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Metropol i tan  Class  In Warsaw  Space
The objective of the research was to analyze the patterns of behaviors in

the urban space of the rich inhabitants of Warsaw. The targeted group can be
classified as members of the rising metropolitan class. The research covered
interviews with 132 inhabitants of the luxury apartments. The location of the
apartments in Warsaw is in fact the result of the former socio-spatial structure
of  Warsaw and  the  subjective  valorization  of  urban  space.  The  research
revealed that one of the main motives for choosing the apartments as a place
for living was the need of security. Another reason given by the interviewee
was a sense of belonging to the own class – sense of being in a “peer group”
and the prestige of the place.

The inhabitants of the apartments create “a separate world” around themsel-
ves. It consists of well secured, protected, isolated houses, luxury consumption,
top  restaurants,  malls,  pubs,  private  schools  and  travels  to  exotic,  foreign
countries (for business purposes or just for vacations). The inhabitants of the
apartments have spots of interests in the urban space and they travel between
these isolated points of the city in their luxury cars. Thus, these members of
rising metropolitan class have very limited contact with the “life on the ordinary
streets”.


