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Abstract

Motivation: The pandemics trajectory is challenging to be forecast. The COVID-19 pandemic modifications can

cause the growth of infected people. Furthermore, the defined financial activity resulting from additional lockdowns

may have a meaningful contrary impact on aggregate demand. The paper can motivate further study and examination

in the field of financial indicators of the Walmart Inc. and other inspiring research.

Aim: The re

arch regards the selected Walmarts financial indicators during the COVID-19 pandemic. The aim

of the paper is the assessment of the financial situation of the Walmart Inc. as an American multinational retail corpora-

tion in light of COVID-19.

Materials and methods: The paper is using of statistical, dynamics, comparative, documentation analysis.

Results: The discussion shows that the multinational corporation within the retail sector succeeded in the research

period. Walmart implemented the suitable mechanisms, solutions, and actions that mitigated the impact of the COV-

ID-19 pandemic and, in consequence, positioned the world pioneer in multinational corporation retail in the [eadmg

rank against the rest of the entities competing in that diversified market.

Keywords: Walmart Inc.; finance; retail; sales; COVID-19
JEL: A19; F39; F29; G19

L. Introduction

The impact of the COVID-19 pandemic
on the firm’s financial health and operating
performance is unknown, and the company
may be unable to continue its sales growth rate
in the future. Because of the likelihood of a re-
surgence in infection rates or as a result of fu-
ture mutations, variations, or related strains
of the virus, the impacts of the COVID-19

pandemic remain highly unpredictable

and volatile. Recent years have demonstrated
the widespread and varying effects of the pan-
demic on specific business operations, such
as demand for the companys products
and services, in-stock positions, costs of doing
business, access to inventory, supply chain op-
erations, the extent and duration of measures
to try to contain the virus (such as travel bans
and restrictions, quarantines, shelter-in-place
orders, business and government shutdowns,
and other restrictions on retailers), and com-
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pany performance (Segal, 2021; U.S. Chamber
of Commerce Foundation, 2022).

The COVID-19 epidemic has resulted
in higher sales growth than usual, with
eCommerce growth accelerating noticeably
These results, along with those of other var-
iables such as net income and other finan-
cial and operational statistics, may not be
indicative of future success. Once the impact
of the COVID-19 pandemic has subsided,
particularly as vaccines become more widely
available, and customers return to work or
school, or are no longer subject to the afore-
mentioned containment directives and similar
mandates, the company’s failure to capitalize
on growth opportunities may result in declin-
ing revenue and future operating results, with
revenue declining and future operational per-
formance falling short of expectations (Naidu
& Kaye, 2022).

The paper regards the selected Walmart
Inc’s financial indicators during COVID-19
pandemic. The aim of the paper is the assess-
ment of the financial situation of the Walmart
Inc. as an American multinational retail cor-
poration in light of COVID-19 pandemic.

The author presents the following re-
search problems:

What is the diversification of selected
Walmart Incs financial indicators
in the light of COVID-19 pandemic?
Which of the
Inc’s financial indicators in the light
of COVID-19 pandemic have the high-
est and lowest level in the fiscal years
2017-2022?

researched Walmart

2. Materials and methods

The theoretical part of the paper depicted
the issue of the development of Walmart Inc.
The studies were carried out within docu-
mentation, statistical, comparative, dynamics
analysis. The paper was prepared on the basis
of the print, digital and electronic sources: re-
ports, data bases, books, textbooks, academic
and trade journals, scientific papers.

3. Theoretical analysis

3.1. Determining factors SMEs commercial success

The success criteria employed in earlier re-
search have undergone significant modifica-
tion. According to whether they concentrate
on a relatively small number of variables or
attempt to capture more comprehensive pro-
files of successful SMEs, empirical studies
of the factors influencing SME performance
may be loosely split into two types. Case studies
and surveys have both been employed in ear-
lier empirical research. There are also some
collections of the findings from earlier investi-
gations into the elements influencing business
success. For example, Storey (2016) gathered
the findings of earlier research on the emer-
gence, development, and demise of small busi-
nesses, and then presented some normative
“dos and don’ts” for small businesses. In their
research of SMEs in Bangladesh, Islam et al.
(2009) discovered that the most important
elements affecting a company’ success are
its goods and services, method of operation,
managerial expertise, and external environ-
ment. The elements influencing SME suc-
cess have been discussed in the following
recent research based on surveys. In evaluating
the commercial performance of SMEs, Indarti
and Langenberg (2004) found several crucial
factors, including the traits of the entrepre-
neurs, the traits of SMEs, and the backdrop
of SME development. 227 high-tech small en-
terprises were the subject of a study by West-
head (1995) to determine what characteristics
affected their survival. In order to identify
the important success determinants of 152
SMEs in Singapore and 164 SMEs in Aus-
tralia, Ghosh and Kwan (1996), conducted
a cross-national intersectoral research.

