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Conceptual metaphor of Ukrainian journalistic discourse

Abstract

This article is devoted to the study of the functioning thorough conceptual
metaphor in journalistic discourse in the early 21st century. Metaphor is one of the
most powerful instruments of knowledge, conceptualizing and categorizing of reality.

Purpose. The purpose of the study is to identify pragmatic communicative
and cognitive specifics conceptual metaphor in the journalistic discourse of the ear-
ly 21st century.

Methods include: method metaphorical modeling of conceptual metaphor;
method of linguistic description; method of conceptual analysis.

Results. The article examined and described pragmatic communicative and
cognitive specific of conceptual metaphor in Ukrainian journalistic discourse. There
were characterized different types of metaphors that operate in the language of
political communication. Much attention is paid to the metaphor with conceptual
sphere of nature. With their help journalists/reporters portray social and political
life of the country. There were characterized different types of metaphors of
nature, metaphors of natural disasters, water and land; fitomorphic and zoomorphic
metaphors.

Keywords: metaphor, conceptual metaphor, conceptualization, cognitive lin-
guistics, nature of metaphors, journalistic discourse, political communication.

Introduction

Metaphor is an important element of Ukrainian journalistic discourse,
it pierces through political communication. Therefore, the topicality of the
study of metaphor in political communication is justified by the desire for
knowledge and understanding of metaphorical content, especially thinking,
both individual and society as a whole.

Purpose of research is to find out communicative pragmatic and
cognitive specificity of conceptual metaphor in journalistic discourse plug
of early 21 century.

Methods of research are: method of metaphorical modeling (used
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for formal and simplified representation of the basic metaphors, learning
processes on the basis of creating original metaphors, studying is based
on creating original metaphors, guidelines and methods of deployment
of metaphorical models ); method of linguistic description (method of
cognitive research and to study the phenomena of language as a linguistic
object); conceptual analysis method (used to establish information
structures of consciousness).

The phenomenon of metaphor is the subject of research of many
Ukrainian linguists, including O. Potebnya and O. Taranenko, S. Ermolenko
V. Vovk and others. In modern science metaphor study mainly on the material
of literature (T. Eshchenko, L. Kravets’, T. Matveeva, A. Tishchenko). In
some writings revealed the role of metaphor in scientific text (G. Diadiura,
N. Zelinska, N. Nepyyvoda). In journalistic discourse metaphor studied
A. Baranov, H. Datsyshyn, L. Pavlyuk, A. Ponomariv, G. Pocheptsov V. Rizun,
N. Solodovnikova, I. Filatenko A. Chudinov, focusing on political topics.

Journalistic discourse

The main purpose of journalistic discourse is the effect on the reader,
the formation of his political thought, which is achieved by using cognitive,
pragmatic and communicative potential of metaphor, which is a way of
thinking and presents a wealth of material for language comprehension and
cognitive linguistic picture of the world. In modern cognitive science it is
called as one of the main mental operations as a way of understanding and
categorizing reality (Budaev, 2007, p, 16). The phenomenon of metaphor
ensures the integrity and coherence of the text, giving it a certain aesthetic
and expressive.

The texts of journalistic discourse are characterizes by their
communicative-pragmatic orientation, based on not only informative,
but also on the social and psychological impact on the audience. And one
of the most important functions of journalistic discourse is a function of
influence. With the help of the media by political and ideological impact on
the audience, the formation of public opinion (Mats’ko, 2003, p. 272). The
texts of discourse not only reflect the stereotypes of mass consciousness,
and form some tastes, priorities in life. Because the language of journalistic
discourse enormous layers transmitted cultural knowledge as a form of
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social inheritance. Consequently, the task of texts of journalistic discourse
is the impact on human consciousness and the formation of public opinion
using metaphors.

