidated (common, communitarian) ]
social responsibility

Concept of corporate social activity

Source: compiled by the authors.

During the basic concept of corporate so-
cial responsibility, CRS was seen as com-
pliance with the economic, legal, ethical
and discretionary expectations that society
places on the organization in the given pe-

Consept of corporate social susceptibility

| S

Basic CSR consept ]

riod of time (Carroll A., 1979). Then, dur-
ing period of corporate social responsive-
ness concept, was suggested that the idea
corporate social acceptance is managerial
in nature and approach, and its advocates
focus on managing company relationships
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with society (Frederick W., 1994). On the
next stage, were determined that corporate
social activity depends first and foremost
on the personal values of decision makers
in the organization; at the same time, cor-
porate social acceptability, as an element of
a complex model of corporate social activ-
ity, is considered in the broad context,
namely: the component of corporate cul-
ture as a system based on the respective
values and norms (Swanson D., 1995). And
during the fourth period were suggested
that consolidated (common) social respon-
sibility denies the domination of individual
and collective egoism, instead, it assumes
the equal responsibility of all social part-
ners.

There is a proposal to combine the diver-
sity of interpretations of CSR y with four
approaches: instrumental, from the point of
view of political influence, from the point
of view of social requirements and ethical
approach (Frans Paul van der Putten,
1995).

The issue of CSR, according to K. Davis,
should be considered simultaneously at the
theoretical and system levels in the mana-
gerial context. The real decisions in the
plane of social activity are taken by the
businessman, and the institution of owners
defines only the cultural framework, direc-
tions of activity and specific interests (Da-
vis K., 1960).

K. Davis was one of the first scientists who
made an attempt to link CSR with the com-
pany's development strategy and substanti-
ated the possibility of obtaining a long-
term economic effect from making socially
responsible decisions in business.

J. McGuire, in his studies, states that “the
corporation has not only economic and le-
gal obligations, but is responsible to soci-
ety” (McGuire J., 1963).

In turn, Sethi S. specified the content of
CSR, pointing out that the theory “involves
the elimination of corporate actions at a

level that meets the prevailing social
norms, values and expectations” (Sethi S.,
1975).

Later, Carroll A. provided this model of the
completed form, according to which CSR
represents a multi-level responsibility that
can be presented in the form of a pyramid.
Being at the core of the pyramid, economic
responsibility is directly determined by the
company's basic function in the market as
a manufacturer of goods and services that
enable consumers to meet the needs and
profit. Legal responsibility implies the
need to comply with the requirements of
the law in the conduct of business. Ethical
responsibility requires that the business
conforms to the expectations of society, not
provided for in the relevant legal norms,
but based on norms of morality. Philan-
thropic responsibility prompts the com-
pany to take action aimed at supporting and
developing the welfare of society through
voluntary participation in the implementa-
tion of social programs. At the same time,
economic and social responsibility is man-
datory for business, ethical responsibility is
the expected society, philanthropic — only
desirable (Carroll A., 1991).

One of the fundamental factors in the evo-
lution of views on the CRS issue was the
research on sustainable development and
the ideas of social partnership. Conceptual
foundations of the modern approach to the
interpretation of the CRS were laid in the
work of American economist G. Bowen
(Bowen G., 1953), in which the author for-
mulated the doctrine of social responsibil-
ity as a duty of businessmen to implement
such a policy and make such decisions that
are priorities in view of the ethical values
and goals of the development of the whole
society.

Much later Schwartz M. et al., introduced
a new interpretation of the model of social
responsibility of business, where the pyra-
mid is changed to the Venn diagram, which
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allows a certain way to track the interaction
of economic, legal and ethical responsibil-
ity (Schwartz M. et al., 2003).

According to 1ISO 26000, the CSR is deter-
mined through the following aspects: the
responsible attitude of any company to its
product or service, to consumers, employ-
ees, partners; active social position of the
company, consisting of harmonious coex-
istence, interaction and constant dialogue
with the society, participation in solving
the most acute social problems. Conse-
quently, this concept encourages the com-
pany to take into account the interests of
the society by taking responsibility for the
impact of the company's activities on con-
sumers, stewards, employees, the commu-
nity and the environment in different ways
of its activities. An important attribute of
corporate social responsibility is effective
corporate governance, high reputation of
the company, participation in social pro-
grams, stable development of the company
(1SO 26000, 2010).

