
The internet is eating up newspapers. The New Media are having dramatic 
effects on all parts of American culture and on all types of Old Media, but 
newspapers seem to be suffering the most. Basically, the internet is taking 
away newspaper readers, lowering the value of information, and destroy-

-
-
-

enced reporters and an apparently permanent deterioration in the quality 

least partially responsible for the deterioration of American newspapers, 
he notes that more people are tweeting.

-
ing to internet access outnumbered those subscribing to daily newspapers 

changed dramatically. The number of Integrators, those who get their 

from the internet (“Press Accuracy”). Peter Johnson reports that now “ev-
eryone is consuming their own kind of mix of media . . . [so that] most 
news consumers now get their news from four different types of media 
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the Press research study concludes that “audiences now consume news 
in new ways. They hunt and gather what they want when they want it, 

consumption mix.
-

ing. Home town newspapers now focus more and more on local news, so 
that national and especially international news is disappearing from their 
pages. Another Pew study, “The Changing Newsroom: Gains and Losses 

shorter stories, less national and international news, and fewer articles 
about science, the arts, business or features. Recent studies show that local 
news has become the strong suit for newspapers. While television remains 
the main news source for all age groups and all types of news (national, 

over the internet. In fact, the internet rates lowest among American news 
audiences when it comes to issues of believability, accuracy, and validity. 

particularly credible”. On the whole, Americans think that “the news me-
dia are politically biased, that stories are often inaccurate, and that Jour-

daily newspapers, and network television, as largely credible and trustwor-
-

especially disturbing. It relates to the amount of information available and 
the way it is presented online. A study by the Associated Press, reported 
in the Columbia Journalism Review, shows that the information age pro-
duces far more information than people can manage or absorb. And it is 

distractions, and they tend to compete for attention rather than for qual-
-
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than actively seek it. The result is that “the massive increase in information 
production and the negligible cost of distributing and storing information 
online have caused it to lose value.” And the problem is that the lowering 
of the desire to obtain news can spread to other outlets as well. The AP 
study concludes that “in order to preserve their vital public-service func-

their role in the information landscape and reinvent themselves to better 
serve their consumers. They need to raise the value of the information they 
present . . . ”(Nordenson).

-
-

the gathering and distribution of information easier than ever, but have 

very survival,” so that newspapers face “steadily deteriorating advertising 
revenues and rising production costs” (“The Changing Newsroom”). The 

shopping ads are increasingly made unnecessary by online shopping sites. 
Newspapers, therefore, are especially vulnerable to the decreasing revenue 

underwrite online news offerings while using the declining revenue from 

With the issue of trust on their side, traditional Old Media news out-
lets have managed to hold on to most of their audience so far, even Inte-
grators who use both traditional and internet media sources. Online sites 
of mainstream Old Media news sources, such as newspapers and television 
networks, have far lager internet audiences than do New Media sites. But 
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-
ferings, or build alternative web-based revenue sources, they may stave off 
the technological mantis from eating them alive.
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