The conceptual metaphor and its variations

However, modern media is less focused on public and social services,
instead of satisfying the interests of certain business or political circles. The
multiparty system ensures that metaphor becomes a tool of influence during
the election campaign. Great potential in this regard reveals a conceptual
metaphor that is resistant fixed in the linguistic and cultural traditions of the
ethnic group, and hence the thinking of people, using a concept of the sign
denoting other, providing marked with understanding the essence similar to
denote (Kravets’, 2012, p. 43).

Among the large number of metaphor in modern linguistics metaphor
popular is the division of words belonging to certain semantic groups:

1. Anthropomorphic metaphor, the center of which is man.

Varieties anthropomorphic metaphor are sotsiomorphic (it simulates
the world by similarity to various spheres of social life); miliary (metaphors
that depicts reality similar to the war). There are criminal law, religious-
mythological, trade-economic, socio-economic structure, scientific, ed-
ucational, family-oriented metaphors.

2. Metaphors of nature donor areas of which is structure of knowledge
of nature’s conceptual sphere, such as animals, plants.

3. Artifacts, which include metaphors from donor areas of cognitive
structures of knowledge conceptual objects (Kravets’, 2012, pp. 126-163).

Thus, the conceptual metaphor is stable and fixed phenomenon in the
traditions of language. It enables people to express their views and thinking.

Metaphors with conceptual sphere of nature

Nature of metaphors are those in which donors areas have the structure
of knowledge of the conceptual sphere of nature (animals, plants, natural
phenomena) (Kravets’, 2012, p. 137). Often, social and political processes
associated with nature, animals or plants. This frequency is due to the fact that
the conceptualization of knowledge traditionally considered the national world
of nature, where man feels an integral part of it (Chudinov, 2001, p. 66).
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Metaphors are natural phenomena of nature. Tsunami, earthquake or
snow avalanches are designed in socio-political events — political disasters,
elections, revolutions, economic crises, wars. Often there is a metaphorical
image of the tsunami that journalists associated with disasters, political
conflicts and instability of the political situation in Ukraine: /Ipe3uoenmcoxi
sUOOpU, AKI HACY8AIOMbC HA KPAIHY 3 HeBI08OPOMHICMIO UYHAMI — ue
cmuxiiine iuxo, sike mpeoanepexcumu (ZHU,2009,No. 3); Adoce nezabapom
— yynami npesudenmcovkux euoopie (ZHU, 2009, No. 3); «Ilpoxoemmuyna»
HeKoHcmumyyiline noseprents 0o Koncmumyyii 1996 p., uynaminoodiony
Kopynuito, npoicHopyeana nosgy il pO3MHONCEHHS «MYULOK» Y Rapiamenmi,
HA NOpyuierHst nio 4ac napiameHmcovkux eubopis-2012 peazysanra docums
msiso (DT, 2014, No. 3). In journalistic discourse there are images of
avalanches or shower to show a huge amount of mass or something: /lapyiime
34 NOPIGHANHS, alle 3AKOHO0A8UUIl npouec 6 YKpaini HUHI Haeadye CHI208y
aasuny (ZHU, 2001, No. 1); Lfikaso, wo, nezsadxcaiouu Ha c60i0 “Kocmiyny”
Cymuicmo i 31U8y KPUMUKU HA 11020 aodpecy, — KOPYRYIUHI CKAHOAU,
36UHYBAUEHHs 8 HapKoManii mowjo, — YepHogeyvKuil c6020 enekmopamy He
pozeyous (ZHU, 2008, No. 5); Bapmo nuwe npueadamu, K naiko o0iysiu
Mano He iHeecmuuinnot “znueu’” wienu komanou Bikmopa FOwenxka, nicis
tioeo inaseypayii (ZHU, 2007, No. 2-3). Metaphor mist publicists to use
for image fuzziness and lack of transparency of political views or actions:
Huniwne nonimuune srcummsa — ye maxuii cooi MyMau, 8 IKOMy Henpocmo
posiopamucs (ZHU, 2004, No. 10). Aooice 3axiona Ykpaina — nicisneoenua.
Bona 6azamo poxie 6yna nio Iloavwero, i uucienni icmopuuni aypesit, ujo
NPOXoOouUnU uepes yell pecion, He Moy He NO3HAYUUCS HA C8IMOo2is0i 1020
acumenie (ZHU, 2008, No. 1); HAx cmeepooicyroms nonimonoau, ypazany
pesontoyii ne Oyoe, xail He JKAE 671a0a T00ell HACUTbHUYbKUMU MEmOoOdMu
onozuyii (ZHU, 2002, No. 10).

