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Abstract

The present article raises the question of sustainable tourism in Poland and Slovakia, highlighting its significance,
as well as its objectives and tasks. The situation of tourism in Poland is presented in relation to the issues of spatial
economy, whereas Slovak example concentrates mainly on the importance of cultural heritage. Both interrelated as-
pects were considered crucial for the development of sustainable tourism. Pointing to the noticeably unsustainable
character of modern tourism, the authors emphasized the urgent need to refer to ethical and axiological arguments

in the process of implementing the principles of sustainable development and spatial order to tourism.
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1. Introduction

The concept of sustainable tourism has
been developed as part of the idea of su-
stainable development which consolidates
a number of scientific disciplines as well as
non-scientific practical activities. Initially,
this concept conveyed postulates and prin-
ciples bearing more affinity to ecotourism’,

1 The term ecotourism is usually used to desi-
gnate any activity or tourism activity oriented to-
wards the shaping of two types of tourist attitudes
and behaviors. On the one hand, the ones focused
on the direct contact of tourists with the so-called
primeval nature, or a natural landscape in protec-
ted areas and thus completely excluded from any
human interference and intervention. These areas
are intended to constitute a place of encounter for
man and the “wild nature”, which can be admired
(as part of aesthetic experience) and contempla-

ted (in a kind of meta-reflection) in undisturbed
tranquility. On the other hand, ecotourism calls
attention to the urgent need to promote pro-eco-
logical attitudes, not limited only to the preserva-
tion of peace and quiet in the place where we are
and which we visit (observe) but, among others,
on adapting the volume of tourist traffic to the to-
urist capacity of a given area, creating the so-called
eco-tourist infrastructure, using materials that are
not harmful to the environment, including reusa-
ble as well as biodegradable ones and processing
them only in places intended for that purpose. In
the case of sustainable tourism, attention is paid (as
discussed in more detail in the article) to the ur-
gent need to apply sustainable development postu-
lates (principles) to tourism. (Cf.) D. Zareba, 2006,
Ekoturystyka. Wyzwania i nadzieje, Wydawnictwo
Naukowe PWN, Warszawa; S. Wearing, J. Neil,
1999, Ecotourism. Impacts, potentials and possi-
bilities, BH; D. A. Fennell, 2008, Ecotourism, Ro-
utledge; M. Matlegiewicz, 2009, Ekoturystyka jako
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whereas its present, broader understanding
is inscribed in the systemic perception of
the socio-economic development. Con-
sequently, sustainable tourism, in its basic
form, means implementing the postulates
and goals of sustainable development in the
tourism economy. In other words, it consist
in a strive towards achieving a balance be-
tween the needs of tourists as well as those
of the natural environment and local com-
munities. At the same time, it will also ac-
commodate the benefits issuing from it for
the cultural environment and balance the
development and competitiveness of tourist
destinations and interested enterprises. Nu-
merous documents related to sustainable
development provide an outline of the ge-
neral concept of sustainable tourism. Some
of those documents directly formulate spe-
cific proposals for activities in the indicated
area, while others contain defined guidelines
and principles that should be adapted in to-
urism so that it could gain a more sustaina-
ble character.?

Similarly, the assumptions of sustainable
development are more and more often taken
into account in spatial management, or
more broadly, in spatial economy. They are
included, among others, in spatial planning
processes, modernization of urban space
and revitalization of degraded areas, or even
in relation to recreational areas.

The links between landscape and tour-
ism are undeniable. On the one hand, those
interrelationships have an impact on spa-
tial planning and development and, on the
other, on the shape of areas attractive for

przyjazna Srodowisku forma turystyki, in: Folia
Pomeranae Universitatis Technologiae Stetinensis.
Folia Pomer. Univ. Technol. Stetin; Oeconomica
275 (57), 59-66.

2 One can point, for example, to “A Sustaina-
bility Strategy for Tourism” proposed in 1998 by
International Friends of Nature (Position paper of
the International Friends of Nature on the role of
tourism in the context of sustainable development),
ed. by Manfred Pils, INF, or “Agenda for Sustaina-
ble and Competitive European Tourism” published
by the European Committe in 2007.

the tourism industry. They are also impor-
tant for the implementation of the goals
issuing from the principles of sustainable
development.

