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Abstract

Purpose:

Methodology:

Findings: The received results show which factors – according to the owners and managers – guide 

Research limitations:

study purposes from an external company. However, attempts were made to make the study represen-

the entire population. 

Implications:

especially from the point of view of companies operating at a competitive market. Skillful use of knowledge 
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Originality:

national and regional approach.

Keywords:

JEL:

kosmetycznych zlokalizowanych w Krakowie i okolicach

Streszczenie

Cel:

-

-

Metodologia: -

-

Wyniki:

Ograniczenia badawcze:

Implikacje:

 w artykule zaprezentowano fragment analizy danych uzyskanych w wyniku szeroko zakro-

jak i regionalnym.

kosmetycznym.

1. Introduction

th

the concept of homo economicus
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 homo 

sociologicus

2. Consumer Choices and Their Determinants

homo economicus from economics textbooks can think like Albert Einstein, 

not homo economicus, but homo sapiens
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taken in the purchase process – in any case difficult to identify, as it happens 
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3. Determinants of the Choice of Beauty Parlors 
by Consumers 
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Reference books outline the concepts and models of processes of 

demand side of the market. 
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4. Methodology
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5. Characteristics of Study Sample

facial treatment.

6. Research Results
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No. Choice factors
Response 

mode

Number 

of the mode
Median

 4.

4

4

4 4

4 4

4 4

4 4

4 4

4 4

Promotions and additional benefits promised 4 4
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7. Conclusions

dynamic approach.
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konsumpcji

and happiness

Zachowania niepoprawne. Tworzenie ekonomii behawioralnej. 


