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ZRODLA WIEDZY O BREXICIE
A OCENA DZIALAN INFORMACYJNYCH WEADZ POLSKICH
I BRYTYJSKICH WSROD POLAKOW MIESZKAJACYCH
W ZJEDNOCZONYM KROLESTWIE

The background of the problem analysed in the article is Brexit and its mediatization, consisting
of an attempt to shape social reality through the media. The UK’s decision to leave the EU was
an important issue for Polish migrants in the UK. This community is an important research field
because it is one of Europe’s largest and most active. The reason for undertaking the research
was the importance of the impact of information on the decisions of individuals and the diverse
policies and information activities of Polish and British authorities. The article aims to determine
the sources of knowledge about Brexit and to analyse the assessment of information activities
carried out by Polish and British authorities in the opinion of Poles living in the United Kingdom.
A quantitative sociological study was conducted in September and October 2019 using a survey
questionnaire based on a deliberately selected sample of 620 Poles living in London, Oxford and
Swindon. These cities differ in terms of social structure, living conditions and standards, and
the nature of the work undertaken by migrants from Poland. The procedure of comparing means
(ANOVA) is used in the statistical analysis. It was found that Polish information activities were
more often negatively assessed than British ones, and that both media and non-media sources of
knowledge influenced this assessment.

Keywords: information activities; sources of knowledge; media and non-media communication;
Brexit; migration

Ttem analizowanego w artykule problemu jest brexit i jego mediatyzacja polegajaca na prébie
ksztaltowania rzeczywistosci spotecznej za posrednictwem mediéw. Decyzja wyjscia Wielkiej Bry-
tanii z EU byla wazna kwestia dla mieszkajacych tam polskich migrantéw. Spolecznosé ta jest
waznym polem badawczym, gdyz miedzy innymi nalezy do jednej z najwiekszych 1 najbardziej
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aktywnych w Europie. Przestanka podjecia badan bylo znaczenie wpltywu informacji na decyzje
jednostek oraz zréznicowane polityki i dziatania informacyjne polskich i brytyjskich wiadz. Celem
artykulu jest ustalenie Zrédet wiedzy o brexicie oraz analiza ocen dzialan informacyjnych reali-
zowanych przez polskie i brytyjskie wtadze w opinii Polakéw mieszkajacych w Wielkiej Brytanii.
Tloéciowe badanie socjologiczne przeprowadzono za pomoca kwestionariusza ankiety we wrze$niu
1 pazdzierniku 2019 r. na dobranej celowo prébie 620 Polakéw mieszkajacych w Londynie, Oks-
fordzie 1 Swindon. Miasta te réznia sie pod wzgledem struktury spotecznej, warunkéw 1 poziomu
zycia oraz charakteru pracy podejmowanej przez migrantéw z Polski. Przy analizie statystycznej
postuzono sie miedzy innymi procedura poréwnywania $rednich (ANOVA). Ustalono, iz polskie
dzialania informacyjne byly czeSciej negatywnie oceniane niz brytyjskie, a wplyw na te ocene
miaty zaréwno medialne, jak i pozamedialne zrédla wiedzy.

Stowa kluczowe: dzialania informacyjne; zrédta wiedzy; komunikacja medialna i pozamedialna;
brexit; migracje

I. INTRODUCTION

The precedent of Brexit sparked a debate on its various consequences,’
including information activities and the influence of information sources on
the assessment of how the main domestic and foreign events were covered.
Shortly after the result of the 2016 referendum on the departure of the United
Kingdom of Great Britain and Northern Ireland from the European Union,
commenting on the fierce referendum campaign and the coverage of issues
such as Brexit-related gains and losses,? editor-in-chief of The Sun remarked:
‘So much for the waning power of the print media’.? Made by a journalist of
the UK’s best-selling newspaper, this comment on the results of the Brexit re-
ferendum opened a new space for debate on the public’s sources of knowledge
about current events, their impact on the direction of the changes taking place,
and the assessment of information activities undertaken by the authorities.
The phenomenon of Brexit can be viewed much more broadly than merely as
a political referendum decision of the British people.* A factor that played
a key role in the Brexit scenario that is now underway is technological chan-
ges associated with social media.? It is directly pointed out that the mediati-
zation of Brexit contributed to the shaping and influencing of public opinion.®
This article contributes to the debate about the role of information sources in
the building or development of knowledge about Brexit in the community of
Poles living in the United Kingdom, and about the influence of this knowledge
on the assessment of information activities undertaken by the British and Po-
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lish governments. The system of information activities should be understood
as an area of public debate between the individual and the authorities, and as
an area in which public opinion is formed. In this case, information activities
take place at the interpersonal, institutional communication, and mass com-
munication levels.” Effectiveness should be understood as the ability to reach
different types of target audience in order to establish interaction.® One of the
ways of measuring the effectiveness and efficiency of information activities is
the ‘public information model.” The model assumes that the main purpose of
information activities is to disseminate information, which should be reliable
and true.® Therefore, an attempt was made to determine whether and to what
extent the assessment of information communication effectiveness differed
depending on the sources of knowledge that information came from.