An important donor area of metaphorical projections in Ukrainian
journalistic discourse is water. This cognitive structure is formed based on the
archetype of the water as the primary element of the world, beginning around
(Kravets’, 2012, p. 152). Journalists use the names of natural ponds or water
features for image variability, volatility and instability of political or economic
processes: Hawyn y piuuwax ghinancosux nomoxie (ZHU, 2001, No. 12);
A maxkoxc npo panmaszii npo piuKu npueamuux iHeecmuuiii 3 opuiopis,
KyOu pocisinu susenu 6i0 bamvKisuwjunu c6oi akmueu i sKi NOGEPHYmMb HA3A0
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(6 OE3 Kpum) (DT, 2004, No. 16); Cnpobyiimo Huni abcmpazyeamucs 6io
KanamymHuux HOMOKI8, wjo J0mbCsl Had HAC 13 OLIbUOCMI MeleKananie ma
opyrosanux sudanv (DT, 2004, No. 44). River, stream are creek symbols of
movement, dynamism, constant variability of political and economic processes.
In the language of Ukrainian journalistic discourse journalists often show
unrestrained human image via the sea: haeamvom ye 6y10 He 306cim yikaso, a
FOwenxo ece cosopug i 2060pus, He 8i0YY8aIOYU HACHPOIO JIIOOCHKO20 MOPA
(ZHU, 2003, No. 3). Turbulence, anxiety and rapidity of social and political
life image associated with turbulence: 4 eorce npuzsuuaiscs oo dymxu, wo
HCUMMA — Ye UP: i3 HHO2O He BUPBEUICS, ale BOOHOUAC ) HbOMY Ul YiKaso, OO
3Haxoouw yce, yoeo npacte oywa i pozym (ZHU, 2003, No. 7-8); Ycepeouni
— eup npucmpacmei i scap oevamis. (DT, 2007, No. 15).

One of the most important donor zones in Ukrainian journalistic
discourse is land. During the metaphor of the donor area publicists used
language signs to designate areas of land. The image of field end virgin — for
great image vastness of political life, inexperienced politicians: /[o moeo mae
oyaice ceptio3no sminumucsa nonimuynuil ranowagm (ZHU, 2004, No. 3-4);
Ooue cnoso, Cegacmononv — ne nepeciunuii KpUMCbKUIL U2IH 015 O1i00-
senenxygamux scumenie nieniunux micm (ZHU, 2004, No. 9); Pesontoyis
npoMyana no ROAIMUYHIN HUGI, Haue cMepd, 3ATUUBYU NO COOI NYCKY
1 sunaneny zemmio (DT, 2014, No. 5); Tooc 3uaio, wo icHyroue nooamrkose
none—oonoxu yinuna (ZHU, 2001, No. 1); Ymim, nacnpasoi peanvua éraoa
Ha nieoOCmMpo8i, 5K i pamiuie, HaneICums poCillCbKuM GiliCbKOBUM, d 8 HAOPAX
napaamenmy i ypsaoy CUOUMb YUMANA KITbKICMb NPUKOMAHOUPOBAHUX
«nomiynukie» ma «excnepmis» (DT, 2014, No. 12).