In a follow-up study of 37 new indus-
trial companies in Finland, Kauranen (1996)
investigated the factors that will determine
the firm’s future performance in both the short-
and long-term. Based on the opinions of 220
South Pacific entrepreneurs, (Yusuf, 1995)
investigated crucial success determinants for
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small businesses across a variety of industrial
sectors (Yusuf, 1995). Wijewardena and Co-
oray (1996) used 300 small Japanese manu-
facturing companies as a sample to examine
the significance of a group of success criteria.
Gadenne (1998) examined 369 small enter-
prises in Australia’s manufacturing, service,
and retail sectors to determine the impact
of various management approaches on small
financial results.

3.2 The development of Walmart Inc.

‘Walmart Inc. enables people all over the world
to save money and live better lives by allowing
them to buy in both retail stores and online,
as well as use the company’s various ser-
vice offerings, at any time and from any lo-
cation. Through innovation, the company
seeks to constantly improve a customer-cen-
tric experience that seamlessly connects its
eCommerce and retail operations in an om-
ni-channel solution that saves its consum-
ers time. Every week, the firm serves around
230 million customers who visit over 10,500
shops and numerous eCommerce websites
throughout 24 countries under 46 banners.
The company’s goal is to make life easier for
busy families by being disciplined, polishing
its culture, becoming more digital, and mak-
ing trust a competitive advantage. Making life
easier for busy families requires both the com-
pany’s commitment to price leadership, which
has been and will continue to be a cornerstone
of its business, and improving convenience
to save its customers time (Britannica, 2022;
Repko, 2021; Walmart, 2022).

The company’s three reportable segments
are Walmart U.S, Walmart International,
and Sam’s Club. The ventures of the company’s
forebears began in 1945, when Sam M. Walton
opened a franchise Ben Franklin variety shop
in Newport, Arkansas. In 1946, his brother,
James L. Walton, opened a similar store in Ver-
sailles, Missouri. Until 1962, the sole business
of the company’s founders was the operation
of variety stores. In 1983, the company opened
its first Sam’s Club, and in 1988, it opened
its first supercenter. In 1998, the company
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opened its first Walmart Neighborhood Mar-
ket. In the year 2000, the company launched
its first eCommerce venture, walmart.com
and samsclub.com. Since then, the compa-
ny’s eCommerce presence has continuously
risen. In 2007, Walmart.com launched its Site
to Store service, leveraging its physical stores
and allowing customers to make an online
purchase and pick up items in store. Currently,
the company has over 8,000 pickup and 6,000
delivery locations globally (Emory Libraries &
Information Technology, 2022; New World
Encyclopedia, 2022).

A . . e
4. Quantitative analysis

The empirical part of the paper included
the structure, statistical, comparative, dynam-
ics, documentation analysis. The time scope
of the study is the fiscal years 2017-2022.
In fiscal 2022, the company’s overall sales in-
creased by USD 13.6 billion, or 2,4%, over
the previous fiscal year, and by USD 35.2 bil-
lion, or 6,7%, over fiscal 2021. These revenue
increases were mostly due to increases in net
sales, which increased by USD 12.5 billion
or 2,3% and USD 35.3 billion or 6,8%, re-
spectively, in fiscal 2022 and 2021 (Table 1).
Net sales were increased by a USD 4.5 bil-
lion beneficial impact from foreign exchange
rate fluctuations in fiscal 2022. The increase
in fiscal 2021 was mostly due to considerable
positive comparative sales for Walmart U.S.
and Sam’s Club, as well as good comparable
sales in the majority of company’s interna-
tional markets as a result of greater demand
induced by the COVID-19 pandemic (Mac-
rotrends, 2022; Redman, 2022).