The primary setting where the individual experiences various forms of
information communication is not the mass media but the family, which is
the main vehicle and transmitter of the rules governing the use of language,
both verbal and nonverbal.’® Socialization processes take place not only in pri-
mary groups but also in the individual’s wider environment.!! In other words,
through communication, both institutional and non-institutional factors can
shape the individual’s knowledge and opinions. They take the form of direct
or indirect influence on what people know and think about the current events
taking place in society. Apart from family members, non-media actors of infor-
mation communication can be friends, the work environment, or even mem-
bers of the clergy.!? This results in individual selection of information sources,
amounting, to some extent, to the choice of social communication methods.
It therefore seems reasonable to inquire into the non-media sources of know-
ledge about the reality surrounding the individual and into their effect on
the individual’s assessment of information activities undertaken by various
institutions. For this reason, the present empirical study included questions
about the non-media sources of knowledge from which respondents derived
information concerning Brexit, which was still in progress at that time, and
which may have influenced their assessment of the information activities un-
dertaken by the Polish and British authorities.

The article first outlines the characteristics of the information activities
of the Polish and British authorities. Subsequently, the purpose and subject
of the research are defined, the sample is described, and the method is briefly
characterized. Next, the research results are presented, with a focus on those
concerning the perceived influence of the media on the formation of knowledge
about Brexit. The article ends with a discussion and conclusions.
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The text aims to discuss the sources of knowledge about Brexit among Po-
les living in the UK and to assess their opinions on the information activities
carried out by the Polish and British authorities. The very topic of the UK
leaving the EU has become important not only for the British and Polish pu-
blic but also for experts in the fields of economics, sociology, politics, and law.
As Polish migrants are one of the largest national minorities in the UK, their
attitude towards Brexit seems to be an important issue. The dynamic growth
of economic migration to Britain after Poland’s accession to the EU in 2004 re-
sulted in the emergence of a relatively large community of Poles built around
their socio-cultural system — a community that is of considerable significance
for the functioning of British society.'® Despite concerns about the effects of
Brexit, one third of Polish migrants plan to stay in the UK.'* Until 2015, Po-
lish foreign policy was based on a strategic partnership with Germany and on
the recognition of its leading role in Europe. The year 2015 marked a change
in that policy, with the United Kingdom becoming a strategic partner. Poland
and the UK shared similar views on the functioning of the EU, policy towards
the Russian Federation, EU energy policy, and the methods of solving the
migration crisis.!® All these facts support the argument that Polish migrants’
assessment of Brexit-related information communication should be regarded
as an important issue for research to address.

The information strategies of the British authorities regarding Brexit dif-
fered from those implemented by Polish authorities. From the beginning, the
British took informational steps to minimize the impact of their ‘divorce’ from
the EU on the functioning of the UK. Information activities in the UK concer-
ned topics such as working out the terms of withdrawal from the EU, setting
transition periods between the current deal and the new one, setting gene-
ral principles for future trade cooperation covering the financial and network
sectors, maintaining the Common Travel Area with the Republic of Ireland,
and avoiding a ‘hard border’ in Northern Ireland.!® One of the most important
British information activities (and the most expensive one ever in the UK)
was the ‘Get Ready for Brexit’ campaign, using various types of media (inclu-
ding television, social media, and billboards), which the British government
launched in August 2019, a few weeks before the research presented in this
article was conducted. The campaign aimed to provide information to British
companies, British citizens, and people permanently residing in the UK on
how they should prepare for the country’s withdrawal from the EU, regardless
of the outcome of the negotiations. The 2020 report by the British Parliament
emphasized that the campaign had made the public more aware of the prac-
tical consequences of the UK’s departure from the EU; however, the report
did not support the conclusion that after the campaign British society was
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more prepared for post-Brexit reality.’® For many years, the British media
had been the main opinion-forming source of knowledge about the UK’s pos-
sible withdrawal from the EU.' The so-called Project Fear, which consisted
in using the media to arouse resentment against the EU, was actually started
much earlier in the 1990s by Boris Johnson, the then-Brussels correspondent
for The Daily Telegraph. His journalistic accounts became a media symbol of
Euroscepticism in the UK.?°

In the case of the Polish authorities, Brexit-related information activities fo-
cused on two main areas. The first of these concerned protecting the interests of
the Polish state and the interests of Polish citizens living in the UK. The second
area was the political aftermath of Brexit, with a focus on how Europe would re-
act to UK decisions. A considerable challenge for Brexit information policy was
the main negotiation principle that nothing was agreed upon until everything
was agreed upon. In other words, individual negotiation points could not be
settled separately. This made the communication of information complicated,
as the negotiations were conducted in stages. Nevertheless, the information ac-
tivities of the Polish authorities were aimed at providing citizens, businesses,
stakeholders, and international partners with the clearest possible information
on the direct effects of the UK’s withdrawal from the EU.%

The aim of the empirical social quantitative research presented in this
paper was to determine how respondents’ assessment of the effectiveness of
information activities depended on the different sources of information they
used. Information activities become effective when appropriate tools are ap-
plied and when the recipients’ informational needs have been identified.??

