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Abstract

Purpose: The article is a research paper. The aim of this study is to provide some insight into the 

consumption behavior of young Polish singles that conform to the idea of sustainable consumption and 

the fair trade movement.

Design/methodology: The methodological part synthetically discusses the conceptualization of research 

and selection of the research sample. The empirical part, based on the research conducted by the 

author, examines young Polish singles’ pro-environmental behaviors that can be defined as sustainable 

consumption and are aligned with the fair trade idea. The analysis is based on a survey questionnaire 

administered from 1 October to 30 March 2022 in a sample of 2587 young singles who made inde-

pendent decisions in the market.

Findings: The methodological part synthetically discusses the conceptualization of research and selection 

of the research sample. The empirical part, based on the research conducted by the author, examines 

young Polish singles’ pro-environmental behaviors that can be defined as sustainable consumption and 

are aligned with the fair trade idea. The analysis is based on a survey questionnaire administered from 

1 October to 30 March 2022 in a sample of 2587 young singles who made independent decisions in 

the market. The information from the survey shows that young Polish singles implement the idea of fully 

sustainable consumption to a small extent and that some of them interpret the essence of sustainable 

consumption incorrectly. The proportion of young respondents who declared that they acted in line 

with the idea of sustainable consumption was much higher among women than men as well as among 

large urban agglomerations. Furthermore, the information obtained reveals that sustainable consumption 

is not fully understood by the respondents, as evidenced by the fact that nearly half of young singles 

indicated financial costs as the main barrier to sustainable consumption. In turn, for those with the highest 

income, the main obstacle in this respect was a lack of time. The results of the survey have confirmed 
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that young singles have poor knowledge of labels referring to eco-friendliness, the environment and fair 

trade, showing that the sample surveyed is characterized by low awareness of eco-labeling, that is the 

idea of placing green labels on products that are least harmful to the environment. 

Research limitations/ implication: Given the limited financial capacity, the study of sustainable consump-

tion and fair trade in the consumption behavior of young singles was confined to an online survey. This 

conclusions should not be treated as representative 

of the population of young Polish singles. They only provide some insight into their actual consumption 

behaviors as part of sustainable consumption and fair trade.

Originality/value: Despite the indicated limitations, the obtained results allowed for partially filling the gap 

ensuing from the lack of primary research on sustainable behavior of young Polish singles.
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, Fair Trade, zachowania konsump-

1. Introduction

are specific market participants since – unlike family households – they feel 

and strike up acquaintances as opposed to a sole focus on the family 
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on the one hand and sustainable consumption and fair trade on the other. 

H

H

consumption and fair trade.

H

trade.

H4

than their male counterparts.

H
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synthetically discusses the conceptualization of research and selection of 

2. The Concept and Essence of Sustainable Consumption 

for action on sustainable consumption and production is based on the 
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processes and other applications;

creation of conditions for economic operators to compete fairly for 

social health.
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determined so that consumption processes do not materially disturb the 

economic equilibrium;

to prefer such forms of consumption that are least harmful to the 

sustainability requires the preference for consumption forms that are 

spatial order;

intertemporal: these dimensions of sustainable consumption are 



 https://doi.org/10.7172/1644-9584.98.2

 

 

literature.

3. Sustainable Consumption and Conscious (Ethical) 
Consumption

that take into account the needs of other people and protection of the 

alternative lifestyle that, on the one hand, is based on sharp criticism 

of the postmodern society and, on the other, on proposals for a lifestyle 

pro-environmental consumption macro-trend

a holistic type of thinking



 

Sustainable Consumption and the Fair Trade Idea… 

of reliable information, not to mention the discrepancies that result from 
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balance, that is the human ability to build homoeostasis inside human 

climate, local tradition;

eco-friendliness – respect for nature, preference for food from local 

use of mass transport;

use of recycled paper.

in suburban areas, etc.
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reality. Contemporary societies are so lost in the materialistic approach to 
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created needs that are characteristic of the consumerist lifestyle are, in 

account as possible.

4. The Emergence and Development of the Fair Trade 
Movement – A Brief Historical Overview

than half a century. 
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help for poor societies rather than trade, contributed to the establishment 

 of fair trade 
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 of 

conditions in the supply chain4.

Characteristics FLO IFAT NEWS! EFTA

establishment

Producers, 
importers,  

others
Worldshop 
associations

All All 

Based in Bonn   

disseminate and promote the fair trade idea,
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producers.

5. The Concept and Principles of the Fair Trade Movement

 – an 

system of producers, intermediaries and consumers enables fair distribution 

consumer choice made in the realities of a neoliberal economy in the state 

A Charter of Fair Trade Principles

balanced and fair trade relations that take into account all production 

support for manufacturers in order for them to better understand market 
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5.1. Fair Trade Standards

countries could therefore be counterbalanced under fair trade. 

Creating opportunities for economically disadvantaged producers.

Transparency and accountability.
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 Providing capacity building.

 4. Promoting fair trade.

  Fair payment.

 Gender equity. 

Working conditions.

Child lab our.

children in the production process.

 Environment.

apply responsible production methods.

Trade relations.

5.2. Fair Trade Product Certificates
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balls.

Consumers most commonly buy fair trade certified food products such 
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5.3. The Fair Trade Movement Versus Sustainable Consumption 

in common is consumer concerns about the impact of their purchases on the 
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6. The Notion of Young Singles

distance from the institution of family, the cult of independence and the 

should be considered necessary, yet insufficient. 

number of cohabitation relationships in the countries of Western culture, 

people in permanent informal relationships formerly treated only as 
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sine 

qua non 

or distant relationships and their possible romantic relationships cannot 

be classified as sustainable consumption. 
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8. Selection and Characteristics of the Research Sample
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Items
Number 

 
(N = 2587)

Percentage  
share

Age:

Gender:

Education:

Monthly disposable income in PLN:

Place of residence:

Rural area 

p

coefficient p

addition, the burden of anticipated financial costs is often the reason for 
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9. Implementation of Sustainable Consumption  
in Consumer Behavior of Young Singles

Items
Number 

(N = 2587)

Percentage 
share

consumption.

consumer choices based on information on products 
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principles of sustainable consumption.

Statements Partial loads

friends and acquaintances

0.826
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sustainable consumption essentially means. 

Items
Number 

(N = 2587)

Percentage 
share

and consumption style, clean production, etc. 
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(% of answers)

No. Statements
Whenever 
possible

From time 
Never

moment

information confirmed by other consumers

4

containers

special containers
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Statements
Lifestyle  

of young singles

by other consumers
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Statements
Lifestyle  

of young singles

p 

the basis of the information obtained, it can be concluded that sustainable 
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and more efficient use of items in their households. Another major barrier 

 

inhabitants.

10. Behavior of Young Singles That Fits Into the Fair Trade Idea

consumption is the idea of fair trade. 

products is one of the key manifestations of not only sustainable but also 
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the method of production and composition of the product are also important. 

a chance to make a fully informed choice.
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and fair trade

Meaning Graphic sign Meaning Graphic sign

Recyclable
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11. Conclusion

factors. 

considerations.
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half of the respondents indicated financial costs as the main barrier to 
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