As the point of departure, the present ar-
ticle will present the concept of sustainable
tourism, followed by examples of its imple-
mentation in spatial planning and manage-
ment practiced in Poland and Slovakia. The
main goal of the article is to highlight the
importance of axiology in the implementa-
tion of sustainable development principles
and spatial order in tourism.

2. Concept of sustainable development

Scientific literature related to the topic of
sustainability abounds in manifold defi-
nitions of “sustainable tourism” The very
concept was first coined in the 1980s, after
the publication the Brundtland Report in
1987. Pertaining to the term “sustainable de-
velopment” defined in the document, a new
understanding of tourism was proposed,
namely, one taking into account tourism’s
multidimensional connections, primarily
with the natural environment, society and
economy. According to D. Weaver, this is
a type of tourism, which poses no threat to
the economic, social, cultural or environ-
mental integrity of tourist destinations in
a relatively long-term perspective (Weaver
2001: 80). In addition, it takes into account
the overall contribution of the current and
future (i.e. forecast) environmental and so-
cio-economic factors defining the needs of
both visitors and inhabitants of a specific
place (Patterson 2016: 5). Such a model of
tourism is promoted by the United Nations
World Tourism Organization (UNTWO),
which assumes that it will have an impact
on the economic growth, encourage social
inclusion and allow to address the issues of
the natural environment resources (Web-o1).

The Global Sustainable Tourism Council
(GSTC) points out that tourism may serve
as a tool in conservation of the environment
and fight against poverty (Web-02). Thus,
implementation of sustainable tourism can in
practice contribute to improving the quality
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of life of the poorest. For this purpose, UN-
WTO is implementing the ST-EP (Sustaina-
ble Tourism — Eliminating Poverty) program,
which is aimed at taking initiatives in the
field of tourism to counteract the phenome-
non of poverty (Sofield, De Lacy et al. 2004:
1). What is more, this organization is involved
in the implementation of the 2030 Sustaina-
ble Development Goals, with particular em-
phasis on the elimination of poverty and on
environmental protection. This dimension
of sustainable tourism was addressed by
one of the items on the agenda of the elev-
enth meeting of the UNWTO Committee
on Tourism and Sustainability, which took
place in Madrid on January 17, 2018 (Web-
03). Implementation of the goals set out in
the Agenda for Sustainable Development
2030 through sustainable tourism means also
providing universal access to safe, inclusive
and accessible, green and public spaces (goal
11). In addition, developing and implement-
ing tools to monitor the impact of sustainable
development on sustainable tourism creating
jobs and promoting local culture and prod-
ucts (goal 12). An important task, as empha-
sized by UNWTO signatories, consists also
in activity aimed at raising people’s aware-
ness of sustainable development and lifestyle
in harmony with nature (Web-04).

In the opinion of some authors (Niezgoda
2006, Meyer 2008) striving for sustainable
development is a key trend in modern tour-
ism. Therefore, it is important to understand
it as broadly as possible, i.e. as “(...) encom-
passing all forms of development, manage-
ment and tourism activities that sustain the
ecological, social and economic integrity of
the territories (...)” (Meyer 2008: 213).

When discussing the problem of tourism,
including sustainable tourism, it is impos-
sible to ignore the issue of space in which
those areas of industry are realized as well as
of the process of reduction, which the space
is undergoing. Limitation of space leads to
increasing social conflicts, also about tour-
ist areas. Space is more and more often per-
ceived as a rare, desirable good, demanding
rational management and having not only

economic but also intangible value. In this
context, sustainable tourism will, and cer-
tainly may, serve the purpose of resolving
conflicts related to the tourist space, espe-
cially between tourism development goals
and the need to protect the resources of the
social and natural environment.

To sum up, it can be assumed that sustain-
able tourism in its simplest sense is one that
systematically takes into account the goals
and principles of sustainable development.
In other words, the concept of tourism may
be brought down to implementing the pos-
tulates or principles of sustainable develop-
ment in the tourism economy. It is thus, the
question of sustainable management of the
natural environment in tourism, i.e. manage-
ment that will take into account economic
and socio-cultural goals, as well as health
and safety of specific cities and nations
(Chan 2010: 25).

The above-presented position acquired
a formal character and it was adopted dur-
ing the “Globe 90” conference in Vancouver,
which was attended by, among others, the
contemporary Prime Minister of Norway
Gro Harlem Brundtland. During this con-
ference the three key principles for tourism
planning and management were formulated
(Niezgoda 2008: 87), namely:

»  considering tourism by decision-mak-
ers as an option of economic devel-
opment and treating it on a par with
other forms of economic activity
when making development decisions;

» creating an adequate tourism infor-
mation base that would allow for
a better understanding of tourism’s
importance as well as its analysis and
monitoring in the context of other
economic sectors;

o development of tourism in the man-
ner consistent with the principles of
sustainable development.