The subject matter of the project presented in the article is information
about Brexit. Information should focus on facts, but the UK’s departure from
the EU became a topic full of tension and controversy at the time. This state
of affairs became an incentive to publish information in the public space in
a way that was guided by and focused on emotions and public moods. Pu-
blic opinion was often misinformed.?* Due to the complexity of the negotiation
process, access to information on issues such as the future impact of Brexit
became limited. Both the Brexit campaign itself and subsequent information
activities failed to provide much important information, including the deta-
ils of the legislative path towards the implementation of the new post-Brexit
reality and even the specific date of Brexit, regardless of whether it would be
‘hard’ or ‘soft.” The lack of accurate and reliable information meant that the
media speculated rather than reported, and the public seemed to be perpe-
tually concerned about the uncertainty. The research problem addressed in
this study is also related to the image of the UK itself at that time. The Brexit
campaign focused on building the idea of the British nation as sovereign and
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independent. It was emphasized that the British did not have to subordinate
their decisions to any international obligations and did not need an agreement
with the EU. Moreover, the campaign highlighted the identity aspects of so-
vereignty. Upholding the ideology of independence as such and independence
from the EU became one of the most important themes of the Brexit campaign.

Based on the above, the following research questions were formulated:

— What media sources of information do the respondents derive their
knowledge about Brexit from and to what extent?

— What other (non-media) sources of information do the respondents deri-
ve their knowledge about Brexit from and to what extent?

— What is the respondents’ assessment of Polish information activities
concerning Brexit?

— What 1s the respondents’ assessment of British information activities
concerning Brexit?

— What is the influence of the sources of information about Brexit on the
respondents’ assessment of the information activities undertaken by the Po-
lish authorities?

— What is the influence of the sources of information about Brexit on the
respondents’ assessment of the information activities undertaken by the Bri-
tish authorities?

II. METHODOLOGICAL ASSUMPTIONS

The analyses discussed below are based on the aggregate results of a qu-
estionnaire-based empirical study. The study was conducted in September and
October 2019, in three cities: London, Oxford, and Swindon. These three loca-
lities differ in terms of urban structure, living conditions, standards of living,
and the character of work taken up by migrants from Poland. The method adop-
ted — purposive sampling — seems optimal in the conditions of migration, which
make it difficult to reach every respondent on an individual basis.?* Expert
(purposive) samples have been successfully used on numerous occasions in the
social sciences, for example in empirical studies aimed at forecasting changes
on different planes of social structure. It should be noted that empirical studies
on migrants are very often conducted on expert samples. Although the results
of such studies must not be generalized, the analysis of the presented aggregate
data undoubtedly indicates certain trends in the examined population.?®

1. Sample
The quantitative cross-sectional study included 620 adults. The largest

number of participants (46.5%) were 31 to 40 years old. The majority of the
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sample (62.6%) were women. The vast majority of the respondents (90.6%)
were professionally active. Slightly more than half of the participants
(566.8%) had graduated from higher education. Most individuals in the sam-
ple rated their language skills as high (very good — 36.5%; good — 34.0%).
The greatest proportion of participants (42.9%) reported a good financial
status. The largest group (47.1%) were respondents who had lived in the
United Kingdom for 10 to 15 years. Detailed characteristics of the sample

are presented in Table 1.

Table 1
Characteristics of the sample
N %
Age <30 78 12.6
31-40 288 46.5
41-50 162 26.1
>50 61 9.8
n.d. 31 5.0
Gender F 218 35.2
M 388 62.6
n.d. 14 2.3
Professional activity yes 562 90.6
no 42 6.8
n.d. 16 2.9
Education primary/secondary 257 41.5
higher 352 56.8
n.d. 11 1.8
Command of English very good 226 36.5
good 211 34.0
barely conversational 134 21.6
poor/none 39 6.3
n.d. 10 1.6
Financial status very good 88 14.2
good 266 42.9
poor 211 34.0
n.d. 55 8.9
Length of residence in | <10 years 221 35.6
the UK 10-15 years 292 471
>15 years 85 13.7
n.d. 22 3.5

Source: author’s calculations.
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The sociological research included Poles living in three English cities,
which differed in terms of size and character. In this research project, con-
ducted in October 2019, 620 adults were surveyed — 189 in London, 198 in
Oxford, and 233 in Swindon. The sampling process involved the use of a list
—a sampling frame of the surveyed population, which was a set of elements of
this population mapped on a specific list from which the sample was selected.
According to the results of censuses, the number of people born in Poland who
lived in England and Wales amounted to 57,754 in 2001, 579,121 in 2011,
and 743,085 in 2021.26 At the time of the study, in 2019, the British Office for
National Statistics only had estimates of the dynamically changing number
of Polish migrants in the UK, which is why a decision was made to use non-
-probability sampling. This procedure is based on the subjective choice of the
surveyed sample units to obtain the broadest and most complete information.
Nevertheless, it was decided that the research sample in the present study
should include at least 200 people from each city. This made it possible to se-
lect twice the minimum required number of respondents, in accordance with
the principle that larger sample sizes reduced sampling error, regardless of
the statistics determining sample size.?’