Very interesting approach was suggested
by Ukrainian scientist Kulieshova L. She
see such Directions of implementing of
CSR as: Administrative (developing a
clear, transparent program of anti-crisis
measures to address social, labor and eco-
nomic problems); Economic (implementa-
tion of state regulation of prices for food-
stuffs and other socially significant needs,
reduction of taxes on income and value
added, increase of depreciation rates; pro-
vision of state guarantees for loans, first of
all, for socially active enterprises; provid-
ing socially responsible companies with re-
gional preferences in the form of preferen-
tial land allocation, building permits, etc.;
strengthening the practice of voluntary and
effective pooling of state and business re-
sources for implementation of individual
social programs and solving environmental
problems); Moral-psychological (support

for the international exchange of experi-
ence in the sphere of CSR, attracting for-
eign companies to this work; dissemination
of the idea of positive CSR practice and the
interaction of government and business
companies among the population through
business promotion programs, competi-
tions, social business projects, exhibitions,
mass media; the formation of a positive im-
age of a socially responsible company by
regional authorities; introduction of CSR
theory and practice in business schools,
universities and other educational institu-
tions; introduction of new professions in
CSR sphere) (Kulieshova L., 2013).
Suprun N. while referring to 1SO 26000,
put attention to such a fact, that CRS has
such fundamental principles, which, at the
same time, are defined its strategic goals,
such as: production of quality products and
services for consumers; investments in the
development of production and human po-
tential; strict compliance with the require-
ments of the legislation (tax, labor, envi-
ronmental); building good-neighborly and
mutually beneficial relations with all stake-
holders; concept of business, aimed at in-
creasing national competitiveness; taking
into account public expectations and gen-
erally accepted ethical standards in busi-
ness practice; the formation of civil society
through partnership programs and social
development projects (Suprun, 2013).
According to Kytsiuk I. CSR does not stay
in one place. Its evolution occurs in accord-
ance with new global challenges to Sus-
tainable Development. There are many
Drivers of CRS, so more and more compa-
nies all over the world are interested in fol-
lowing this rules and principles in their
business operations, while demonstrating
the responsibility for their impacts on soci-
ety. An effectively adopting CSR requires
developing a strategy for its implementa-
tion. Furthermore, it requires assistance
from the state, which should recognize
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CSR as a desired behavior for domestic en-
trepreneurship and develop a complex of
incentives and measures for CSR dissemi-
nation and popularization in society
(Kytsyuk 1., 2017).

Although, the introduction of CSR in the
business activities of companies creates
opportunities for optimizing the develop-
ment strategy through risk prevention (so-
cial, economic, environmental, legal); in-
crease sales volumes and market share;
motivation of company employees; optimi-
zation of operational processes and reduc-
tion of production costs; improvement of
the investment climate; harmonization of
relations with the business environment,
government structures and non-govern-
mental organizations; improving financial
and economic performance (Suprun,
2013).

One of the strong connections between
CRS and sustainable development is UN
Global Compact, which is focused on real-
ization of practical ways of solving modern
problems of globalization with the purpose
of maintenance of sustainable development
taking into account interests of all inter-
ested parties. By joining the Treaty, the
company or the government become mem-
bers of the global community, which, with-
out violating the principles of competition,
implements the principles of social respon-
sibility not only at the national but also at
the regional and global levels (UN, 1999).
The European Commission considers CSR
in the context of the sustainable develop-
ment of the region and the Strategy of the
European Commission on Corporate So-
cial Responsibility (CSR) 2011-2014:
faster, higher, stronger (COM, 2011).

O. Sokhatska, states that the concept of
sustainable development embodied in the
strategy of responsible entrepreneurship
acquires an entirely different dimension:
the focus of its interests is gradually shifted
from social relations to the process of

forming companies competitive ad-
vantages and increasing the level of man-
ageability of enterprises (Sokhatska O.,
2007, p. 88).

As we see, CRS concept is seen as instru-
ment for SDSG achieving. Thus, important
to determined how CRS can be integrated
to the sustainable spatial development in
different countries. Sharing and imple-
menting of best practices of CRS in such
perspective can be seen not only as a means
of achieving the SDSG, but an element of
strategic governance of sustainable devel-
opment.

The definition and optimization of the sus-
tainable development strategy implies the
construction of a national CSR model
based on the same rules of social responsi-
bility for all participants in social interac-
tion: from the state to the consumer. Taking
into account the importance of introducing
CSR standards as a basis for sustainable
development, the main priority of the state
regulatory policy should be to improve the
legislative framework aimed at creating le-
gal principles for encouraging companies
and organizations to develop social respon-
sibility strategies (Sokhatska O., 2007, p.
89).

Based on the experience of the European
Union, four types of national CSR policies
can be identified as follows: 1) partner
(Scandinavian model); 2) community busi-
ness (British model); 3) sustainable devel-
opment and society (model of German-
speaking countries and France); 4) Agora
(Mediterranean model). This typology re-
flects the convergence between applied
government approaches and real actions in
the area of corporate social responsibility
development, as well as between the na-
tional corporate social responsibility policy
and the involved actors (Albareda L. Et al.,
2007).
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CSR in local self-government requires an
integrated system of relations, interrela-
tions and joint coordinated active actions,
among which the positive social position of
each representative of the local community
of society, representatives of the authori-
ties and economic entities, identification of
their behavior to enrich the common social
values prevails, the ability to increase so-
cial contributions to socially significant ac-
tivities, willingness to take responsibility
for their own and joint actions to society.
CSR in local self-government is not a

Conclusions.

Consequently, the concept of CSR and sus-
tainable development was actually formed
and developed in parallel. That is why they
should be considered as complementary
categories. Sustainable development, in-
cluding sustainable spatial and sustainable
urban development, is impossible without
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