Despite certain operating constraints
in a number of overseas countries in the sec-
ond quarter of fiscal 2021 as a result of govern-
ment regulations and precautionary measures
implemented in response to the COVID-19
pandemic, overall net sales growth remained
strong. The increase in net sales was offset
in part by a USD 5.0 billion negative im-
pact from currency fluctuations. In fiscal
2022 and 2021, company’s gross profit rate
increased by 14 and 20 basis points, respec-
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tively, when compared to the prior fiscal year.
The increase in fiscal 2022 was mostly due
to price management in the Walmart U.S.
sector, which was driven by cost inflation
and item mix, and was somewhat offset by
increased supply chain expenditures. The in-
crease in fiscal 2021 was mostly due to smart
sourcing initiatives, increased sales in higher
margin industries, and lower markdowns. This
was somewhat offset in the Walmart U.S. sec-
tor by carryover of last year’s price investment
as well as the temporary closure of company’s
Auto Care Centers and Vision Centers due
to the COVID-19 infection. This was some-
what offset in the Walmart U.S. sector by car-
ryover of last year’s price investment as well as
the temporary closure of its Auto Care Centers
and Vision Centers due to the COVID-19 in-
fection (Stock Analysis, 2022; Zacks, 2022).
When compared to the previous fiscal
year, operating expenditures as a percentage
of net sales declined 19 basis points in fiscal
2022. Operating expenses as a percentage
of net sales increased due to greater com-
parable sales and USD 2.5 billion in lower
incremental COVID-19
to the previous year, which were substantially
offset by increasing wage investments, par-
ticularly in the Walmart U.S. division. In fis-
cal 2021, operational expenses as a percentage

costs compared

of net sales remained constant as compared
to the previous fiscal year. Operating expenses
grew as a percentage of net sales due to strong
comparable sales growth, which was offset
by USD 4.0 billion in additional costs related
to the COVID-19 pandemic. The loss on debt
extinguishment in fiscal 2022 was USD 2.4
billion due to the early retirement of certain
higher-rate long-term debt to reduce interest
spending in future quarters (Corkery, 2022;
Pratap, 2022; The Wall Street Journal, 2022).
In the matter of Walmart U.S. Segment
in fiscal 2022 and 2021, net sales for the Wal-
mart U.S. division increased by USD 23.3 bil-
lion, or 6,3%, and USD 29.0 billion, or 8,5%,
as compared to the previous fiscal year. Gains
in net sales were mostly due to improvements
in comparable sales of 6,4% and 8,7% in fis-
cal 2022 and 2021, respectively. In compar-

26

ison to prior years, comparable sales in fiscal
2022 were driven by improvements in average
ticket and transaction volume, as well as solid
consumer spending from government stimu-
lus and bigger inflation impacts in key mer-
chandise categories In fiscal 2021, comparable
sales were driven by an increase in average
ticket size, mostly as a result of meeting rising
demand caused by the COVID-19 epidemic,
while transactions fell as customers consoli-
dated shopping excursions (Businees Quant,
2022; Market.us, 2022).

Walmart U.S. eCommerce sales con-
tributed approximately 0,7% and 5,4%, re-
spectively, to comparable sales in fiscal 2022
and 2021, as company continues to focus
on providing its customers with a seamless
omni-channel experience. When compared
to the previous fiscal year, the gross profit
rate increased by 51 basis points in fiscal 2022
and stayed unchanged in fiscal 2021 (Ta-
ble 2). The increase in fiscal 2022 gross profit
rate was primarily due to price management
driven by cost inflation, as well as merchandise
mix, which included lapping the temporary
closures of company’s Auto Care and Vi-
sion Centers, as well as growth in company’s
advertising business, partially offset by in-
creased supply chain costs. The gross profit
rate grew in fiscal 2021 due to smart sourcing
techniques and lower markdowns, but this
was offset by a change in item mix, the car-
ryover effect of previous pricing investment,
and the temporary closure of its Auto Care
and Vision Centers due to the COVID-19
pandemic. In fiscal 2022, operating expenses
as a percentage of segment net sales grew by
31 basis points compared to the previous fis-
cal year. Despite the above-mentioned solid
sales growth, fiscal 2022 operational ex-
penses as a percentage of segment net sales
increased primarily due to labor investments,
which were offset in part by USD 1.9 billion
in reduced extra COVID-19 related costs
(E-Commerce Revenue Analytics, 2022; Mar-
ketplace Pulse, 2022).