As mentioned above, the research was carried out in three historically, de-
mographically, and culturally diverse cities in England: Swindon, with a tra-
dition and history of a typically working-class city; Oxford, as an example of
a typical university city; and London, as the largest urban agglomeration,
distinguished by its size and by the diversity of social, economic, cultural,
and even technological and infrastructural phenomena. These three cities are
characterized by different urban structures, living conditions, and standards
of living; they also differ in the type of professional work undertaken by emi-
grants from Poland. London, as the capital of the UK, is undoubtedly the most
diverse in many respects. It has been home to a cluster of ‘old’ and ‘new’ Polish
communities, where almost everyone can find a job in their profession. The
situation of Poles in Oxford, a small city with only 155,000 inhabitants, is dif-
ferent. Oxford boasts city status because it has its cathedral and university.
Here, Poles work not only in services that do not require high-level qualifica-
tions, but they also find employment in academic positions and in the admini-
stration of two large universities and hospitals. Finally, Swindon is a typical
industrial city with a population more than 20% larger than Oxford’s, but it
has only town status, as there is neither a cathedral nor a university there.
One of the major employers at that time was the Honda company — a car
manufacturer,?® which was closed in Swindon for reasons that included the
consequences of Brexit.?

% Clark (2020).
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Regarding education level, the vast majority of respondents had attended
higher education. It should be noted that from 2004 to 2008, the UK experien-
ced a period of intensive development and economic growth with a chronic
labour shortage, especially in the health, education, agriculture, hotel, and
food sectors. One of the factors attracting Polish migrants at that time was the
exceptional economic situation in the UK’s secondary labour market.*® Stati-
stical data shows that, after the first wave of labour migration, more and more
people with higher education began to arrive in Britain from Poland.?! This
indicates the mobility of Poland’s educated class and specialists in search not
only of better earnings but also of broader career opportunities; the latter are
of particular importance in professions related to financial markets, of which
the City of London remains a global centre.*

The largest group of respondents were people aged 31-40. The age profile
of the migrants in the sample coincided with the official statistics of Polish
migrants in the UK. It turns out that most Polish post-accession migrants left
Poland at a young working age. Statistics on Polish migrants in the UK show
that individuals aged 20-39 accounted for 80.3% of emigrants in 2006 and for
56.0% in 2012.?* The results of the 2021 UK Census also clearly indicate the
predominance of people of working age. It turns out that every second Pole
in the UK in 2021 (51.2%) was between 30 and 44 years old (30—34: 14.1%;
35—-39: 20.5%; 40—44: 16.6%).3*

The sampling was purposive. As mentioned above, expert (purposive) sam-
ples have been used before in empirical social research.® It is on the basis of
this particular type of samples that sociological studies involving return mi-
grants are very often conducted; the analysis of the overall data collected as
a result of this kind of quantitative research allows for identifying the trends
present in the population.

The survey questionnaire used in the field research in Britain was ano-
nymous and consisted of 35 closed-ended questions focused on the knowledge
and opinions of the Poles living there about Brexit. The study was conduc-
ted using the auditorium questionnaire technique; the decision not to apply
the distributed questionnaire method resulted in a nearly 100% return rate.?
The research was conducted in locations with the largest Polish communities
in the UK, including Polish schools and parishes run by the Polish Catholic
Mission in England and Wales.
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2. Method

In this empirical study, groups were compared by means of the Kruskal—
Wallis ANOVA rank test. The Kruskal-Wallis one-way analysis of variance by
ranks is an extension of the Mann-Whitney U test and serves the purpose of
verifying the null hypothesis about the non-significance of differences between
the median values of the investigated variable across several populations (the
distributions of the variable are assumed to be similar). I used IBM SPSS
Statistics v. 28.