Cognitive knowledge structure sphere plants in Ukrainian journal-
istic discourse is metaphorical projections donor areas such recipient con-
ceptual policy areas. Metaphorical models of this type are rare: 3aearom
pospobnenui ma nputinamui 21 uepeus y Canonikax nepuiuii RpoOeKm
Koncmumyyii eounoi €eponu € n100om oysice CKIaoH020 KOMAPOMICY MIdiC
npuUXUIbHUKaMu ioei cmeopeHnus €sponelichkoi pedepayii ma ideonoeamu
npoexmy nodyoosu kongedepamusnoi €eponu (ZHU, 2003, No. 10); Cepeo
HOBUX ROMIMUYHUX CUII, RAPOCHMKU AKUX NPOOUBAIOMBCS KPI3b PONAMAHY
opyxiexy Xpewamuxa, € Kitbka KaHOUOamyp, 0OHAK HCOOHA 3 HUX NOKU WO
He dopocaa 00 cepuosnux eunpobysans (DT, 2014, No. 3). With fitomorphic
terminology publicists portray social and political processes of 21 century.
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Numerous groups are metaphors donor areas where animals are
concepted such metaphors called zoomorphic. They are one of the most
traditional areas of domestic political conceptual metaphors (Chudinov,
2001, p. 67). The properties are projected animals to humans. “Archetypes
of animals suggest that there is a beast in the depths of the psyche of every
person and the associated dangers. Accordingly, all primitive, low, that does
not correspond to humanity, causing rejection and condemnation (Kravets’,
2012, p. 138). In journalism Ukrainian politicians are often associated with
different animals in order to make the society show negativity or political or
socio-political system in the country: Jluwe nio wac nedoszo2co npasninms
Jleonioa Kpasuyka npe3udenmcovka aominicmpayis we 8ioicpasaa sHcooHoi
gioyymnoi poni. Hixmo nasimo ne 3nag npo me, wo ye 3a 36ip maxutl i yum
6in 3aumaemocs (ZHU, 2009, No. 2). Politicians are portrayed as fools,
comparing them with sheep, clumsy — with cows, sheep: IHoaimuku —
oseuku. Ilosepnivoco 0o nawux ogewox (ZHU, 2009, No. 3); 4 ye yorce,
dapyiime, ma CesUeHHA KOPO8a OeMOKpamil, sxy Oeskapno mypbyeamu
Hixomy He dozeoneno (ZHU, 2006, No. 1-4); A ezamucs ecepiio3 3a 00iHHs
«CEAUCHHUX KOPIBY (0COONUBO 3 GIIACHO20 PECIOHANbHO20 3A20HY) 61404,
cxoorce, He nasadxcumocs (DT, 2014, No. 1); Mosuanus “acuam” — Jlhyyenxa
i Kupunenka, saxi Hagimo He CAPOMOIUCS Y NPAMOMY eipi neped ycicto
Kpainoio 3axucmumu no-nepuie, 0amy, no-opyze — COpamHuyio, c8ioUUms
WOHAUIMEHWe NPO NO2aHe BUXOBAHMS I CUMYATNUGHICTL YbO2O MPOICIO20
corwsy (DT, 2007, No. 15). To show the antiquity, experience of politicians,
journalists compare the dinosaurs, bison: Kopomue xasicyuu, 3a axuxocs
yomupu poxu 6nox Tumowenxo 3 “manenvroi, ane 2opooi nmawku’”
NnepemeopuUBCs Ha 8eIUUE3H020 Ul 306CIiM He MPasoioH020 OUHO3A6PA — 3
MANeHbKow 3y0acmoio 201i6Koi0, 0060i1i Mooinohum myayoom (ZHU, 2008,
No. 12); 3aeapmosani y niokunumoux bamanisx 3y0pu eenukoi noaimuxu
i Mon00i 00U, Wo 3000y68anu nepemozy Ha 0apuradax — Xmo3Hd, Hd
YUI0 KOPUCTD BUABIAMBCA CMAGKU N0 YdAc MAUOYMHIX NAPLAMEHMCLKUX
subopis? (ZH, 2005, No. 2-3).