While analyzing the guidelines adopted
after the conference, it is impossible to
overlook the fact that sustainable tourism
is, thus, an example of tourism understood
as the possibility of stable and sustainable
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economic development integrating multi-
dimensional economic, socio-cultural (in-
cluding aesthetic) and historical (including
cultural heritage) goals. It also accommo-
dates the needs of the natural environment
during its planned reorganization, for exam-
ple as part of activities undertaken to elimi-
nate the negative effects of human impact on
the natural environment and to protect the
biodiversity of ecosystems.

3. Sustainable spatial economy
for tourism in Poland

Spatial economy is currently undergoing dy-
namic development, due to, among others,
the directions of socio-economic develop-
ment adopted within its framework and the
proposed solutions to key socio-economic
problems in the area of spatial economy. It
constitutes both a field of knowledge and
a practical activity. Such inclusion of both
theoretical and practical aspects of spatial
economy is congruent with its understan-
ding proposed by, among others, J. Deb-
ski. According to the author, this economy
should be understood as comprising three
aspects, namely:

»  practical activity, aimed at introducing
spatial order in the existing spatial de-
velopment while respecting the good
of the individual and society in the
longest possible time perspective,

+ the reality, which consists of the over-
all phenomena occurring in space,

« science focusing on the study of the
past and present state of spatial de-
velopment of specific areas and striv-
ing to find their hidden and complex
structures determining the function-
ing of the whole (Debski 2001).

Spatial economy is today more often

treated as economy in a spatial aspect rather
than the theory of economics that takes into
account spatial content. It is thus divided
into: spatial planning, spatial management
and spatial development, and interdepend-
encies at the “design — implementation —
state of spatial order” point of convergence
(Parysek 2006).

Along with the transposition of sustainable
development assumptions into a broadly un-
derstood economy, the crisis of space began
to be emphasized and especially the growing
problem related to its planning and develop-
ment. At the same time, it was noticed that
the implementation of sustainable develop-
ment principles into spatial economy and into
the related area of tourism, provides an op-
portunity to protect space and ensure proper
human existence in it by taking into account
the features of absolute space (i.e. diversity,
resistance and limitations). The aforemen-
tioned space crisis is due to, on the one hand,
lack of local spatial development plans, fail-
ure to adapt them to local strategies or high-
er-level documents (voivodeship, national)
and, on the other, improper human spatial ac-
tivities and irrational use of natural environ-
mental resources. Both aspects have a clearly
negative impact on Polish politics and tour-
ism economy. As noted by M. Kozikowska,
the “(...) living conditions of the inhabitants
of regions attractive for tourist (among others,
due to the size of their income and its sources
as well as the level of education) and lack of
spatial development plans determine the de-
velopment of tourism and recreation, which
is often done in a chaotic way, is subordinated
to short-term goals (especially financial) and
rarely refers to the principles of sustainable
development” (Kozikowska 2013: 47).

The assumptions of sustainable develop-
ment that are adopted (at least in theory)
as part of spatial planning or development
arise, for example, from statutory obliga-
tions. According to the Spatial Planning
and Development Act of March 27, 2003
(Journal of Laws No. 80, item 717), spatial
activities should be conducted in the spirit
of sustainable development. Spatial order is
the second principle that was referred to in
the document. It can be understood as striv-
ing to limit the negative effects of improper
spatial development. In the abovemen-
tioned Act, the issue of spatial order ap-
pears alongside the principle of sustainable
development. However, it should be clearly
emphasized that in the case of landscape, it
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becomes a determinant of sustainable devel-
opment. In the case of this type of develop-
ment, it means integrated order understood
as “(...) the way of spatial organization and
functioning of the socio-economic system,
which fulfills the criteria of social rationality
and enables proper functioning of the sys-
tem and preservation of the environment”
(Meyer 2008: 60).