III. THE CURRENT STATE OF RESEARCH

A review of the research on the sources of knowledge about the current
social events reveals that the main non-media source of knowledge in Polish
society is the family.’” In the case of mass media as sources of knowledge,
television programmes are dominant among older recipients in both Polish?
and British societies.? The Internet is the medium that dominates among the
younger members of society, both British’® and Polish.*

A somewhat different issue in social research is recipients’ evaluation of
media credibility. Respondents usually evaluate their critical, responsible,
and selective mass media use skills as high;** the same goes for their ability to
evaluate media message quality — in terms of sender and source credibility,*
bias, and the rules of creating media news.*

An issue much less often raised in the literature is the assessment of infor-
mation activities undertaken by the authorities.* I therefore concluded that it
was important to engage in scientific reflection on the information strategies
implemented by the Polish and British authorities concerning Brexit, which
was then underway. Brexit not only concerned British people’s decision regar-
ding the United Kingdom’s relationship with the European Union; it also con-
cerned other important issues, such as the conditions of further residence for
migrants already living in the UK at the time. Based on the presented results
of social research, an attempt was made to show the differences in the assess-
ment of the information activities undertaken by the Polish and British autho-
rities from the perspective of different sources of knowledge from which Polish
respondents in the United Kingdom drew their knowledge about Brexit.
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IV. RESULTS OF THE PRESENT STUDY

1. The media as the main source of knowledge about Brexit
among Polish immigrants

The first stage of the analysis assessed the influence of the media on the
formation of knowledge about Brexit. The study examined the influence of the
media, politicians, and other community factors: family, friends, and mem-
bers of the clergy. Using a scale from 1 to 6, participants rated the influence
of selected sources of information on their knowledge about the United King-
dom’s withdrawal from the European Union. Mean scores were analysed. It
turned out that the media, not divided into Polish and British, had the gre-
atest influence (M = 3.07). The next source of information were people from
the respondents’ closest environment (M = 2.91). The least influential source
was politicians (M = 2.82). Detailed results are presented in Table 2.

Table 2

Perceived influence of selected sources of information on knowledge about Brexit

Descriptive | Overall
statistic | influence

Sources
of knowledge % % % % % % M SD | (M+/-SD)
about Brexit
Polish Polish 29.7 1137 (224 | 7.8 |19.1| 7.3 | 3.0 1.7 | M=3.07,
media television SD=1.68
Polish radio 43.7 | 11.7 | 17.5 | 10.6 | 12.3 | 4.2 2.5 1.6
Polish social 244 | 15.0 | 23.2 | 5.2 | 246 | 7.7 3.1 1.7
media
Polish press 39.4 | 14.8 | 182 | 11.2 | 11.4 | 5.1 2.6 1.6
British British 18.8 | 11.0 | 21.0 | 6.5 | 31.8 | 10.8 | 3.5 1.7
media television
British radio 2531132 (200 | 58 |26.0| 9.7 | 3.2 1.8
British social 2221142 (222 | 59 | 265 | 9.0 | 3.3 1.7
media
British press 25.0 | 12.5 | 19.8 | 7.3 | 25.7 | 9.6 3.3 1.7
Politicians | Polish 40.6 | 17.3 | 21.0 | 9.1 9.4 2.7 2.4 1.5 |M=2.82,
politicians SD =1.58
British 23.0 | 140|212 | 7.1 | 26.2 | 85 | 3.3 1.7
politicians
Other Family 23.6 | 126 | 27.8 | 6.4 | 222 | 74 | 3.1 1.6 |M=2.91,
SOUTCES | Friends 189 | 141 | 294 | 4.3 | 276 | 59 | 33 | 16 |20~
Clerics 41.6 | 15.7 | 21.4 | 10.4 | 82 2.7 2.4 1.4

1 = no influence of the media; 6 = very high influence of the media

Source: author’s calculations.
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2. Perceived influence of the media on the formation of knowledge
about Brexit as related to the assessment of the information
activities undertaken by the Polish and British authorities

In the current study, I analysed the relationship between the sources sha-
ping the respondents’ knowledge about Brexit and the assessment of the infor-
mation activities undertaken by Polish and British authorities.

2.1. Assessment of Polish information activities

The study revealed that every second respondent evaluated Polish Brexit-
-related information activities as poor (49.0%), while one in three evaluated
them positively (29.4%). Every fifth respondent (21.6%) was unable to give
a clear evaluation on this issue.

Table 3 below juxtaposes the effects of specific types of media on the assess-
ment of Brexit-related information activities carried out by the Polish autho-
rities. It seems a little surprising that it was British rather than Polish sources
of knowledge — more precisely, British television — that had the strongest in-
fluence. The next most influential factors were deriving knowledge from Polish
social media and Polish television, whereas treating Polish radio stations and
Polish press as sources of information had a considerably weaker effect.

