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1. Introduction



“High indications as regards the level of 
knowledge, experience in using the banking services and the inancial competence of 
the customers have a very strong relation with the evaluations of the banks’ reputation, 
(…). The low indications as regards the reputation are accompanied by relatively low 
indications in terms of being interested in the information about banks, low level of 
inancial knowledge and no motivation to expand it as well as using inancial products 

only to a small extent”



2. Research methodology

broad skills based on knowledge, experience, 
values and inclinations gained as a result of educational in luences

a combination of awareness, knowledge, skills, attitudes and behavior necessary to 
make inancial decisions and leading to reaching individual inancial well-being

Competence is 
de ined as integrated usage of knowledge, skills, values, experiences, contacts, external 
sources of knowledge and tools for solving problems, carrying out different types of 
activities or coping in a given situation”
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3. Social determinants of the evaluation of the banks 





Diagram 1. TRiM Index value of the banks 
by profession

Diagram 2. TRiM Index value of the 
banks by groups of socio-economic status 
of the consumer
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Diagram 3. TRiM Index value by consumer’s 
economic knowledge

Diagram 4. TRiM Index value of the banks 
by the scope of using the inancial services
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Diagram 5. TRiM Index of the banks, consumer’s economic competence by groups 
of socio-economic status 

Low

TRiM 32 pts

TRiM 45 pts

TRiM 45 pts

TRiM 41 pts

TRiM 47 pts

TRiM 48 pts

TRiM 43 pts

TRiM 52 pts

TRiM 56 pts

26%29% 14%

4% 6% 5%

5% 7% 4%

Medium

Socio-economic status

High

L
o

w
M

e
d

iu
m

K
n

o
w

le
d

g
e

 a
n

d
 i

n
te

re
st

 i
n

 t
h

e
 i

n
fo

rm
a

ti
o

n
a

b
o

u
t 

e
co

n
o

m
ic

s,
 c

o
u

n
tr

y
's

 e
co

n
o

m
y,

�i
n

a
n

ci
a

l 
se

rv
ic

e
s H

ig
h



4.  Application of the latent class analysis in typological 
classi ication of the Polish society by inancial competence

Table 1. Selected criteria of itting the latent class model
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Diagram 6. Typological classi ication of the Polish society by inancial competence
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5. Summary
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