Practical implementation of the indicated
principles means, for example:

« taking into account the limitation of

space and, therefore, its treatment as
a common and rare good, possessing
its own value;

+ occupying space which is valuable
from the point of view of its nature
and/or culture only in specific (justi-
fied) cases;

» taking into account the real capacity
of natural and cultural areas when
shaping space for specific purposes
(including tourism and recreation);

+ reclamation of degraded areas;

« undertaking preventive actions, espe-
cially in relation to areas particularly
exposed to pollution or destruction;

+ monitoring spatial behavior taking
into account the needs of future land-
scape users;

+ developing spatial ethics and promot-
ing its assumptions.

The above-specified rules are also appro-
priate for the concept of sustainable tourism,
although in practice they are used sporadi-
cally, which in turn may indicate a non-ef-
fective and inconsistent implementation of
a defined (e.g. on a regional level) spatial
economy or tourism policy. In fact, when
implementing the concept of sustainable
tourism, it is necessary to refer it to the ac-
tual area with a specific tourist potential
and to carry out case studies, in accordance
with spatial development plans. It is also
necessary to take into account environmen-
tal protection requirements, the socio-eco-
nomic situation of the region, as well as the
assumed size of tourist and recreational traf-
fic (Kozikowska 2013: 56).

Some aspirations in the area of sustain-
able tourism development are contained
in the Tourism Development Program un-
til 2020 adopted in 2015, by the Resolution
of the Council of Ministers No. 143/2015.
This document is a response to the idea of
tourism proposed by the European Union,
whose priority is to develop a sustainable,
high-quality tourism sector. Fostering sus-
tainable economic development in Poland
based on tourism is to be carried out by
implementing the objectives set out in the
above-mentioned Program. These objectives
reflect Poland’s approach to the development
of tourism taking into account environmen-
tal protection and sustainable development
in congruence with Poland’s economic pol-
icy. One of the four operational objectives
refers directly to spatial economy as aims
at developing and modernizing landscape
for the development of tourism and tour-
ist infrastructure based on the principles of
sustainable development and environmen-
tal protection regulations. Specific tasks in
this area should consist in, among others,
supporting tourist investments within the
framework of revitalization programs, urban
and rural development, as well as activities
for the development of tourist infrastructure
(Program Rozwoju Turystyki, 2015: 37-39).

Bearing in mind the principles of sustain-
able development and spatial order, it is
important that the assumptions for the de-
velopment of tourism until 2020 should not
only reflect the program objectives, but each
time take into account the arguments and
needs of all stakeholders in the economic,
social and environmental area.

4. Sustainable tourism in the context of
spatial planning in Slovakia on the
example of cultural heritage

The idea of sustainable tourism points to
the creation of a sustainable locality, deve-
lopment of a certain territory and the ba-
lance between the three pillars (as shown by
the common sustainability index), namely:
economic prosperity, nature conservation
(ecological values) and the society (cultural
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values, equity, well-being, health, quality
of life), i.e. protection of natural and cul-
tural diversity. Sustainable development is,
in this respect, a value-balanced inheren-
tly present component of both spatial and
landscape planning. Sustainable Develop-
ment, Spatial and Landscape Planning have
a common goal, namely, to seek a meanin-
gful and sustainable land use to optimize all
the components in the environment, while
ensuring the sustainable development and
protection of natural and cultural heritage.
Nevertheless, both these planning areas are
not coordinated in practice in Slovakia. The
beneficial effect of tourism, providing it is
sustainable and based on good practice, can
improve the quality of life, eradicating po-
verty, preserving the natural and cultural
heritage and facilitating the economic eman-
cipation of young people or women. It en-
hances local traditions as well as natural and
cultural values. If it is based on the principle
of sustainability, tourism means not only
social responsibility and social justice, but
also intergenerational justice and elements
of biocultural ethics (Rozzi 2013).

Both landscape and spatial planning have
a common objective, namely, they seek
a meaningful use of landscape so as to opti-
mize all the components in the environment,
while ensuring sustainable development and
protection of natural and cultural values.
However, in practice, these planning areas
are not coordinated. For the time being in
Slovakia, legal norms are barely congruent
and, at some points, they are even contra-
dictory (despite Agenda 21 and the Euro-
pean Landscape Convention). In Slovakia,
the two laws — the Nature and Landscape
Protection Act and the Building Law (Act
no. 50/1976 Coll. on land-use planning; Act
no. 543/2002 Coll. on Nature and Landscape
Protection) as well as the two policies of re-
gional development and sustainable tourism,
should adopt the same and common ethical
goal: sustainability and the protection of
cultural values. There are several reasons
for that, namely, they fundamentally affect
landscape management, including its use,

protection and planning, and should there-
fore be complementary. Currently, discus-
sions about their new wording are taking
place in Slovakia.