Table 3

Influence of sources of information on respondents’ assessment of Brexit-related information
activities undertaken by the Polish authorities

1 2 3 4 5 Overall Statistic
Sources
of knowledge M |SD| M |SD| M |SD| M |SD| M | SD| M | SD H p
about Brexit
Polish Polish 2.29(1.57(3.02(1.51[2.38|1.46(3.74|1.54|4.71|1.76|3.02 | 1.64 | 88.929 | 0.00
media television
Polish 2.26 |1.59(2.65|1.57|2.33[1.44|2.92|1.55|4.10|1.81 | 2.65|1.59 | 30.402 | 0.00
radio
Polish so- |2.87[1.73[3.20|1.53|2.81|1.62|3.67|1.54|3.90|1.73|3.22|1.62 | 28.391 | 0.00
cial media
Polish 2.34(1.48|2.73|1.54|2.33(1.42(3.00|1.57|4.19|2.02|2.71|1.57 | 30.396 | 0.00
press
British | British 3.281.77 | 3.41|1.64 | 3.55|1.60 | 3.87|1.59|4.33 | 1.62 | 3.57 | 1.65| 15.009 | 0.01
media television
British 3.3111.823.19|1.67|3.44|1.64|3.29(1.63[4.00|1.55|3.31|1.67| 5.443 |0.25
radio
British so- | 3.33[1.65|3.25|1.64|3.37|1.60|3.47|1.54(3.71|1.79(3.36|1.61| 2.804 |0.59
cial media
British 3.231.66|3.24|1.69(3.45[1.73|3.31|1.58|3.90|1.76 | 3.32 | 1.67 | 3.944 |0.41
press
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Politi- Polish 3.021.74(3.27|1.51|3.07|1.57|3.37(1.57(3.00[1.67|3.21|1.58|28.314 | 0.00
cians politicians
British 3.01|1.54(3.42|1.49(3.28|1.53(3.39|1.564|3.43|1.57|3.32|1.52| 8.273 [0.08
politicians

Other Family 2.05|1.41|2.57|1.44|231(1.32|2.83[1.51|2.86|1.65|2.52|1.46| 4.549 |0.34
sources

Friends 1.98(1.312.60|1.40(2.26|1.36|2.88|1.53[3.05|1.91|2.53|1.46| 4.738 |0.32

Clerics 3.08|1.74(3.18|1.59|3.563|1.57|3.37|1.67|3.86|1.59|3.32 | 1.64 | 20.536 | 0.00

1 = negative assessment of information activities; 5 = positive assessment of information activities

Source: author’s calculations.

2.2. Assessment of British information activities

Likewise, in the present study Polish migrants were asked to assess the
information activities undertaken by the British authorities. It turned out
that 48.5% of the respondents evaluated these activities positively, while
42.4% evaluated them negatively. Only one in eleven respondents (9.0%) had
no clear opinion on the matter.

In the case of the assessment of information activities undertaken by the
Polish authorities, the most influential factor proved to be Polish social me-
dia, followed by Polish ‘traditional’ media, whereas the assessment of British
information activities was most strongly influenced by British television, with
the effect of British social media ranking second. As in the case of information
communicated by the Polish authorities, the weakest effect on the assessment
of the information activities undertaken by the British authorities was found
for British radio and press. The study revealed no influence of the Polish mass
media on the assessment of Brexit-related information activities undertaken
by the British authorities.

The assessment of the information activities carried out by the British au-
thorities was also influenced to a statistically significant degree by knowledge
about Brexit drawn from British politicians. The study revealed no influence
of other sources of knowledge (family, friends, clerics) on opinions about Bri-
tish information activities. Detailed results are presented in Table 4.

Table 4

Influence of sources of information on respondents’ assessment of Brexit-related information
activities undertaken by the British authorities

1 2 3 4 5 Overall Statistic

Sources
of knowledge M |SD| M |SD| M |SD| M |SD| M |SD| M | SD H p
about Brexit

Polish Polish 2.90|1.60(3.09(1.75|3.03[1.62|3.03|1.72|1.70 | 0.21 | 3.00 | 1.64 | 0.546 | 0.97
media television
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Table 4 (continued)
Polish Polish 2.50|1.48|2.63|1.54|2.61[1.60|2.91(1.68|1.70(0.21|2.60|1.59| 1.998 | 0.74
media radio
Polish so- |3.10|1.68(2.91|1.56(3.30|1.67|3.23|1.63|1.60|0.20|3.20|1.62| 3.012 | 0.56
cial media
Polish 2.80(1.7212.93 | 1.67[2.63|1.53[2.92|1.78|1.80|0.22|2.70 | 1.57| 2.755 0.60
press
British | British 3.20(1.47(2.93|1.51[4.01|1.50|4.39|1.69|1.70|0.21|3.60 | 1.65 | 66.604 | <.001
media television
British 3.0011.502.71]11.66 | 3.53|1.62|4.32|1.66 | 1.70 | 0.20 | 3.30 | 1.67 | 45.455 | <.001
radio
British so- | 3.20 [ 1.56 | 2.98 | 1.58 | 3.57 | 1.59 | 3.79 | 1.64 | 1.60 | 0.20 | 3.40 | 1.61 | 16.366 | 0.00
cial media
British 3.00|1.68|2.84|1.54|3.59(1.63|4.03|1.71|1.70 | 0.21 | 3.30 | 1.67 | 32.176 | <.001
press
Politi- Polish 2.50 | 1.50|2.59|1.568|2.45(1.44|2.62|1.54|1.50(0.19|2.50|1.46| 1.639 | 0.80
cians politicians
British 2.90 [ 1.58 [2.55|1.53|3.57|1.61[3.94(1.64|1.60|0.20|3.30|1.64 | 34.614 | <.001
politicians
Other Family 3.1011.593.20| 1.58 | 3.26 | 1.55 | 3.15 | 1.83 | 1.80 | 0.23 | 3.20 | 1.58 | 0.881 0.93
sources
Friends 3.001.573.29]11.50(3.40 | 1.51|3.23|1.63|1.60|0.20 | 3.30 | 1.52 | 3.899 0.42
Clerics 2.30(1.52[2.52(1.36(2.54|1.47(2.55|1.49|1.50|0.18|2.50|1.46| 2.474 | 0.65

