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Abstract

Purpose:

Design/methodology/approach:

Findings: Nearly 63% of respondents agreed or rather agreed that the food needs of their household are 

Research limitations/implications:
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results. However, despite these limitations, the findings allow for approximating the concerns of this 

Originality/value:
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JEL:

 
w czasie pandemii

Streszczenie

Cel:

Metoda:

Wyniki:

-

-

1. Introduction

are made in certain natural, social, cultural and economic conditions that 
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the pandemic.

2. Factors Influencing Consumers’ Food Choices 
and Conditioning the Satisfaction of Their Food Needs 
– Literature Review
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3. Design of the Survey
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population of the place of residence and financial situation of the household. 

4. Social and Economic Characteristics of Respondents
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Demographic characteristics Na %
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Rural areas

Very bad 4

Bad
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5. Findings

Scores and opinions
% of all 
answers  

[N = 702]

Economic activity

% of the 
working  

[N = 401]

% of the  
non-working  
[N = 301]

Average score/ ±st. dev.* 3.83±0.89 3.79±0.89 3.89±0.88

*
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Opinions
% of all 
answers  

[N = 702]

Gender

% of females
[N = 445]

% of males
[N = 257]

characteristics of the respondents, only the declared professional status 

Opinions
% of all 
answers  

[N = 702]

Economic activity

% of the working 
[N = 401]

% of the non-
working [N = 301]

this respect.

Opinions
% of all 
answers  

[N = 702]

Gender

% of females
[N = 445]

% of males
[N = 257]



46 

 https://doi.org/10.7172/1644-9584.94.4

respondents in this respect. 

Scores and opinions
% of all 
answers  

[N = 702]

Gender

% of females
[N = 445]

% of males
[N = 257]

Average score/ ±st. dev.* 4.43±0.77 4.46±0.75 4.38±0.80

*

Scores and opinions
% of all 
answers  

[N = 702]

Gender

% of females
[N = 445]

% of males
[N = 257]

Average score/ ±st. dev.* 4.32±0.92 4.31±0.96 4.33±0.84
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Scores and opinions
% of all 
answers  

[N = 702]

Gender

% of females
[N = 445]

% of males
[N = 257]

Average score/ ±st. dev.* 4.25±0.99 4.27±1.01 4.20±0.93

the perception that food prices increased in the last six months and the 

6. Discussion and Conclusions

studies also confirmed that Polish consumers experienced an increase in food 



48 

 https://doi.org/10.7172/1644-9584.94.4



 

49

Acknowledgments

References

4

Food,

. 

68

Journal, 

normal.

. 



50 

 https://doi.org/10.7172/1644-9584.94.4

Science, 369

, 

, 

rekordem

Nauka w Polsce

izolacji.html.

, 

, 39

, , 

, 56

, 

, 
19

households. , 45

, 18