A new element of the Sustainable Tour-
ism Agenda is/can be The Cultural heritage
whose potential to contribute to the triad
of goals as an important part of the na-
tional and regional policies in the area has
already been present in the discourse on
sustainability. Only in the so called “Post-
2015 Agenda’, the world heritage appears
among the sustainability goals and strategies
in terms of its value in a specific territory,
country, or region. It is based on various
contexts of cultural heritage, different de-
mands, and services such as the tradition
and historical value of the region, pano-
rama of knowledge and the value base as
the space for interaction of man and nature
(cultural heritage is closely related to the
natural one). Slovak regions, as well as Pol-
ish regions, have a unique natural and cul-
tural richness, which makes them a potential
attractive tourist destination in the future.
Countries are not restricted in enhancing
their competitive advantage (Sird 2015) to
improve their position through innovative
and inventive potential (Dubravska, Sird
2015). Sustainable tourism as an instrument
of regional development is a good practice
adopted on the basis of the following prin-
ciples: economic viability, local prosperity,
equality of employment conditions, social
equality, meeting the needs of visitors, local
control of the planned strategy, cultural di-
versity, physical integrity, support and pro-
tection of biodiversity, efficiency in the use
of local resources, environmental protection
(UNWTO 2016).

The highly valued places in our world, re-
ferred to as the cultural heritage, overlap and
intertwine in complicated relationships; they
relate to traditions, specific culture, public
and collective memories, as well as to the
policies of identity and recognition. Cultural
heritage is often perceived as an industry.
Therefore, it is a subject of not only social,
but also ethical inquiries emerging from
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a variety of involved parties into questions
such as, whether it is just if cultural herit-
age generates income for private companies
or the state treasury. The initial discourse
on the ethics of cultural heritage appeared
in the 20th century addressing the need to
create ethical standards for protecting nat-
ural the cultural values. According to Paul
Ricoeur, our collective future is based on the
“social duty to remember that is predicated
on the need to fight against the erosion of
traces,” (Ricoeur 1999: 9).

The New International Development Para-
digm of Culture in the Post-2015 Sustainable
Development Agenda marks the beginning
of the new understanding of cultural herit-
age. The Agenda offers new horizons: “The
‘one size does not fit all’ motto places culture
at the centre of context-based approaches
to sustainable development and improved
governance. In what ways does culture act
as an enabler and a driver throughout the
sustainable development agenda? ... What
are the consequences of a Post-2015 Agenda
without culture?” (UNESCO, 2015).

Cultural heritage can be perceived as an
exclusive concept of sustainable tourism fa-
cilitating the creation of identity, solidarity,
tradition, good life, prosperity, social jus-
tice and also providing the means to reduce
poverty and regional disparities. However,
cultural heritage is a battlefield of power re-
lations and often even unethical exploitation.
Therefore, it is a subject of discussions on
social justice and ethical leadership, i.e. the
issues of transparency, participation, shared
governance as well as claims and rights of
the citizens regarding the control of their
cultural heritage (Marstine 2011); illegal
trade, looting, destruction of certain loca-
tions, etc. For these reasons, the challenge
is to ensure the compliance with the prin-
ciples of transparency, justice, responsibility,
knowledge, and value sharing not only in
monument protection, but in all processes
related to the management of cultural her-
itage in terms of sustainability. The last two
decades have witnessed the development
of the cultural heritage ethics as a specific

type of applied ethics (social ethics). There
have even been developed professional co-
dices for professions that serve governing
and protecting the world heritage (Ireland,
Schofield 2015). Establishing the link be-
tween the world heritage and sustainable
development may be the future of applied
ethics.

Current socio-economic developments,
have renewed the interest for the role of
regional development and spatial planning,
underlining the interactions with socio-eco-
nomic sustainability, technological change,
and socioeconomic development world-
wide with social responsibility. The key el-
ements for the sustainable development
policy concern the efficient and reasonable
use of resources, encouraging the develop-
ment of new productive technologies (best
available technology), extending the use of
efficiency enhancement schemes and en-
couraging both innovative and productive
activities and social innovations. Within
this framework, development tourism in-
creasingly relies on information and knowl-
edge, and on cultural heritage, which creates
value through their ability to manage these
valuable assets. The question is of a more
pragmatic nature: “how to” set the pros-
pect of the region and sustainable tourism
in the context of spatial planning along with
the relevant ethical policy and human man-
agement in the public administration and
regional companies. What ethical instru-
ments should be implemented in the social
infrastructure in order to improve sustaina-
ble tourism and the unfavourable situation
of the region which deserves our protection
and support?