1 = negative assessment of information activities; 5 = positive assessment of information activities

Source: author’s calculations.

V. DISCUSSION

To answer the question concerning the formation of knowledge about
Brexit, it should be concluded that the media were the most frequent source
of information, with non-media communication ranking lower as a source
of knowledge about events. Regarding media sources of information, respon-
dents derived their knowledge from British television, Polish social media, and
Polish television. As mentioned above, the study did not show a statistically
significant influence of family and friends (non-media sources of knowledge)
on opinions about information activities. This influence was found, however,
in the case of the clergy, who had an impact on the respondents’ assessment
of the information activities undertaken the Polish authorities. The study also
revealed an effect of British politicians on the evaluation of information acti-
vities carried out by the British authorities.

These results demonstrate that the media are an important tool for dis-
seminating information, but not the only one. Non-media communication,
resulting in the influence of clerics or politicians, ranks lower among the fac-
tors shaping knowledge about Brexit and takes the form of direct interactions
aimed at individual recipients. By talking to members of the clergy or by con-
tacting politicians directly, people can explore more complex issues and revise
their opinions outside the media communication channels.
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The presented research results reveal an observable difference in the as-
sessment of information activities between Polish and British authorities.
Namely, Polish information activities were evaluated negatively more often
than those implemented in the UK. In other words, respondents rated Polish
information activities about the ongoing Brexit process more critically than
British ones. This may have been due to the fact that the Polish authorities
limited themselves to general press releases, which were perceived as vague
and insufficient. It was difficult for Polish migrants in the UK, who spoke their
mother tongue rather than English, to obtain clear and complete knowledge
about the changes in the socio-political and economic space that were taking
place in the UK at that time. What also significantly impacted the negative
assessment of Polish information activities was the fact that the British au-
thorities actively communicated with British citizens on Brexit matters more
often than did the Polish authorities, which is not surprising because, in the
long-term perspective, Brexit-related information was not top news in the Po-
lish media.*¢

Moreover, the British authorities were better prepared for communication
activities thanks to the long Brexit referendum campaign, while the Polish
authorities often reacted to events in the British Parliament with delay. The
protracted negotiations and changes regarding the Brexit date additionally
contributed to confusion and chaos in information communication. The over-
lap between the ongoing Brexit and the 2019 UK parliamentary election cam-
paign also turned out to be important. While the Polish media tended to em-
phasize the negative aspects of Brexit at that time,*” British media coverage
more often promoted the idea that the British decision to leave the EU was
right.*® During the election campaign, the Conservatives increased their use of
social media. Facebook became the most important platform for reaching po-
tential conservative voters, who were informed about Brexit negotiations with
the EU on an ongoing basis and in a manner that emphasized the rightness of
the choice made by the British in 2016.%°

The communication factor that had the strongest influence on the infor-
mation activities undertaken by the Polish authorities was British television,
followed by clerics, social media, Polish politicians, Polish television, Polish
press, and Polish radio stations. Regarding respondents’ assessment of infor-
mation activities implemented by the British authorities, the most influential
factor was British television, followed by other sources of knowledge about
Brexit: British social media, radio, and press and British politicians. It should
be noted that the assessment of information activities may have been affected
by a number of other factors, such as command of English in the case of British
information activities. In information communication, the content provided
must be clear and objective, which means it must be independent of political

46 Katowski (2017): 67.

47 Jas-Koziarkiewicz (2019): 80-81.
4 Simpson, Startin (2023): 303—304.
4 Gaber, Fisher (2022): 469.
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or personal factors. In the case of the Polish press, the relationship between
the assessment of Brexit and the political tone of the medium was confirmed.
This relationship was found in the case of information about Brexit, which
was generally positive in the headlines of Polish right-wing newspapers and
magazines, and negative in those supporting the centre-left of the Polish po-
litical scene.?® This non-uniformity of the media coverage of Brexit may have
contributed to the more critical assessment of the information activities un-
dertaken by the Polish authorities.

