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This exploratory study adopts both quantitative and qualitative research methods to gather field-based data 

from 54 entrepreneurs in four different cities using a questionnaire and semi-structured face-to-face interviews. 

such as charitable donations and offering training for prospective entrepreneurs. The economic contributions 

to both countries include activities such as paying taxes, receipt of remittances, export and import of goods. 

Overall, it appears that pull factors have a stronger impact on entrepreneurship than push factors do.

 opportunity entrepreneurship, economic growth and development, pull and push theories, 
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1. Introduction

 

, 

in modern transportation systems has also facilitated easier movement of 

‘diaspora ethnic networks affect 

foreign direct investment by promoting information flows across international 

borders and serve as contract-enforcement mechanisms’ 

entrepreneurship and economic development. Given that such studies do 
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‘economic development cannot be treated separately from the interlocking links 

with cultural, social, ecological and political factors. Therefore, interdisciplinary 

perspectives should be taken for purposes of the measure as well as for policy 

and planning.’

contributions of these entrepreneurs to the development of Germany and 
Ghana. 

Ethnic Entrepreneurship 

‘A segment of a larger society whose members are thought, by 

themselves or others, to have common origin and to share important segments 

of a common culture and who, in addition, participate in shared activities in 

which the common origin and culture are significant ingredients’.

entrepreneurs ‘[a]s simultaneously owners and managers (or operators) of 

their own businesses, whose group membership is tied to a common cultural 

heritage or origin and is known to out-group members as having such traits; 

more importantly, they are intrinsically intertwined in particular social structures 

in which individual behaviour, social relations, and economic transactions are 

constrained
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the 

opportunity structure for ethnic business has become more favourable as 

Europe’s changing industrial structure has led to a resurgence of small and 

medium-sized enterprises

Ethnic enterprise may be no more than a set of 

connections and regular patterns of interaction among people sharing common 

national background or migratory experiences

define development as economic and social contributions at the individual or 

Economic Contributions
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is that economic contributions in the form of export and import are used 
as indicators for the host and home country respectively. 

Social Contributions

entrepreneurship. 

“a person 

who creates value by carrying out a new combination, causing discontinuity, 

under conditions of task related motivation, expertise, expectation of personal 

gain and a supportive environment”

this case study accomplish the elements considered in this definition. 
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‘pull’ and ‘push’ 

on entrepreneurship motivation has adopted process-oriented models 

– “how the behaviour is initiated, directed, 

sustained and stopped”

 

psychological disequilibrium
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the 

perceived incongruity between an individual’s prodigious personal attributes 

and the position they hold in society might propel them to be entrepreneurial

 

become self-employed.

Pull Factors of Entrepreneurship

Ethnic 
Entrepreneurship

Push Factors of Entrepreneurship
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economic and social contributions. 



 

Regina Christina Andoh, Claudia Nelly Berrones-Flemmig, Utz Dornberger

 
and above.
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N Std. 

Valid

mentorship to individuals or 54 4.33 5 1 5

Germany 
54 3.50 1 5

54 3.39 .856 5

54 5

54 a 1 5

entrepreneurs
54 1 5

54 1 1 5

community facilities
54 1 1 5
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contribution to the economic output of Germany is found in the number 

N Std. 

Valid

54 4.96 5 .191 4 5

Germany 
54 2.65 1 1 5

outside Germany
54 2.65 1 1.519 1 5

Germany
54 1 .656 1

54 1 .696 1 4

Number of employees 

branches
54 .94 1 .998 5

Number of business 
branches besides this 
particular branch

54 .19 0 .646 4

field survey (2017).
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rely or depend on the advice and recommendation of these individuals to 

N Std. 

Valid

mentorship to individuals 54 4.46 5 5

in Ghana
54 3.76 4 .989 1 5

community facilities in 
Ghana

54 3.13 3 .991 1 5

events in Ghana
54 1 4

prospective entrepreneurs 54 1 1.149 1 5

in Ghana
54 1 5

54 1 1 5

54 1.33 1 .911 1 5
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ventures in Ghana.

N Std. 

Valid

Ghanaian Government
54 3.94 5 1 5

remittances to Ghana
54 5 1 5

54 1 1 5

Ghana
54 .994 1 4

fixed deposits in Ghana)
54 1 1 5

Number of business 
branches in Ghana

54

Number of employees in 

branches
54 .63 0 5
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some pre-set multiple motivational reasons provided in the questionnaire. 

the motivations selected. 

Pull factors of entrepreneurship

their motives for business entry.

Yes No

Need for achievement 25 46.3

25 46.3

21 38.9 61.1

19 64.8

14

 8 14.8 46

 6 11.1 48 88.9
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Very 
important

Important
Not so 

important

15 6  4

Need for achievement  8 6 11

 6 8

 5 14

6 19

 6

 1  4  8

Push factors of entrepreneurship

Yes No.

8 14.8 46

8 14.8 46

6 11.1 48 88.9

4
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Yes No.

5.6 51 94.4

1 1.9 98.1

1 1.9 98.1

Very 
important

Important
Not so 

important

1 1

1 1 4

1 6

1 1

1

1 5 8

4 4 8

5. Discussion
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operate or reside than to the economy. Social and economic contributions 

they have for them. 

Volunteering in a local action group
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in Germany rather than in Ghana and in this case the probability of 

in Germany: ‘Oh, in the Ghanaian community I do it a lot, when something 

happens we step forward, we opinion leaders take the leadership role and go 

forward to solve the problem. When something happens many people withdraw, 

they are afraid in the society in which we are because they cannot express 

themselves and they need some of us who can step forward…. Sometimes 

the police even call me to assist in investigations, I go there and help. I also 

offer them emotional support’.

the respondent: ‘I came up with the initiative to support the orphanage in my 

hometown. We send them money and every year I travel to Ghana to organise a 

party for the children’. 

fundamentally focus on. 

for free 
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It could be said that these initiatives have positive social effects beyond 
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Exports and imports of goods 

in terms of monetary value exceeds that of the imports from Ghana. It 

and a minority of export is directed to other countries.

to their families and these export activities have been facilitated by other 

respondents from frequent participation in export activities or stopped some 
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recorded for the level of participation in such economic contributions are 

and sold outside Germany.

It has been found that the decision to start a business is complex and 

the optimum use. 
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personality traits of firm founders and a motivational factor found to have 

‘to engage in activities that have a high degree 

of individual responsibility for outcomes, require individual skill and effort, 

have a moderate degree of risks, and include clear feedback on performance’ 

.

‘Immigrants are thought to have a high 

need for achievement after migrating to a new country and are more likely 

to become entrepreneurs’
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alternatives and unemployment. 

‘I was tired of always running and chasing after bus and 

train to work for people to tell me what to do’.
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and have an influence on the motivation of an individual to become an 
entrepreneur. 

financially. It has also been observed from literature that these household 

‘racial discrimination was mentioned so infrequently that it did not warrant 

a category of its own’

the job and established my own workshop to make good use of my skills. But 

.

6. Conclusion
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into entrepreneurship. Whilst other scholars have found it difficult to 

and discrimination. 
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social capital to boost the performance of their businesses. 

one time to another. 

decision about entrepreneurship. 
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