5. Axiology as a tool for implementing
sustainable development principles
into tourism

Tourism constitutes an important element
of spatial planning and management and,
on a wider plane, of the spatial development
policy. Nevertheless, due to the rapidly gro-
wing tourist traffic and its often unfavorable
impact on the population living in tourist
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regions (who undergo, among others, the
process of alienation and cultural atomi-
zation), as well as to the prevailing lack of
balance in the area of tourism (which is ac-
companied by, for example, the phenomena
of tourist traffic overload and tourism com-
mercialization), it is becoming indispensa-
ble to make planning decisions which would
provide basis for determining the manner
of using natural, economic and cultural re-
sources while respecting the needs of local
inhabitants.

Effectively, and at the same time responsi-
bly managed space influences the develop-
ment of sustainable tourism, and at the same
time does not disturb the daily functioning
of local communities.

In order to work out proper plans for an
area that is to serve tourist purposes, it is
important to choose its best location, as
well as to acquire thorough knowledge of
its tourist values, including natural and cul-
tural ones. This is a prerequisite for the as-
sessment of the indicated area’s potential to
serve tourist purposes and for the estima-
tion of the future tourist traffic, taking into
account the principle of sustainable develop-
ment and spatial order.

Practical development of areas allocated
for sustainable tourism can be carried out
in various ways. By definition, three indi-
cations should be met, i.e. ecological, eco-
nomic and socio-cultural. Implementation
of those indications seems quite feasible in
the case of recreational areas which are be-
ing developed. A much more difficult task
is to adapt the already existing places which
are particularly popular among tourists, in
a way that would make them compatible
with the demands of sustainable develop-
ment. More effort should also be put into
revitalization activities as well as into recon-
struction and restoration of balance in areas
devastated by unsustainable tourism. As
noticed by, among others, M. Kazimierczak,
lack of sustainability in the sphere of tour-
ism manifests itself in such phenomena
as tourism traffic overload, which leads to
the destruction of the natural and cultural

environment, including progressive decul-
turation and associated loss of socio-cultural
identity, which is accompanied by alienation
(Kazimierczak 2010: 9).

L. Frandberg provided an analysis of the
impact of tourism on the environment high-
lighting, among others, continuing con-
sumption of natural resources at the place
of their location, in the tourist area, and the
related decrease in the value of the offered
product due to its reduced natural value. In
the considered perspective there is, there-
fore, a close cause and effect relationship,
because tourism, by the fact that it affects
both quantitatively and qualitatively the nat-
ural environment, in a sense limits not only
the availability of products in their original
form, but also the demand for the offered
service (Frandberg 2005: 278 ).

Unsustainable tourism resulting from an-
thropopressure is noticeable in many areas
both in Poland and in Slovakia. Even if the
state of changes in the natural environment
resulting from human presence is objectively
verified, the criteria for their assessment are
subjective and often dependent on social
decisions. The example of tourism confirms
the increasingly popular opinion that prob-
lems of the natural environment are also
social problems (Ludwig, Hilborn, Walters
1993: 36).

These, in turn, can be eliminated, and cer-
tainly neutralized, referring to the heritage
of ethics (including, among others, tourism
ethics) and axiology associated with educa-
tion, as tools of effective implementation of
the principles of sustainable development
and spatial order into tourism, but also, and
perhaps first and foremost, as an apparatus
which makes it possible to demonstrate that
the abovementioned principles underlie the
idea of a sustainable tourism. However, as
noted by, among others T. Borys, it is not the
question of a persistent state of specific so-
cial schizophrenia that is particularly visible
in the abundance of declarative slogans re-
garding responsibility, solidarity, equitability
(including fair redistribution of goods and
services in the field of tourism), social trust
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or even justice, which ultimately nobody
from among those even who are endowed
with narrow instrumental awareness, wants
to implement (Borys 2009). The outlined
attitude may be changed when we provide
proper justification for the need to abandon
the present mindsets, which are inherently
narrow-range and often selfish, and to indi-
cate why it is worthwhile to implement the
idea of sustainable tourism.