For both analysed groups of information activities, the study confirmed
the decreasing influence of print media (the press) accompanied by an in-
crease in the significance of electronic communication channels (the Internet).
The analysed results of the present study show that social media are incre-
asingly becoming a source of knowledge on the surrounding reality and at the
same time an opinion-forming source. They are partly supplanting the pre-
viously dominant television communication. Social media are specific commu-
nication channels that have in fact become communication networks rather
than media in the traditional sense of the term.®! It must be admitted that in
the United Kingdom social media have a considerable opinion-forming impact
on recipients,’? which the results of the present study also confirm.

A factor that may have had an effect on the assessment of the information
activities undertaken by the Polish and British authorities among frequent
social media users — or, more broadly, Internet media users — is the issue
of personal selection and choice of media content skills.?® The Internet offers
much wider opportunities for acquiring knowledge about the surrounding re-
ality, provided that the recipient is aware of the possibility that the message
reaching them may have been manipulated.”® This is why some authors
deny that interactivity is more effective in the virtual world, referring to the
contemporary digital forms of communication as ‘electronic colonialism’™® or
‘media imperialism’.?® In the virtual space, tools of selection become tools of
control, including the control of information activities. An individual believing
in the illusion of free choice of information is actually legitimizing this very
‘on-line hegemony’,>” for reasons that include the use of information selection
algorithms by digital systems.’® It is difficult to comment unambiguously on
this issue based on the presented research results. Nevertheless, this may be
a point of departure for further social analyses of how conscious individuals
are of the possibility of manipulation being involved in the selection of the
information that reaches them.

50 Jas-Koziarkiewicz (2019): 82—83.

51 Newman et al. (2020): 9.

2 Reuters Institute (2021).

% Cho et al. (2022): 4-5.

5 Bréndle, Galpin, Trenz (2022): 238.
% EKijaz, Ahmad (2011): 136.

% Boyd-Barrett, Mirrlees (2019).

5T Szpunar (2017): 9-11.

% Salaverria, Leon (2022): 109.

3
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Another issue that deserves a brief comment is the phenomenon of digital
exclusion affecting a certain part of society, which may also have an effect on
the assessment of the information activities undertaken by both Polish and
British authorities. Older adults do not use the Internet as often as young pe-
ople do. Conscious and effective new media use is undoubtedly a characteristic
of the younger generation.?

Previous empirical research results clearly indicated that the family was
the environment in which current social and political issues were most often
discussed.®® When looking at the presented research results, one can indeed
conclude that the family is an element of both knowledge transmission and
opinion formation, but not as strong as the mass media. Moreover, as noted
above, respondents’ assessment of the information activities implemented by
both Polish and British authorities was also influenced by the individual’s
social environment — for example, by members of the clergy.

VI. CONCLUSIONS

The technological changes resulting in the widespread use of information
from various sources, combined with the increase in people’s distrust of the
traditional political and media elites and expert knowledge,’' have created
favourable conditions for exploring the subject of the sources of knowledge
about the surrounding reality in the time of Brexit and the ways in which
they can influence the assessment of information activities. It seems that the
effectiveness (or ineffectiveness) of these activities had a significant impact
on public opinion regarding this important socio-political issue,®® not only for
British people® but also for migrants living in the United Kingdom.

Today, information activities, considered in terms of effectiveness in re-
aching the target audience, necessitate choosing multidirectional informa-
tion channels that will allow for more direct interaction with that audience.
This is clearly exemplified by the information activities undertaken by the
British authorities. They were assessed more positively than the communi-
cation strategies implemented by the Polish authorities. British communica-
tion made much more efficient use of technological developments in the field
of news transmission, thanks to the latest information activity channels (so-
cial media).

One of the reasons why British communication in this area is more effecti-
ve is the huge popularity of social media in the UK. They offer, to some extent,
direct interaction not only with leading politicians but also allow for communi-
cation within the environments to which the individual belongs. Another fac-

% Adamczyk, Betlej (2021): 125.

5 Cybulska (2017): 1.

61 Culloty, Suiter (2021): 10.

62 Kozak, Wédka, Fel (2022): 30-34.
6 Marshall, Drieschova (2018): 98.
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tor that may contribute to a better assessment of the effectiveness of British
communication regarding Brexit is the speed of information transfer. Trac-
king the latest events in real-time allows the recipient to react immediately
and discuss hot topics related to Brexit. Finally, British communication on
Brexit took advantage of technological developments in messaging with the
latest channels of news activity due to their global reach. This is significant
because the British Brexit news message was able to reach a large number of
audiences not only in the UK but around the world, which was important in
the context of the global nature of the Brexit precedent.

Given the good and bad sides of communication progress, it would be a mi-
stake to underestimate new social communication solutions, especially as, if
left uncultivated, they may go out of social control and deviate from proper
usage. This opens further areas for in-depth research exploration of other im-
portant topics, such as the issues of media communication considered from
an axiological perspective, the value of the word and image, and the ethical
competencies of people responsible for information activities.
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