Donor area of metaphors of cognitive structures of knowledge are birds.
Images of birds based on archetypes. In journalistic discourse as political
actors are associated with different birds image for rapine, fury, courage and
even naivety: ¥ camomy Binomy domi mouumscs Heguouma spomadcoKocmi
bopomwvba 3a “syxo”’ npezudenma midxic 1020 paoHukamu — “2onyoamu’, na
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yoni 3 depocaguum cekpemapem K. Ilayennom ma “acmpybamu’”, na yoni 3
minicmpom oboponu J{. Pamcghennoom (ZHU, 2001, No. 10); Illapramenmcoie
nepedeposzsi avo Ilpo eradnux “scmpyo6ie” i norimuunux “Kypuam”
(ZHU, 2002, No. 5); I0eonoeiunow 0CHOBOI 6CIX MPAHCKOHMUHEHMATbHUX
KOpnopayit € napmisi 6itiHU, YUMAL0 ACHMPYOI8 AKOI € Y KOJCHIU 0epicasi
(ZHU, 2002, No. 11); IIpobnema nonseac y cniggionouienui “201yoie” i
“acmpyois” y npomunexcuux noaimuunux maovopax. (ZHU, 2007, No. 2-3);
Ilpupoono, xinyesa mema KpumcobKux manespise opnie Ilymina ne amexcis i
He «000posinvHey noseprenns 6 iono Pocii Kpumy — maxoi eitinu ceim ne
npoxosmue, a Pocis ne nepempasumv, nagimo axwo OpiOHO NOKpUUWUTID
(DT, 2014, No. 6). Most zoomorphic metaphors are archetypal color and
expressed a negative assessment of politicians or political figures. Metaphors
of nature are productive enough in political communication.

Conclusions

So, Ukrainian journalistic discourse of the early 21st century.
major donors and the most productive areas metaphors of nature are
natural phenomena of nature, water, earth, animals and plants. In terms of
journalists/reporters comprehend the recipient zone conceptual man and
nature. Using the metaphor of political communication metaphors of nature
can detect human and socio-political values. Most frequent metaphorical
models formed in the cultural and historical development of the country and
people in general.

References

Budayev, E.V. (2007). Stanovleniye kognitivnoy teorii metafory. [Formation of
cognitive metaphor theory]. Lingvokul’torologiya. [Cultural linguistics]. Ekaterinburg,
Vol. 1. pp. 16-32. (in Russian).

Chudinov, A.P. (2001). Rossiyva v metaforicheskom zerkale: kognitivnoye issledovaniye
politicheskoy metafory (1991-2000). [Russia in a metaphorical mirror: cognitive study of
political metaphors (1991-2000)]. Ekaterenburg. Ural. gos. ped. un-t. (in Russian).

DT (2000-2015). Hazeta “Dzerkalo tyzhnya”. [newspaper “Mirror of the week”].

Kravets’, L.V. (2012). Dinamika metafori v ukrains kiy poyezii dvadtsyatoho solittya.
[The dynamics of metaphor in Ukrainian poetry of the twentieth century. Monograph]. Kyiv:
Akademiya. (in Ukrainian).

Mats’ko, L.I.; Sydorenko, O.M.; Mats’ko, O.M. (2003). Stylistyka ukrayins koyi
movy. [The style of the Ukrainian Language]. Kyiv: Vyshcha shkola. (in Ukrainian).

73




Intercultural Communication, Vol. 1/2, 2017

Language and Literature

Selivanova, O.0. (2006). Suchasna linhvistyka: terminolohichna entsyklopediya.
[Modern Linguistics: terminology encyclopedia]. Poltava: Dovkillya-K. (in Ukrainian).

Selivanova, 0.0. (2008). Suchasna linhvistyka: napryamy ta problemy. [Modern
Linguistics: trends and challenges]. Poltava: Dovkillya-K. (in Ukrainian).

Sulimenko, N.E. (2006). Sovremennyy rus ’kiy yazik. Slovo v kurse leksikorogii: ucheb.
Posobiye. [Modern Russian language. Word in lexicology courses: textbook]. Moscow:
Nauka: Flinga. (in Russian).

ZHU (2000-2015). Zhurnal “Ukrayina”. [magazine “Ukraine”].

74