To this end, proponents of incorporating
ethics (Kazimierczak 2010: 13) and axiology
in the process of implementing sustainable
tourism postulates, point to an urgent need
to indicate the goals and directions of its de-
velopment and, at the same time, to elabo-
rate an ethical and axiological compendium
of knowledge about their proper implemen-
tation, or the methods of proper conduct
in the field of sustainable tourism. More
broadly, to show the ethical and axiological
basis for the proper implementation of the
idea of sustainable tourism.

Among these goals and directions, special
attention should be paid to, among others

« respect for and protection of human
rights (including tourists and host
communities),

+ elimination of child prostitution and
exploitation of child labor,

+ improving the quality of life and qual-
ity of education, as well as working
conditions in the tourism industry,

»  fair distribution of the economic ben-
efits of tourism,

+ inclusion (integration) and the
possibility of co-shaping the local
community,

o protection and support of culture,
national identity and landscape
aesthetics,

+ free access to the natural and social
wealth of the region.

The ethics and the related axiology may
serve to explain the need to implement the
abovementioned goals, since they provide
tools for formulating arguments, organizing,
explaining and emphasizing the role and sig-
nificance of the assumptions underlying all

kinds of legal documents, or plans to imple-
ment sustainable tourism in local and global
understanding. What is more, they should
help in strengthening social (including in-
dividual) attitudes within the framework of
(morally) proper behavior. Although, it is still
problematic to find an unequivocal answer
to the question about the underlying tasks of
ethics or axiology in the order of the neces-
sity and sequence of their explanation, they
both are not only successfully dealing with
the explanation of the goals and directions
towards which sustainable tourism should
head, but also define them against the key
models of resolving ethical and axiological
disputes, i.e. as part of the ethical model of
duty, moral virtues, utility and moral laws.?
Each of the mentioned models of applied
ethics proves their a significant effectiveness
in solving the dilemmas presented in the ar-
ticle and which are generated by sustaina-
ble tourism, giving conclusive and, what is
important, unambiguous indications. Both
the ethics of duty (regardless of its source),
ethics of virtues (in the order of knowledge),
ethics of utility (turned towards the conse-
quences of our actions), and finally, the eth-
ics of moral laws, distinguish the common
goods (human values), which should provide
us with guidance in the realization of our
goals, or postulates of a sustainable tourist
in the economic, socio-cultural and histori-
cal perspective, taking into account the vital
needs of the natural environment.

The obvious need to implement sustaina-
ble tourism finds its justification not only in
scientific facts (in the area of, among oth-
ers, economic sciences and management, or
even spatial planning), but also in ethical
indications based on axiology, including the
axiology of sustainable development. The
above-mentioned models of ethics provide
a framework within which we can analyze

3 Abroader discussion of practical ethics in the
key models of their occurrence is presented in the
article: A. Klimska, M. LeZnicki, Etyczno-aksjolo-
giczne przestanki Agendy na Rzecz Zréwnowazone-
g0 Rozwoju 2030 (Agendy post-2015), Zeszyty Na-
ukowe PS “Organizacja i Zarzadzanie” 106/2017.
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and look for the best ways to deal with
the threats that are generated by the rapid
changes taking place in tourism. These, in
turn, can and usually have a multifaceted na-
ture, scope of impact and intensity, includ-
ing their forcefulness and invasiveness, and
finally, the addressee, who on the one hand
can be a human being, and on the other, in
the wider context, the natural environment.

Finally, it is worth noting that abandon-

ment or failure to include ethical and axi-
ological reflection in the face of dynamic
development of sustainable tourism, as
noted by, among others A. Klimkova, will,
and certainly can, generate, numerous
threats, i.e.:

o if the cultural and natural heritage
which embodies the local traditional
values is not sustained, or if resources
are not used in a sustainable way bal-
ancing production and consumption,
we will not be able to conserve and
further build the social cohesion of
the community;

« we will lose the traditional skills and
abilities which may result in alienation,
loss of solidarity, increasing poverty
and injustice in the region;

+ intimes of crisis we will not be able to
help the people experience continuity,
protect their dignity, support reciproc-
ity, common values and mutual re-
spect between different groups which
represent the preconditions for har-
monic development of the society and
elimination of unwanted pathological
phenomena (hostility, violence, xeno-
phobia, discrimination, addiction, etc.).