As to Walmart International Segment
in fiscal 2022 and 2021, net sales for the Wal-
mart International business fell USD 20.4 bil-
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lion or 16,8% and up USD 1.2 billion or 1,0%,
respectively, as compared to the previous fiscal
year. The fall in net sales for fiscal 2022 was
mostly attributable to the divestitures of Asda
and Seiyu, which were completed during
the first quarter of fiscal 2022. This decrease
was somewhat offset by higher-than-expected
comparable sales in the majority of company’s
remaining markets, as well as USD 4.5 bil-
lion in favorable foreign exchange rate moves.
The increase in fiscal 2021 was primarily due
to positive comparable sales growth in the ma-
jority of company’s markets, which was driven
by changes in consumer behavior in response
to the COVID-19 outbreak, offset in part by
USD 5.0 billion in unfavorable foreign ex-
change rate movements (CNN Business, 2022;
Fortune, 2022).

The gross profit rate fell by 55 basis points
in fiscal 2022 and rose by 50 basis points in fis-
cal 2021 as compared to the prior fiscal year.
The drop in fiscal 2022 was mostly due to shifts
to lower margin formats as well as the impact
of company’s lost markets (Table 3). Flipkart’s
improved profit mix and decreased fuel sales
in the United Kingdom drove the increase
in fiscal 2021. Operating expenses as a per-
centage of segment net sales decreased by 71
basis points in fiscal 2022 and increased by
14 basis points in fiscal 2021. For fiscal 2022,
the decrease in operating expenses as a pro-
portion of segment net sales was primarily due
to the effects of divested markets and USD
0.4 billion in reduced extra COVID-19 costs.
The absence of depreciation and amortization
expense for company’s businesses in the United
Kingdom and Japan following their held for
sale classification at the end of fiscal 2021
and prior to closure during the first quarter
of fiscal 2022 improved operating expenses as
a percentage of net sales (Visnji, 2022). The in-
crease in fiscal 2021 was primarily due to USD
0.5 billion in additional expenditures related
to the COVID-19 pandemic, which were
somewhat offset by positive comparative sales
in the majority of its geographies and the re-
versal of a USD 0.4 billion non-cash impair-
ment loss in fiscal 2020. Positive currency
exchange rate swings added USD 0.3 billion

to operating income in fiscal 2022, whereas
negative currency exchange rate movements
added USD 0.2 billion in fiscal 2021. When
compared to the previous fiscal year, segment
operating income increased by USD 0.1 billion
and USD 0.3 billion, respectively, in fiscal 2022
and 2021 (Nasdaq, 2021).

With reference to Sam’s Club Segment
in fiscal 2022 and 2021, net sales for the Sam’s
Club division increased by USD 9.6 billion
(15,1%) and USD 5.1 billion (8,7%), respec-
tively, as compared to the previous fiscal year.
The increase in fiscal 2022 was mostly due
to 15,0% comparable sales growth, which in-
cluded gasoline. Comparable sales climbed
due to increased consumer spending, which
was aided by government stimulus, and in-
clude some higher inflation impacts in some
product categories compared to prior years.
Company’s decision to remove tobacco from
some club locations offset some of the increase
in comparable sales (Perri, 2022; Russell,
2022).

E-Commerce sales at Sam’s Club boosted
comparable sales by about 1,3%. The gain
in fiscal 2021 was mostly due to an 8,7% in-
crease in comparable sales, which included
fuel (Table 4). Comparable sales grew as a re-
sult of the COVID-19 pandemic, which was
somewhat offset by its decision to prohibit
smoking in select club locations and lower fuel
sales. E-Commerce sales at Sam’s Club boosted
comparable sales by about 2,2%. The gross
profit rate fell by 68 basis points in fiscal 2022
and rose by 65 basis points in fiscal 2021 as
compared to the prior fiscal year. Operat-
ing expenses as a proportion of segment net
sales decreased by 82 basis points in fiscal
2022 and increased by 42 basis points in fis-
cal 2021. Operating expenses as a percentage
of net sales fell in fiscal 2022, owing mostly
to higher revenues and a USD 0.2 billion ben-
efit from reduced extra COVID-19-related
costs, offset in part by decreased tobacco
sales. Despite the increased sales growth de-
scribed above, fiscal 2021 operating expenses
as a percentage of net sales increased primar-
ily due to USD 0.3 billion in pandemic-related
costs, which included additional costs such
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as special bonuses, expanded cleaning prac-
tices and security, increased sick and emer-
gency leave pay, and the provision of masks
and gloves to company’s associates (Boukar-
roum, 2022; Stidham, 2022).

