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1. Introduction

and social environment is an inseparable element of sustainable develop-

-

can be considered manifestations of sustainable consumption. Such behav-

-

and daily basis.
-
-

are used in the article. 

1
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-

-
-

– reasonable consumer behaviour understood as responsible consump-

;
– corporate social responsibility of enterprises and institutions. 

-

– creation of conditions for fair competition in access to scarce resources 
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-

-

-

-

-

-

-

prudent and environmentally-friendly consumer behaviour is the so-called 
collaborative consumption.
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-

and responsible consumption. 

should be noted that the terms sharing economy and collaborative consump-

tion

– 

– 

– -

– 

– 

– 

– 

Collaborative consumption is not as common on the Polish market as 

of services).
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consumption that promotes sustainable consumption patterns. If house-

-

-

have been in operation for several years and are therefore very popular. 

-

the country. 
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-

trip.

-

-

Opinions of Polish consumers about collaborative consumption of pas-
-

-
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travel around Poland by coach. 

-

Responses BlaBlaCar Uber

Every day –  4.6

11.6

 4.9

Once a month

Once a year
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visits to family/friends

cultural events

leave

holiday

work

other*

32.6

29.9

26.1

22.3

9.8

5.4

0 10 20 30 40 50 60 70 80 90 100%

* trips to competitions; transport of consignments; travel between cities; transport of things. 

to return home

to attend cultural events

to visit family/friends

to go towork

to go to university

other*

68.6

56.6

30.2

14.1

11.2

7.1

0 10 20 30 40 50 60 70 80 90 100%

* to go to the station; to the airport; while in another city; to go to the railway station; from the station 
to a hotel in another city; non-cultural events; urgencies; to move around a new place; journeys in 

poor access to public transport; to go to the mechanic.

-
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BlaBlaCar 12.0

Uber 7.1

1.2

1.2

22.4

46.5

51.9 9.53.8

44.0

0 20 40 60 80 100%

Responses

I totally 
disagree

I disagree
I neither 
disagree 

nor agree
I agree

I totally 
agree

B U B U B U B U B U

set time)
11.8 11.1 11.8

fast - 55.9

11.8 54.8 6.8

- 18.1 45.5 8.1

comfortable 1.4 -

indicated address)
1.9 41.8 18.8

cheap 1.9 1.9 11.5 51.9

of vehicles)
1.9 4.8

easy to order 1.4
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-

-

-

C
o
m

p
o
n

en
t

Initial eigenvalues
Extraction sums of 
squared loadings

Rotation sums of 
squared loadings

Total
% of 

variance
Cumula-

tive %
Total

% of 
variance

Cumula-
tive %

Total
% of 

variance
Cumula-

tive %

1  

 

 69.598 69.598 69.598

4

5

6

4.594

8

9
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Component

1 2 3

  

fast   

  

 .864  

comfortable   

.645  

cheap   

  

easy to order   

a

-

.
-
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C
o
m

p
o
n

en
t

Initial eigenvalues
Extraction sums of 
squared loadings

Rotation sums of 
squared loadings

Total
% of 

variance
Cumula-

tive %
Total

% of 
variance

Cumula-
tive %

Total
% of 

variance
Cumula-

tive %

1  

14.415  61.968 14.415 61.968 61.968

4 8.144

5

6

8

9

Component

1 2

 

fast  

.844  

 

comfortable .658  

 

cheap  

 .848

easy to order  

a

differences in respondents’ perception of various aspects of BlaBlaCar and 
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st century is also present on the Polish 

-

Endnotes

1 -
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