+ anumber of researches have shown
that companies as well as regions
are at risk if their leaders do not un-
derstand that ethical leadership is an
important part of effective and re-
sponsible management. If there is no
ethical leadership, there is no space or
ability to solve the basic problems of
ethical responsibility, social responsi-
bility, ecological responsibility or envi-
ronmental (in)justice;

o lack of ethical leadership in the region,
as shown by recent experience, results
in the lack of access to resources and
participative decision-making. Evalua-
tion of ethical policies and strategies is
an important precondition for trustwor-
thiness and good reputation which fur-
ther creates investment opportunities
for supporting projects that will help
the region to develop (Klimkovd 2017).

6. Conclusion

The present article, after a brief discussion
of what sustainable tourism is and when
it emerged, taking into account the tasks,
objectives and assumptions underlying its
foundations, and emphasizing its multidisci-
plinary and sustensive character, has eluci-
dated two distinctive, although undeniably
not sole, aspects in which the concept’s si-
gnificance is discussed in Poland and Slo-
vakia. In the first case, it was discussed in
the perspective of the dynamically develo-
ping sustainable spatial economy under-
stood in the article broadly, i.e. as spatial
planning, spatial management and spatial
development. At the same time, the author
took into account the three-dimensional
dependencies at the point of convergence
between design, implementation and the
state of spatial order. In the case of Slova-
kia, the importance of cultural heritage has
been emphasized as an important element
of sustainable tourism development with
an indication of its considerable complexity,
including dependence on tradition, cultural
specificity, remembrances (memory), iden-
tity policy and others. However, both in the
case of Poland and Slovakia, whether discus-
sing the issue of spatial planning, which sho-
uld underlie the practical implementation of
the idea of sustainable tourism or cultural
heritage, which should undoubtedly be ta-
ken into account when implementing susta-
inable tourism, it still remains, as has been
emphasized in the article, unsustainable.
Excessive anthropopressure has a serious
impact on the existing situation. Axiology
has been indicated as an effective tool for
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implementing the principles of sustainable
development into tourism, and at the same
time a remedy for anthropopressure. In the
further part of the text, the author has pre-
sented the key areas of incorporating axio-
logy and the related ethics in the process of
not only explaining or arguing, but of proper
implementation of the objectives and direc-
tions in which sustainable tourism should
develop, taking into account the economic,
ecological (bearing in mind welfare of the
natural environment) and socio-cultural
dimensions. What is important, the afore-
mentioned axiology and the related ethics
do not impose, but point to and explain the
proper ways of proceeding, and thus strive
to increase social self-knowledge, to under-
stand and develop collective consciousness,
for which knowledge correlated with values
is of strategic importance. Principles and va-
lues proclaimed within its framework, as in
the case of the value of life, justice, identity
(including cultural identity), responsibility,
equality, or freedom, are not of exclusive,
but common or universal character.

What is more, the axiology for sustainable
tourism quoted in the article is also a tool
that can be used to argue, organize, explain
and highlight the role and significance of
the assumptions underlying any legal doc-
uments, action plans or specific guidelines,
as, among others, in the case of recommen-
dations contained in the Post-2015 Agenda,
European Landscape Convention, pro-
claimed in Poland (under the Resolution
of the Council of Ministers No. 143/2015)
Program for Tourism Development, Slovak
Nature and Landscape Protection Acts and
Construction Law (Acts No. 50/1976 Zb.U.
and 543/2002 Zb.U) and others.
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Podstawy aksjologii dla zrownowazonej turystyki

Streszczenie

Artykut porusza kwestie zréwnowazonej turystyki w Polsce i na Stowacji, podkreslajac jej znaczenie, a takze cele
i zadania. Sytuacje turystyki w Polsce przedstawiono w odniesieniu do zagadnier gospodarki przestrzennej, pod-
czas gdy przyktad stowacki koncentruje sie gtéwnie na znaczeniu dziedzictwa kulturowego. Oba powiazane ze soba
aspekty uznano za kluczowe dla rozwoju zréwnowazonej turystyki. Wskazujac na zauwazalnie niezréwnowazony
charakter wspétczesnej turystyki, autorzy podkreslili pilng potrzebe odwotywania sie do argumentéw etycznych
i aksjologicznych w procesie wdrazania zasad zréwnowazonego rozwoju i tadu przestrzennego do turystyki.

Stowa kluczowe

zréwnowazona turystyka, aksjologia, gospodarka przestrzenna, dziedzictwo kulturowe