5. Conclusion

Walmart and the rest of corporate Amer-
ica have been put to extreme test by
the COVID-19 outbreak. And just when it
appeared that the crisis would pass, the Delta
version, another impending train, appeared
to be the light at the end of the tunnel. Busi-
ness executives have simultaneously had to in-
spire employees and focus on making money
in the face of a delicate political environment
that has sparked unprecedented levels of cor-
porate activity.

The financial results for the second quar-
ter and the six months ending July 31, 2022,
were released by Walmart Inc. The busi-
ness posted sales of USD 151,381 million for
the second quarter, up from USD 139,871
million in the same period last year. Revenue
increased from USD 141,048 million to USD
152,859 million. Compared to a year earlier,
net income increased to USD 5,149 million
from USD 4,276 million. Basic profits per
share from ongoing operations increased
from USD 1.53 to USD 1.88. In comparison
to a year earlier, diluted profits per share from
continuing operations increased to USD 1.88
from USD 1.52. Sales for the six months to-
talled USD 291,669 million, up from USD
277,030 million in the prior year. Revenue
increased from USD 279,358 million to USD
294,428 million. In contrast to the previous
year, net income increased to USD 7,203
million. Basic profits per share from ongoing
operations increased from USD 2.5 to USD
2.62. Comparatively to a year earlier, diluted
profits per share from continuing operations
increased to USD 2.61 from USD 2.48.

=)
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Table 1.
Consolidated results of operations of Walmart Inc,, fiscal years ended January 31 (amounts in USD millions,
except unit counts)

Specification 2017 2018 2019 2020 2021 2022

total revenues 4858730 5003430 5144050 5239640 5591510 572,7540
percentage change from comparable period 038 30 2.8 19 67 24
(in %)

net sales 4813170 4957610 5103290 5199260 5552330 567,762.0
percentage change from comparable period 06 30 29 19 68 2.3
(in %)

total US. calendar comparable sales increase 14 22 40 27 87 77
(in %)

gross profit rate (in %) 249 247 24.5 24.1 24.3 244
operating income 22,7640 204370 219570 205680 225480 259420
operating income as a percentage of net sales 4.7 4.1 43 4.0 4.1 4.6

(in %)

Source: Own preparation based on Statista (2022).

Table 2.
Results of operations in Walmart U.S. segment, fiscal years ended January 31 (amounts in USD millions,
except unit counts)

Specification 2017 2018 2019 2020 2021 2022

net sales 307,8330 3184770 331,6660 3410040 3699630 3932470
percentage change from comparable period 32 35 4.1 28 85 6.3
(in %)

calendar comparable sales increase (in %) 1.6 2.1 37 29 87 64
operating income 17,7450 17,869.0 17,3860 17,380.0 191160 21,5870
operating income as a percentage of net sales 58 56 52 5.1 52 55
(in %)

Source: Own preparation based on Statista (2022).

Table 3.
Results of operations in Walmart international segment, fiscal years ended January 31 (amounts in USD
millions, except unit counts)

SPCCI{IL‘&UOH 2017 2018 2019 2020 2021 2022
net sales 1161190 1180680 1208240 120,1300 121,360.0 100,959.0
percentage change from comparable period 59 1.7 23 (0.6) 1.0 (16.8)
(in %)
operating income 57580 53520 48830 3,3700 3,660.0 3,7580
operating income as a percentage of net sales 50 45 4.0 2.8 30 37
(in %)

Source: Own preparation based on Statista (2022).
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Table 4.
Results of operations in Sam’s Club segment, fiscal years ended January 31 (amounts in USD millions, except

unit counts)

5p<‘c1ﬁamon 2017 2018 2019 2020 2021 2022
net sales 573650 592160 578390 587920 639100 73,5560
percentage change from comparable period 09 32 23 L6 87 15.1
(in %)
calendar comparable sales increase (in %) 05 28 54 L6 87 15,
operating income 1,671.0 9150 1,520.0 1,642.0 1,906.0 2,259.0

operating income as a percentage of net sales 29 L5 26 2.8 30 3.1

in%
(

Source: Own preparation based on Statista (2022).
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